
JOBS JOBS JOBS 
Meet the employers who want YOU

WHAT EVERY GRADUATE 
NEEDS TO KNOW 
Prof Jonathan Jansen gives the low down on
finding your dream job

CAREER FAIRS
Why you need to be there

PLUS
Perfect your CV & ace the interview

Smart ways to work your wardrobe

How to impress from Day One

Building brand Me online

Must have apps

www.gradx.net    Student Village        @SVillage
proudly brought to you by



"GradX was launched 11 years ago and was based on the premise 
that as students, we did not know where to get sound advice on how to 
approach our careers when we were about to graduate."

There are a few career centres of excellence on 
campuses around SA, however, by and large, career 
centres lack the information that students need to 
make an informed choice for their career. And there is 
no escaping the fact that you’re about to make some 
very important decisions.

Student Village, the publishers of GradX, has always 
sought to enrich the lives of students from the time 
that you enrol until you graduate and, hopefully, land 
your first job...with our assistance.

GradX is such an important expression of who we 
are that we spend a year working on each issue. This 
year promises incredible features by industry experts, 
employers and graduates. We have condensed the 
articles this year to pack a mean punch in print...
look out for loads more articles on our website,   
www.gradx.net

Read this publication as if your future 
depends on it! 

GET IT ALL AT
GRADX.NET!

BUILD A FANTASTIC CV
Without a great CV, your job hunt can’t begin. Use the CV tool 
on www.gradx.net to put yours together. Follow the advice giv-
en for completing each section, choose a template and then 
press ‘Save’. Now all you need to do is send it to the companies 
you’d like to work for - it’s that easy.

ASK THE EXPERTS
We don’t expect you to have all the answers - that’s our job. 
Click through to Ask the Experts on the site and type in your 
question. Our super-speedy search engine will bring up similar 
questions asked by other students. If you can’t find what you’re 
looking for in the answers to those, then press ‘Send’ and we’ll 
get back to you pronto.

EXPLORE OUR RESOURCE CENTRE
Here you’ll find a list of campus career centres, professional 
networks, ways and means to ‘ace’ your interviews, advice on 
how to plan your gap year and much more.

FUNDING YOUR STUDIES
Finding enough money to pay study fees is always a chal-
lenge. Here you’ll find bursaries for both undergraduate and 
post-graduate qualifications, as well as some useful advice on 
study loans.

GET A JOB
There are a host of companies out there looking for new recruits. 
www.gradx.net has all the latest information on what’s on offer 
and who is hiring.

READ ALL THE NEWS
All the articles from previous issues of GradX and up-to-the-
minute news from the world of work can be found on the site.

Student Village

@SVillage

Proudly brought to you by

www.gradx.net

Ronen Aires (publisher & CEO of Student Village) and Prof Jonathan Jansen (Vice Chancellor, University of the Free State)
Photo: Marc Shoul
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Take our 400 powerhouse brands and the two billion consumers who use our products every day. Take 
a worldwide turnover of almost €50 billion and the €1 billion we invest each year on Research and 
Development. Take the millions of lives we’re improving through the Unilever Sustainable Living Plan. 
Take everything that makes us a world-leading company. And then double it.

This is the ambition we’ve set ourselves, to create a second Unilever. It’s hugely 
ambitious, and it’s going to be .

Visit our website and like us on Facebook for more information on the Unilever Future Leaders 
Graduate and Internship Programmes. 

AND JOIN OUR WORLD-CLASS BUSINESS...

Students studying in South Africa can apply to be placed in one of the following Unilever territories: Ethiopia, Ghana, 
Ivory Coast, Kenya, Mozambique, Malawi, Nigeria, Tanzania, Uganda, Zambia, Zimbabwe. Placement will be based 
on business needs and consideration will be given to placement of successful candidates within their home country. 

www.unilever.co.za/careers

“UNILEVER CAREERS SOUTH AFRICA”

Learn more and apply online now!

WORK WITH SOUTH AFRICA’S #1 RANKED EMPLOYER!
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Editor's Note
There’s no disputing that the competition for existing 
jobs is stiff but if you follow the advice in this issue of 
GradX (and our awesome website www.gradx.net), 
we honestly believe you'll have a considerably better 
chance of finding a job. 

In the process of compiling the editorial for this 
issue we came across some truly phenomenal young 
professionals who once were in your shoes...about to 
graduate, wondering what the rest of their lives would 
look like and who they would be working for. Not all of 
them arrived at their ideal job at the first attempt. The 
learning for so many of them has been that you need 
to be patient. Don’t turn your nose up at what you may 
not perceive to be your perfect first job: remember, 
you’re getting work experience (which these days 
counts for a lot) and have an opportunity to grow your 
network.

When you enter the world of work you start off as a 
little fish in a big pond. It doesn’t stay that way forever. 
Be patient and give every job your best effort. 

Good luck for your final exams and as you embark on 
what is perhaps the most important period of your life: 
finding that first job.
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Every year, thousands of students graduate from the 23 public 
universities in South Africa. Many do not find jobs or when they do, they 
find work outside the areas of their specialisation. Why is this? Research 
is clear that your chances of finding a job increases with the degree of 
formal education you attain. So, what went wrong and what can you do 
to ensure you find employment that matches your skills and fulfils your 
expectations as a new graduate?

Professor Jonathan Jansen is Vice Chancellor of the University of 
the Free State. Photos: Marc Shoul

by Professor Jonathan Jansen
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Let me begin with  
the bad news: the degree  
is not enough. 

You can have a degree from several South African 
universities and still not be competent in your 
discipline. The degree tells you something about 
the content covered but little about the competency 
obtained. Top companies know, therefore, that where 
you studied matters much more than what you 
studied; except, they don’t tell you this. They also know 
that things other than content matter more. What are 
these intangible things that so often stand between 
employment and unemployment for the new graduate?

Ability to communicate 
Can you speak well? Are you articulate? Can 
you express yourself simply and elegantly? Is it 
immediately clear in an interview that you can 
communicate? These are probably the most important 
of the intangibles; the things that matter that are not 
captured in a degree certificate. 

Why? Because your ability to speak well says 
something about your confidence, your disposition as 
a graduate, and your preparation for the world of work. 
In any job apart from deep sea diving, communication 
is everything. Oh, and, by the way, send up the wrong 
signal to the top of the waters and that might be the 
end of your diving career as well. 

The thing is, most universities do not set out to 
teach you how to communicate effectively; it is 
something you need to learn independently. Try, for 
example, to join university debating clubs or speaker’s 
forums should you need to improve your capacity 
for communication.

I know that what I’m about to say is going to anger 
my indigenous language comrades, but I would rather 
tell you the truth. If you cannot speak English well in 
this kind of economy and society, you are sunk. So 
learn to write and speak in English. Good universities 
have writing centres that empower young people to 
communicate well in English.

Hard work
Can you work hard? There is nothing more 
unattractive to a potential employer than a laggard. 
If you are in the habit of citing union rules about the 
hours of work, you stand a good chance of remaining 
unemployed. The 21st century worker in this global 
knowledge economy ties the laptop to his belt. I saw 
this among smart young entrepreneurs working for 
Google in California. Work does not mean office hours. 
It means taking the office wherever you go. Of course 
this means making tough choices but the world does 
not owe you anything. To get a job and keep a job, you 
have to work harder than anyone else.

Consistent track record
What about your track record? Nothing tells an 
employer more about your future than your past. 
What does your university academic record reveal? 
Passing means nothing; passing well, from the first 
year onwards, does. A quick glance through your 
academic record might reveal that you struggled to 
pass accounting or sociology, or that in every year 
you flunked one or more modules. That says you are 
inconsistent even if the degree says you achieved 
the qualification.

Social conscience
And what about public duty? Nothing impresses more 
than a student who volunteered at a charity, taught 
extra lessons to disadvantaged youth, or spent their 
university vacation temping. 

A self-indulgent gap year is decidedly unattractive 
in the modern workplace where devotion to causes 
beyond you counts more.

Confident projection
How do you carry yourself? This may sound trivial but 
it is not. Your bearing in public says a lot more about 
you than you think. Slouching and walking as if the 
burdens of the world are on your shoulders conveys a 
negative impression to a potential employer. Knowing 
how to dress for an occasion, such as an interview, 
matters. This is not about spending money on 
expensive clothes. It is about being sensible and alert 
to the fact that you also communicate in the way you 
walk, dress and approach employers or clients.

My daughter often reminds me, “You are not God’s gift 
to fashion.” Ouch! But I know that. Yet, I have to care 
about how I project myself as the head of a university 
with wealthy donors, compared to how I enter a 
township for a motivational talk to poor learners, and 
contrasted still with an address to school principals 
at a mountain retreat. Each of these three scenarios 
requires a particular dress code and posture.

Positive attitude
Can we now talk about your attitude? Nothing is 
more depressing than a grumpy, insolent worker or 
candidate for a job. Yes, I know, our personalities differ, 
but your energy levels and enthusiasm make a huge 
difference when it comes to immediate and future 
job prospects. Showing up for your job is one thing, 
brightening up the workplace is something different. 

I normally hire people who do a three-hour job in one 
hour and come to ask me, “Is there anything else I 
can help with?” But it is no use if you are bright and 
chirpy but you have no intellectual or technological 
substance. There is nothing worse than a nice idiot.

Technologically literate
And your technology profile? Listen, if you do not have 
three or four technologies and software programmes 
in your quiver, forget about being in the front of the 
queue for a top job. It is all about mastery of the 
tools that enable you to find information faster than 
anyone else. 

There is a reason they call this era a knowledge 
economy. What distinguishes promising workers from 
the normal drones who show up is the capacity to 
find information and turn it into useful knowledge that 
improves an organisational function. 

That university certificate means little; what matters 
more is what it says about your technological 
capacities in the 21st century workplace. I am 
astounded by how many young people still show 
up for university not knowing how to do advanced 
bibliographic searches or analyse a text electronically. 
If that is still true of you after your first degree, panic.

Emotional intelligence
Do soft skills also matter? You bet they do. One key 
attribute of a leader in the workplace is somebody 
who has the capacity for empathy, can listen to others 
and show sensitivity in difficult situations. A lone-
ranger does not go very far in the modern workplace 
where open-floor office spaces carry more than a 
suggestion that connectivity is everything, human and 
technological. Being calm in a crisis is a particularly 
difficult soft skill, but that is what distinguishes 
promising workers and work leaders from the pack. 
Stop using social media irresponsibly; your senior 
colleagues will find out.

Good luck. 

@JJ_UFS
Watch the video interview: www.gradx.net
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by Lynette Dicey

Career fairs are a once-in-a-lifetime opportunity – an opportunity that, if 
used wisely, could help you in ultimately landing a great job. Here’s how 
to make the most of them.

From a company perspective, the organisations 
exhibiting at university career fairs have made a 
significant investment. That means they’re serious 
about attracting the best talent they can find. Don’t 
look at career fairs as a job conclusion strategy, rather 
they are an ideal vehicle to source information and 
find out about the potential job opportunities available 
in the sectors and companies you’re interested in. 

“Career fairs have been designed to help students 
navigate and talk to as many prospective employers 
as possible,” explains Cathy Sims, Executive Director 
of the South African Graduate Employers Association 
(SAGEA). “Never again in your working life are you 
likely to have this many different companies available 
to explain the opportunities they offer graduates - so 
make the most of the event.” 

You are accountable for your own career. A huge 
investment has already been made into your 
education. Now make that investment pay off. That 
means finding the right job. It is nobody’s responsibility 
but your own to find that first job.”

Sims believes it’s worth attending career fairs 
irrespective of the degree you have. “Many companies 

consider career fairs their top means of marketing 
themselves to graduates so they put a huge amount of 
effort into it,” she says.

Instead of only attending a career fair 
in your final year, attend each year.

The more homework you can do before walking into 
the career fair, the more likelihood you have of the 
fair being a success and of making any company 
interactions meaningful. That means you need to 
research the companies exhibiting and the type 
of graduates they employ. Don’t be linear in your 
approach: you may not have a finance degree but 
even financial institutions employ marketing, human 
resources, communications and IT people; a media 
company also employs accountants and legal experts; 
an automotive company employs marketing and 
finance people; an FMCG company such as Unilever 
employs graduates from just about every discipline 
including engineers, customer service, marketing, 
supply chain, accountants and human resources 
graduates.

Your degree gets you in the door but it 
is your attitude and attributes that get 
you the job.

Instead of only attending a career fair in your final 
year, attend each year, advises Sims. “In your first 
year attend in order to familiarise yourself with the 
lay-of-the-land. By second year you should actively be 
seeking to obtain information about the companies 
there and the opportunities they offer. By this stage 
you should be having meaningful conversations with 
companies: what does a typical day look like, asking 
company representatives why they choose to work 
there and what opportunities are available to them.” 
You should not be asking what their company does, 
she stresses. This is information you should have 
researched prior to the career fair. 

Prepare a two-minute ‘elevator speech’ about yourself: 
who you are, what you have studied, academic 
accomplishments, intern or vac work you have done 
and any related skills you may have. You can even 
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briefly mention your personal interests. Ask how you 
can stay in touch with the company. Most companies 
have excellent Facebook pages which enables 
graduates to stay in touch. You could even post a 
comment mentioning that you enjoyed meeting the 
company. By all means ask how you can stay in touch 
if they don’t have a dedicated Facebook page. 

“Your degree gets you in the door but it is your attitude 
and attributes that get you the job,” reminds Sims, “so 
ensure you make a good impression.”

The value of vac work and 
internships
Most leading companies offer vac work or shadow 
programmes. Don’t expect a highly paid vac job –it’s 
not about earning a salary but about investing in your 
career and being proactive in your search for a job 
after you have graduated. 

It’s worth attending career fairs 
irrespective of the degree you have.

The vac work doesn’t even have to be structured to 
be meaningful. According to research over 60% of 
graduates who land a job straight out of university 
have prior experience – that means they have used 
their time off wisely to gain valuable work-related 
experience. If you manage to land some kind of vac 
work, learn as much as you can, make contacts and 
have a positive attitude. 

Do’s
UU Research the participating companies in 

advance.

UU Prepare an ‘elevator speech’ prior to the fair.

UU Develop a list of questions to ask targeted 
companies. You are aiming for meaningful 
interactions.

UU Ask if the company offers vac work or any 
work experience pogrammes while you are 
still at varsity - as well as graduate development 
programmes for graduates.

UU Remember first impressions count and 
attitude is important: appear confident and 
enthusiastic.

UU Talk to as many companies as you can.

Don’ts
UU Don’t ask the company what they do – you 

should have researched this information before 
arriving at the career fair.

UU Don’t leave your mobile on and take calls 
while you are talking to companies.

UU Don’t ask about salaries – this is an 
information gathering exercise and it would be 
inappropriate to discuss salaries at this stage. 
Leave those discussions for the actual interview 
process when you have a real sense that the 
company is actually interested in pursuing your 
application.

We often don’t realise the importance of managing 
our personal brand. It's the small things that count: 
responding timeously and courteously to e-mails and 
messages; arriving at interviews and meetings on 
time; and dressing appropriately, for example. How 
you approach people, respond to situations, what you 
say, and even how you say it – which surprisingly is 
sometimes more important that what you say – will 
determine how people perceive you.

Your brand is on show 24/7, so guard 
it and nurture it.

Personal branding starts with your personal values: 
what’s important to you, your beliefs and how you see 
the world. Being consistent and living those values on 
a daily basis is what gives you credibility. Ultimately 
it’s your unique promise of value and how you project 
yourself that underpins your personal brand.

Creating your personal 
brand 101
If you’re not sure about how to go about creating your 
personal brand, try answering the following questions: 

UU Who are you and what do you stand for? 
UU What values are important to you?
UU What would you like people to say about you 

when you leave the room?
UU What is your USP (Unique Selling Point)? In 

other words, what makes you stand out?
UU What is your purpose or role in your 

environment? What value does your presence 
add to those around you? (In your professional, 
personal and social life.) 

UU What are you passionate about? Do you make 
time to get involved in the things you love?

UU Do you volunteer your time, talents and skills to 
a worthy cause?

UU Are you continually investing in your personal 
and professional growth?

UU Are you using your networks to grow your 
brand and allow others to help you create new 
opportunities?

Use the answers to these questions to try to live your 
personal brand on a daily basis. Don’t forget that every 
touch point you have with everyone you come across 
leaves an impression. You therefore need to decide 
what to leave behind. Your personal brand should 
always reflect your true character. Be authentic. Don’t 
forget that your brand is on show 24/7, so guard it 
and nurture it.    

Belinda Wagner is MD of Wagner Consulting. She is a specialist 
business coach, marketing consultant and lecturer.

by Belinda Wagner

Personal branding is about the way 
you dress, the way you speak, the 
way you react in different situations. 
It’s about the emotional connection 
you have with people; how you 
come across. 

In a nutshell
UU Personal branding is the emotional connection 

you have with people.

UU It’s the little things that count when it comes to 
personal branding.

UU Creating your own personal brand starts with 
understanding your values.

UU Your personal brand is always on show. 
Nurture it.

UU Social media can make or break you. Be careful 
how you use it.
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Crafting a perfect CV
So you’ve got a foot in the door in the form of your 
kick-ass cover letter, but now you need to deliver the 
goods when it comes to crafting your CV. Again, short 
is sweet and your CV should definitely not exceed 
two pages. If you can keep it to one, even better. 
Essentially, your CV is a synopsis of your skills and 
must include your full name, contact details, as well as 
your education and job experience to date. 

This is your chance to show the interviewer at first 
glance why you’re a strong candidate for the job. This 
means that you need to include all the most important 
information and leave the rest out – your religious 
convictions and country of birth are of no concern to 
your potential employer. 

This is your chance to show the 
interviewer at first glance why you’re a 
strong candidate for the job. 

So, what should you include? Let’s start with the 
obvious – your name and contact details, as well 
as your age. CV’s generally work backwards in 
chronological order, so you’ll start with your most 
recent work experience (if you have any) and work 
back from there. You’ll also need to include information 
on your education – your most recent qualification as 
well as achievements and accomplishments.

Remember to list your skills and achievements 
against the relevant roles, paying the most attention 

There’s no doubt that finding a job and going through the interview 
process can be daunting. There’s stiff competition out there and it’s not 
always easy to sell yourself. A word of advice? Preparation will be your 
best friend when it comes to standing out from all the other candidates 
who have applied for the same job.

It all starts with the cover 
letter
The covering letter that precedes your CV is 
essentially the first contact that a potential employer 
will have with you. No pressure, but a bad cover letter 
could cost you the opportunity to be invited for an 
interview. Here are a few tips on how to put together 
a great covering letter: 

Let’s start with the format. This should follow the 
format of a typical business letter including the date, 
your contact details, a personal salutation (Dear xxx), 
the body of the letter and an appropriate conclusion. 

It's the small things that make the 
biggest difference.

Think about what you need to include in the body of 
the letter. While a cover letter must be brief (no longer 
than around 200 words), it is also the first opportunity 
you have to present your skills and make a good first 
impression. You should start off with a motivation as to 
why you are interested in the job and what value you 
would add to the company. You will also need to briefly 
outline your qualifications and any job experience you 
have, as well as a little information about yourself. 

Remember it's the small things that make the biggest 
difference, so make sure that your letter is well 
presented and that the content has been organised 
into paragraphs. Spelling and grammar errors will 

reflect badly on you, so as well as using the spell 
check function on your computer, get someone else 
to read through the letter to check spelling, grammar 
and flow. Short and simple is the name of the game 
– you want to grab the attention of the interviewer 
and rambling will simply bore them. Boast a little; 
remember this is your chance to convince the recruiter 
that you’re worth a face-to-face interview. Briefly 
outline your most recent achievements and link them 
to the requirements of the job if you can. This is your 
hook to reel the interviewer in, so sell yourself. Show 
that what you may be lacking in experience, you make 
up for in an eagerness to learn and ambitiousness to 
do what it takes to get the job done.

Common interview mistakes

UU Don’t ask how much the job pays or how much 
leave the position allows for.

UU Don’t go into too much detail about your 
personal life.

UU Don’t wear revealing clothing.

UU Don’t be late.

UU Don’t forget to prepare a list of your own 
questions to ask the interviewer.

UU Don’t be flirtatious.

CV tips

UU There’s no need to include everything you have 
ever done on your CV.

UU Use bullet points instead of sentences to 
save space.

UU Check spelling, format and grammar – don’t let 
careless mistakes cost you a job interview.

UU Tailor your CV for every job opportunity, don’t 
submit the same bland, generic copy for every 
application – make it relevant to the position. 

UU Don’t be humble – your CV is no place for false 
modesty. In fact, this is your first opportunity to 
sell yourself, so be proud of your achievements 
and talk about them.

UU Never, ever lie about your skills or accomplish-
ments. Perspective employers often do back-
ground checks and if the truth doesn’t come 
out here, it will come out somewhere else along 
the line.

UU Check your social media profile – that profile 
pic of you dancing on the table in your 
underwear may be hilarious within your circle 
of friends, but it will be less so to prospective 
employers. Don’t be fooled into thinking they’ll 
never see it. Background checks and Google 
research will reveal both the good and the ugly.

by Samantha Du Chenne
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to the more recent ones. Also include a section on 
any other skills you may have – the ability to speak a 
foreign language or specific computer skills that may 
be useful in the role you’re hoping to get. Include a 
section on interests, hobbies and community work but 
keep it brief.  Make mention of the fact that references 
are available on request, you do not need to include 
names and contact details. 

The interview 
So you’ve got a foot in the door – use it to your best 
advantage. This is the first one-on-one interaction 
you’ll have with the company and the only chance 
you’ll have to prove you’re the one for the job. 

Make the right first impression. Before you’ve even 
said a word, your clothing and the way you carry 
yourself will say a lot about you. Make sure your hair 
is neatly done, you’re wearing closed shoes and that 
your clothing is smart, professional and not revealing. 
Showing your back, chest or stomach is simply not 
acceptable in the workplace. Dressing smartly shows 
not only that you take care of yourself, but also that 
you take the interview process seriously. 

This is the only chance you’ll have to 
prove you’re the one for the job. 

Next: prepare, prepare, prepare. Go onto the 
company’s website and do internet searches – find out 
all you can about what the company does, its culture, 
recent awards and achievements, new products and 
the like. 

You can also prepare for the actual interview by 
searching for questions that are most likely to be 
asked and preparing your answers. Make sure that you 
have answers to tough questions such as ‘what are 
your weaknesses’, ‘how do you handle pressure’, ‘what 
tasks do you dislike doing’, ‘what would you do if you 
disliked a colleague’ and the like. 

Make sure that you have answers to 
tough questions.

Don’t gloss over the soft issues. When an interviewer 
asks you a question such as ‘tell me about yourself’, 
the worst thing you can do is answer by saying ‘what 
do you want to know?’ This is the kind of question 
that will tell whether you’re a good fit for the company 
culture and also how you handle being put on the spot, 
so prepare something brilliant. A useful response to 
this type of question is to have a two-minute ‘elevator 
speech’ about yourself prepared (also useful for career 
fairs, see page 16). Remember, you only have one 
opportunity to impress, so make it count.

Be on time. This is crucial, so make sure that you 
know exactly where the company is situated and how 
to get there. Take into account issues such as traffic 
and give yourself enough travel time to account for 
any eventuality. Arriving five to 10 minutes early is a 
good bet.

Focus on your non-verbal communication. What you 
don’t say says as much about you as what you do. 
Here we’re talking about posture – don’t slouch, 
look confident and stand up straight. Don’t fidget or 
fiddle with your clothing or jewellery and remember 
to maintain eye contact with your interviewer. It’s OK 
to take time and pause to think about your answers – 
you don’t have to answer every question immediately. 

Think about practical examples you can use to 
illustrate your skills. Providing evidence of your 
skills and experience is a good way to stand out 
from other candidates. Also, match your skills to the 
job description. If there is a way to use what you 
know about the company in these answers, try to 
incorporate them here too. 

Ask questions
As much as the interview is a forum for the interviewer 
to ask questions that will reveal what you’re like and if 
you’re right for the job, so it is your opportunity to find 
out about the company and if the job is right for you. 
Preparing a list of questions to ask the interviewer 
also shows that you have an enquiring mind and this is 
a way to stand out from the other candidates.  

Potential questions to ask in an 
interview

UU What are the duties and responsibilities of the 
position? 

UU Are you able to illustrate a typical day on the 
job? 

UU What are the most and least enjoyable aspects 
of the job?

UU How does the role relate to the overall 
structure of the organisation? 

UU What do you like most about working at the 
company? 

UU What is the company culture? 
UU Who will I be reporting to? Is it possible to 

meet them?
UU Are there opportunities for further training? 
UU What are the opportunities for promotion?
UU What management style is used in the 

company?
UU How is performance measured and reviewed? 
UU What issues is the company currently facing? 
UU Can I provide a list of references? 
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Take a look at any newspaper headline and you’ll be bombarded with 
seemingly good reasons why South Africa is no place for anyone 
with long-term ambitions. Education is in crisis; unemployment 
is rife, and jobs are hard to come by. Far better, surely, to seek 
opportunities overseas?

by Lisa Witepski
Angel Jones, founder and CEO of Homecoming 
Revolution, argues that this is most definitely not the 
case. And she’s not alone in her thinking. According 
to research conducted by AdCorp, 359 000 South 
Africans have returned home from overseas during the 
past five years. This number is much higher than those 
packing their bags; a sure sign that the brain drain is 
being reversed. Moreover, talks held by Homecoming 
Revolution with property organisations, motor 
companies and relocation agencies support this.

Jones is not suggesting that you should take the 
first job offered. On the contrary, she encourages 
graduates who have the means and resources to take 
a gap year overseas. This grants exposure to different 
environments and new ways of thinking. 

There are 500 000 vacancies for 
people with scarce skills.

“In most cases, people return home fuelled by passion 
for South Africa. They’ve seen that things are not 
necessarily better overseas.” She adds that the most 
compelling reasons for returning home are family and 
friends (which become increasingly important as you 
reach milestones such as marriage or having your first 
child); having a sense of belonging and purpose; the 
outdoor lifestyle and jobs.

That last one on the list is, of course, crucial. It also 
indicates that there are opportunities to be enjoyed in 
this country. There are 500 000 vacancies for people 
with scarce skills, in sectors like IT, construction, 
engineering and health. For those who have 
completed a stint overseas, international experience is 
considered a significant asset by potential employers. 

Yet even those who don’t have this advantage will 
benefit from South Africa’s unique milieu. 

Jones points out that international industries are well 
established. Whilst this might ensure a degree of 
security, it presents other drawbacks. For example, 
companies that have been in operation for a very long 
time have entrenched hierarchies, which make for a 
stagnant and slow-paced work environment. This rigid 
structure also means that you are likely to be forced 
into a generalised career path that has little scope for 
developing new talents and skills, or exploring other 
areas of interest. 

Added to this, gigantic multinationals tend to be 
busy work hubs where you lose your individuality 
amongst the throngs of other employees. In such an 
environment, it’s difficult to break ranks and be more 
than a number. Compare this to South Africa: the very 
nature of emerging economies means that they are 
fluid and dynamic. 

You have access to networks built over 
many years.

There are challenges to be overcome, yes, but this 
also makes for a platform where your skills will 
constantly be tested and you will have a chance to 
reinvent yourself as circumstances demand. 

Small wonder, then, that this country has given rise 
to a number of globally successful entrepreneurs. 
Think of brands like I See a Different You, the wildly 
popular blog highlighting the beauty and opportunity 
in Soweto. Created by Justice and Innocent Mukheli 
and Vuyo Mpantsha, the blog has managed to not only 
change the way people see South Africa, but has also 
helped to uplift people in their communities. Where 
else would you be able to have such an impact? 

Working in your home country means you have access 
to networks built over many years – amongst your old 
schoolmates and varsity friends, as well as family and 
acquaintances. They may just be able to put you in 
touch with the very person who will be able to make 
your dreams a reality.  

Angel Jones, founder & CEO of Homecoming Revolution

In a nutshell
UU The brain drain is being reversed.

UU A gap year is a great way to get exposure to 
new environments.

UU Don’t think it’s easier overseas – it usually isn’t.

UU Things are happening locally – we are an 
emerging economy after all.
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Anelisa (Dada) Mzinyathi has a BSocSci from the 
University of KwaZulu-Natal. He is currently an 
Excise Analyst at SAB working in the Corporate 
Affairs department.

I wish somebody had told me that varsity doesn’t 
teach you how to plan properly for a busy working day 
in the corporate world. Once you start working, time 
management becomes critically important.

I also wish somebody had told me how important it is 
to master Microsoft Office. It becomes your life once 
you start working and my advice to graduates is that if 
you’re not totally confident using it, that you invest in 
a Microsoft Office course prior to starting your first job. 

My job involves analysing huge amounts of data and 
I wish that I had been taught how to manage, analyse 
and dissect data.

It’s important that once you start your first job that 
you learn to find a work-life balance. I see so many 
new graduates getting totally caught up in their work 
life that they forget that they also need to focus on 
downtime. You’re at the bottom of the food chain and 
you’re going to be working for several decades to 
come so don’t get burnout in the first year. 

But on the other hand, don’t expect to walk into 
your first job and find your name on the door on the 
executive floor accompanied by an impressively huge 
salary. It takes time to work your way up the corporate 
ladder and you get paid according to the experience 
you have accumulated.

It’s so easy to get carried away with those first few pay 
cheques you receive. Personal financial management 
is critical: budgeting is important because you need to 
know where and how you spend your money.

GradX asked a handful of young professionals what information would 
have helped them prior to embarking on their career.

Dada Mzinyathi

Ntuthuko Zwane has a BCom (Hons) in 
Management from the University of KwaZulu-Natal 
while working full-time as an Account Manager for 
Student Village.

I wish somebody had told me how different the 
workplace is to varsity. Your lecturer and your boss 
can in no way be compared, and while you do make 
friends at work, there is always an underlying level of 
competition in the relationship. What does stay the 
same, however, is the learning process. Once you start 
working you have to learn the industry, the jargon, 
the people, the office politics. The working world is a 
totally different ball game to life as a student. For one 
thing, the working world is bluntly honest and very real 
– nobody pulls any punches in saying it exactly how 
it is.

Don’t make the mistake of thinking that you’re going 
to have more disposable income once you start 

working: you now have other expenses which you 
have to meet and sadly, at the end of the day, you 
don’t actually have any more money to spend than you 
did as a student.

Reuben Kumwenda is a law graduate from the 
University of the Western Cape. He is currently 
working as a key account manager at Student 
Village.

It’s a sobering realisation when you arrive at your first 
day of your new job that you’re not as special as you 
think you are. You’re back to the bottom of the food 
chain. Your co-workers have probably not seen your 
CV so they have no idea what your past achievements 
include – and frankly, they probably wouldn’t care 
even if they had seen them. You can’t rest on your 
laurels: this is the time to start building your reputation 
from scratch. 

I wish that prior to starting to work that I had learned 
to pay attention for longer periods of time. Unlike 
varsity when if you occasionally miss a lecture it’s 
not the end of the world, you need to keep up in the 
working world. The volume of work you need to get 
through in a day is enormous and you need to learn 
to work smart. You don’t have the luxury of making 
up a day and there is no equivalent to a DP in the 
working world. 

Ntuthuko Zwane

Reuben Kumwenda
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small things that you enjoy and take pleasure in that. 
It’s hard to find a job straight out of varsity with no 
experience so when you do get a job, be grateful, work 
hard and enjoy the fact that you’re a real adult now.

Keamogetswe Pitsi has a BCom (Hons) in Marketing 
from the University of Pretoria and is currently a 
Graduate Trainee: Marketing Communications with 
Toyota South Africa.

While I was doing my honours I got a job as a 
marketing and sales intern at a small IT company 
before being accepted to Toyota’s graduate 
programme. There are two things I wish I’d known 
before I started working: the first is that the more 
money you have the more problems you have. Things 
like insurance, pension, buying a car, getting an 
apartment, medical aid, savings and investments, tax 
and contracts all bombard you at once. It helps if you 
have somebody to guide you through this – preferably 
your parents but banks also offer financial advisors for 
free. It’s important that you know where your salary is 
going and why – and the sooner you learn about these 
things the better.

Your degree got you the interview 
but it’s your attitude that will get you 
the job.

The second thing that I wish I had known is that the 
corporate world is competitive! You need to have a 
thick skin in order to deal with it. Your character is 
going to be challenged. If you are the kind of person to 
take things personally you’re going to get swallowed. 
If you are a die-hard, people will hate you. Make sure 
that you can always look yourself in the mirror in 
the morning.

My advice to graduates about to enter the world of 
work is that you shouldn’t think you’re better than 
everyone else now that you have your fancy degree 
from your fancy university. By all means walk into your 
new workplace with an eagerness to learn. 

Be humble and not arrogant about your education – 
you’re not too good to pack boxes and make coffee 
Your degree got you the interview but it’s your attitude 
that will get you the job and your character and hard 
work that will get you promoted to where you want 
to be.  

Steven Johnstone has a BSc (Hons) in 
Environmental Science from Rhodes University. His 
first job was working as a sustainability consultant. 
He is currently completing his MBA through Gordon 
Institute of Business Science (GIBS).

I wish somebody had told me that – apart from 
highly structured degrees and career paths such as 

medicine and veterinary science – it’s not a good 
idea to define your career path before you get to 
varsity and that you should try to integrate your first 
year credits across faculties and mix disciplines in 
order to keep your options open. I ended up with 
a science degree with few financial and business 
credits. My industry – sustainability – is about linking 
the environment and business. After two years of 
working I therefore decided to go back to varsity and 
am currently studying towards my MBA through GIBS 
(University of Pretoria). The MBA will provide me with 
skills associated with running a business which will 
assist me to draw the connections between business 
and the environment in a much more seamless 
manner. The competition in the current workplace is 
tough and the more depth you can gain from formal 
education the greater the chances that you succeed in 
the workplace.

It’s not easy to find a job. Rather than just searching 
the Internet, organise face-to-face meetings with 
the companies you're interested in, using whatever 
network you have at your disposal. Accept that your 
job title is going to be below what you perceive 
yourself capable of when starting out. It’s frustrating 
but stick it out, it will get better.

The benefit of working for a smaller firm rather than 
a large corporate is that you get more experience in 
less time. However, larger corporates do offer other 
learnings and opportunities as well as more structures 
and security. If you’re looking to be self-employed 
at some point, then my advice would be to aim for a 
smaller company.  

One of the best things that I did prior to graduating 
was getting vac work with the type of company I 
thought I would be interested in working for. It was a 
sobering experience to the extent that I decided to 
find a job in an unrelated sector as a way of easing 
myself into the working world and ultimately into the 
corporate sector. I do intend to use my law degree 
but this first job has been a good transition step. The 
lesson here is that you might not end up doing what 
you studied initially.

Don’t expect your first job to be your 
dream job: it’s a stepping stone to 
something greater.

Prior to starting my first job I attended a talk given by 
a life insurance company where they talked about how 
to achieve financial stability. Your disposable income 
once you start working is not as high as you maybe 
wish it could be, so get the best advice possible on 
how to budget and how to plan for your financial 
future. Unfortunately, paying bills takes a chunk of 
your earnings. 

Jayd Lellyett studied BSc Environmental Sciences 
(Hons) through the University of Pretoria. She is 
currently an Environmental Professional in Training 
(PIT) at Anglo American working back her bursary.

I studied environmental sciences because I wanted to 
spend the majority of my time outdoors. What nobody 
told me is that you end up spending most of your 
time in an office! It would have been very useful had 
I understood how tax works and exactly how many 
expenses you incur once you are no longer supported 
by your parents financially.

One of my biggest learnings since starting work is 
that you go to the job – it doesn’t come to you. In 
other words, you will need to move to where the jobs 
are and you’re not necessarily going to find a job 
in the town or province of your preference. I had to 
move from Johannesburg to Witbank and it has been 
challenging and a huge adjustment. 

My advice to other graduates is that you shouldn’t 
expect your first job to be your dream job: it’s a 
stepping stone to something greater. My next bit of 
advice is not to go wild with your money: invest and 
save as much as you can for the future. Manage your 
expenses and don’t live beyond your means. Don’t buy 
on credit, rather wait until you have the money.

Even if it’s not your dream job, make the most of the 
situation and learn as much as you can. Find the Jade Lellyett

Keamogetswe Pitsi

Steven Johnstone
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Social media platforms give people a huge opportunity to engage with 
others they’d never have a chance to engage with offline, and to expand 
their reach way beyond their real world networks. They also give people 
an opportunity to mess up in front of a very unforgiving global audience.

Several people have learnt about the downside of 
social media the hard way. A certain Warren Blakeman 
decided to make a spectacularly offensive remark 
on Facebook and Twitter on voting day. He was 
quickly the target of innumerable outraged responses, 
resulting in him shutting down both accounts. 

Reebok SA – which was listed as a previous employer 
of Blakeman – spent voting day and the next day 
explaining that Blakeman does not work for the 
company, and distancing itself from his views. 

The consequences of an inappropriate 
post can be catastrophic.

Some weeks before that, FNB’s social media 
personality @RBJacobs made an inappropriate 
joke about Steve from FNB’s own Bleep Bank radio 
campaign. The account immediately came under fire 
from outraged Twitter users all over the country. 

The backlash continued for days, even making national 
news. This was despite the removal of the offensive 
tweet and repeated apologies from @RBJacobs. 
The RB responsible for the tweet is subject to FNB’s 
disciplinary procedures, and although the matter 
seems to have died down, this faux pas will have 
serious repercussions for the individual concerned.

The thing with social media platforms is that they are 
media platforms, not unlike other print, broadcast or 
online mediums. Being part of a social media platform 
makes you a publisher of content in the public domain, 
and you can be held liable for that content. 

The consequences of an inappropriate tweet or an 
insensitive remark on Facebook may be trivial (you 
lose a random follower you’ve never met), substantial 
(your potential boss sees it and decides not to 
interview you for that big job) or catastrophic (you post 
something so inexcusable that you lose your job and 
are forever marked as unemployable).

Facebook
While you may view Facebook as a personal platform, 
some employers use it to research prospective 
employees. You need to be aware that it’s not only the 
guys you were out with last night who are viewing that 
‘hilarious’ pic of everyone downing tequilas. Or worse. 
One option is to keep your Facebook wall and timeline 
totally clean, only posting things you’re happy for 
your mom and prospective employers to see. You can 
control what you are tagged in and what posts appear 
in your timeline in your privacy settings – at their 
strictest, you can approve any post before it shows up 
on your wall. Of course if you are tagged in a photo on 
someone else’s wall it will be visible to their circles, but 
at least your patch of Facebook will be tidy. 

Remember that nothing vanishes on 
the Internet. Ever.

Another option is to restrict who may see what is 
on your profile. Making use of the maximum privacy 
settings allows you to control exactly who sees what. 
This will make it impossible for an employer to see 
anything other than your page and your cover images. 

by Samantha Perry

Twitter
Twitter is a more crossover environment, where many 
people readily weave between their personal and 
professional lives. It’s important to watch what you 
say, and to whom you say it. That irritating person 
mouthing off about something close to your heart may 
just be your boss’ wife using her maiden name (this 
actually happened!). Sending her a snippy reply may 
be a career-limiting move. 

Twitter gives you the opportunity to 
position yourself as a thought leader.

Twitter is good for career expansion. It gives you the 
opportunity to position yourself as a thought leader 
in your chosen profession while reaching influential 
people you’d battle to reach through other channels. 
This is easier than it sounds. Find and follow the kind 
of people you want to work with and for, and retweet 
the content they post that you find interesting. Create 
or find thought-provoking content relevant to your 
field that you can post through your Twitter stream. If 
you’re creating it, it’s best to get a blog, which is easy 
to create and manage long-term.

Interact with people. If someone posts something 
you like or find interesting, hit reply and send them 
a relevant comment. Don’t just say “I liked that” – it 
adds no value. But “Thanks for posting, I found that 
valuable”, is nice, short, and professional, and may just 
be the introduction to somebody you may want to get 
to know.

LinkedIn
LinkedIn is a purely professional networking channel. 
Make sure you have a professional photo on your 
profile, keep your CV and employment details up to 
date, and make use of the facilities to join groups that 
expose you to prospective colleagues and employers.

As your networks expand – private and professional, 
on and offline – you’ll find you can start facilitating 
business introductions, having interesting 
conversations with interesting new people, and gaining 
access to everyone else’s networks too.   

Image: Quka / Shutterstock.com

Social media Do’s

UU Keep your naked body parts out of social media 
profile pics. 

UU Use professional-looking pics for sites like 
LinkedIn. A head and shoulders shot is best.

UU Keep your professional bios, CV and contact 
details up-to-date.

UU If you have a blog, keep it regularly updated 
and watch out for the comment trolls – they will 
post useless/offensive commentary that can be 
summarily deleted.

UU Remember that nothing vanishes from the 
internet. Ever. 

Social media Dont’s

UU Be rude, offensive, or get into fights.

UU Assume you know anything about the person 
you are talking to. It’s easy to pretend to be 
somebody else, and it’s easy to hide critical 
information on online platforms. 

UU Publish personal information like your home 
address, cell number, bank details or anything 
else that someone could use maliciously.

UU Forget to change your passwords often and to 
make them secure. Try random word number 
combinations that are much harder to guess 
or hack.

UU Take or post pics of private body parts. Revenge 
porn is a reality. Don’t risk it.
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While many graduates find themselves unable to tick the last box, there are 
many things you can do to help turn the situation around.

UU Got your matric. 

UU Got into varsity/tech/college. 

UU Worked hard. 

UU Got your degree. 

Got a job... 

by Samantha Du Chenne

Employers have no shortage of job applicants. When 
they’re comparing graduates, those who have some 
work experience stand out from the rest. If your CV 
is lacking in this department, you’ll need to do a little 
lateral thinking. And perhaps adjust your expectations 
ever so slightly.

1. Internships
Internships are rapidly becoming the new entry-level 
job and are becoming increasingly sought-after. Many 
professional organisations offer structured internship 
programmes that run for a set length of time, after 
which – depending on performance – interns are 
offered full-time positions within the organisation.

How to get an internship
Generally, applications for internship programmes 
take place online. The relevant company websites will 
have a step-by-step application process. You will need 
to submit a concise CV and what you include here 
is important. 

You don’t have realms of space in which to sell your 
skills so think carefully: how can you articulate your 

university experience in such a way that it would inter-
est potential employers? What are your core skills? 

Think here about computer and technical skills; 
communication skills (teamwork, listening, public 
speaking, presentations); leadership qualities (sports 
captain, president of a society, in the res committee). A 
letter of motivation, in which you state why you should 
be the preferred candidate, could also be beneficial.

What does an internship involve?
Good internship programmes holistically expose 
graduates to the business. Interns don’t only work 
within their field of study; they also gain work 
experience in various divisions within the business. 
This gives them the opportunity to work with and 
learn from seasoned professionals in all areas of 
the organisation. 

Ask questions, make contacts and 
soak up as much information as you 
can about both the business and 
industry.

Internships are ideal for gaining work experience, 
learning new skills and learning about the environment 
in which you work. Make the most of your internship: 
create a good impression by remaining professional 
at all times, find a mentor and don’t be afraid to ask 
questions, make contacts and soak up as much 
information as you can about both the business and 
industry in which it operates. Don’t forget to add your 
mentorship to your CV. 
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You’ll need to show a good deal of commitment 
and dedication, not to mention a willingness to work 
extremely hard.

5. Postgrad studies
A postgraduate degree enhances both your job 
prospects and your earning potential. Indeed, with 
more and more careers becoming multidisciplinary, 
obtaining a postgraduate degree is a good way of 
acquiring additional knowledge that will equip you for 
an ever-changing work environment. 

Postgraduate study requires a 
great deal of time, commitment, self 
discipline and motivation.

What you need to know before you entertain this 
option is that postgraduate study requires a great deal 
of time, commitment, self discipline and motivation. 

Most postgrad courses are fast-paced and demanding 
and you need to be prepared to commit to at least one 
extra year of full-time study, or at least two years if you 
opt for the part-time route.  

You can choose to pursue a postgraduate degree by 
coursework, with classes sometimes after hours to 
accommodate people who work full-time. Students are 
assessed via exams or dissertations. 

The other option is to complete a research 
postgraduate degree. This comprises independent 
study with consultation with your supervisor. Ultimately, 
you will be required to present your research findings 
in the form of a research project or thesis.

Costs
First prize is having your postgraduate studies funded 
by a bursary. If you’re unable to secure one, paying for 
them yourself or acquiring a student loan is your next 
option. Postgraduate costs differ depending on the 
institution and the courses. 

You could be looking at anything from R50 000 
upwards for a postgraduate degree or diploma, with 
an MBA costing between R85 000 and R165 000 
depending on your choice of module and whether you 
choose to study full- or part-time. 

Be innovative. Be persistent. Be 
patient. And whatever you do, don’t 
give up.

If you don’t land that dream job directly after you 
graduate, you have a number of options to help you 
get there. Be innovative. Be persistent. Be patient. And 
whatever you do, don’t give up.  

Application processes for internships are different, 
depending on the industry, organisation and type 
of qualification. For example, prospective magazine 
interns could be required to complete an assignment 
to test their understanding of the brand and its target 
audience, as well as their writing skills.

Size doesn’t matter
Competition to get into internship programmes is 
stiff. Do not be deterred should your application be 
unsuccessful. While smaller organisations may not 
have established graduate internship programmes, 
they may be willing to take on graduates as interns. 

Approach them with an offer they can’t refuse – your 
time, theoretical knowledge and eagerness to assist 
where you can, in return for the skills you will learn on 
the job. Ultimately, if you show an eagerness to learn, 
most people will give you a chance. 

Social Media
Social media can be used for purposes that go beyond 
the social. Get the word out that you’re looking for an 
internship or work experience by posting this on your 
Facebook page or LinkedIn profile. 

Develop your skills and build an online profile by 
starting a blog in which you comment on issues that 
are topical within your industry – it’s about networking 
and standing out from the crowd.

2. Volunteering
While you’ll have to put your dreams on how you’ll 
spend your first pay check on hold, offering to 
volunteer at a company within your field is a great 
way to gain experience and make contacts. It shows 
initiative and a commitment to acquire experience.

Volunteering will get you a foot in 
the door.

The obvious advantage is that you will be developing 
skills that you can add to your CV. What you may not 
realise is that the work you do in a volunteer position 
may be just as beneficial as the work you would be 
doing during an internship or in a paid position. So put 
yourself out there, offer to assist with projects and 
research, ask to sit in on meetings and ask questions. 
While you may be required to make coffee, make sure 
that’s not all you do.

When looking for an organisation in which to 
volunteer, try all the usual job search engines. Think 
carefully about the skills you want to develop and 
target organisations where you’re likely to learn 
them. Company websites can provide you with all the 
information you need in terms of contact details and 

in some cases, the person who deals with graduate 
enquiries. While volunteering may not be your ideal 
route towards getting the job you want, it will get you 
a foot in the door. Thereafter your willingness to show 
initiative and eagerness to learn will take you further. 
Don’t miss out on an opportunity to network with 
people in your industry as you never know when they 
could prove to be useful contacts.

The beauty of volunteer work is that it's often part-
time. You choose the hours you spend volunteering, 
which means you’ll have enough time to continue 
interviewing and searching for a paid position.

3. Community volunteering
Work experience is work experience, no matter where 
you get it. If you’re not able to volunteer your time at 
an organisation in your field, community work stands 
out in many cases, as this is where you’ll be able to 
gain some important experience.

4. Start your own business
Do you have an entrepreneurial bone in your body? 
How about you seriously consider looking at starting 
your own part-time venture? It’s about diving in at the 
deep end and learning the full spectrum of running a 
business, albeit on a small scale. 

As a one-person act, you’ll have to do all the research, 
marketing, sales and finances. However, this is not a 
decision to be taken lightly. 

Work experience is work experience,  
no matter where you get it.
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Job creation in South Africa is on the wane. Instead of employing more 
people, many large companies are shedding jobs. There is no getting 
away from the fact that competition for available jobs is tough. Econo-
mists have long been urging government to encourage entrepreneurship 
and the establishment of more small business enterprises because this 
has the very real ability to address unemployment. Currently, 58% of 
jobs come from small businesses. If your goal ultimately is to be an en-
trepreneur and start your own business, how do you go about it and have 
you got what it takes to be an entrepreneur? 

It’s easy to be idealistic about the idea of being 
an entrepreneur and when you read about South 
Africans who have successfully started their own 
entrepreneurial ventures it’s even easier to get excited. 
But for every story of a successful entrepreneur 
and small business owner, there are probably a 
dozen failures. The sobering reality is that many new 
businesses will not survive their first year. 

Running a business is like pushing 
a wheelbarrow. As soon as you stop 
pushing, the wheelbarrow stops 
moving.
But that shouldn’t dissuade you from starting up your 
own business, says Dr Jonathan Marks, director of 
the full-time MBA programme at Gordon Institute 
of Business Science (GIBS) and a senior lecturer 
specialising in entrepreneurship. 

“Once you have completed your degree, the best time 
to establish your own business – obviously depending 
on the industry you’re targeting – is within a year or 
two, particularly if you’re looking at a tech, lifestyle, low 
level manufacturing, retail or service type of business.” 
He reveals that in the US, typical tech accelerators 
want people under the age of 30, ideally straight after 
graduation when they’re still willing to live poor and 
work hard, before other responsibilities like family and 
bonds inhibit your ability to take risks. 

Marks also believes you shouldn’t be afraid of failure 
because you will learn invaluable lessons in the 
process. “It’s the notion of failing fast, learning from it, 
and picking yourself up and starting again,” he points 
out. “The lean start up movement has blossomed in 
the US and is starting to take off in South Africa too.” 

Sustainable high end businesses, for instance in the 
engineering field, he says, are typically started by 
older individuals with more working experience under 
their belts. 

South Africa is a country rich with 
opportunities for entrepreneurs.
That’s not to say there are not opportunities for 
entrepreneurially-minded individuals soon after 
graduation. “South Africa is a country rich with 
opportunities for entrepreneurs, operating in spaces 
where it doesn’t make sense for larger companies to 
be in,” maintains Marks. Tech-smart individuals, for 
instance, have already proved that they’re able to play 
in the global market place very successfully.

Being an entrepreneur should not be all about making 
bucket loads of money. Entrepreneurs, points out 
Ronen Aires, founder of student marketing specialist 

company, Student Village, have the same social 
responsibility as any company to give back to their 
communities, not just in terms of paying tax but also in 
terms of job creation and building their communities. 
“Don’t look at your business just in terms of the money 
you’re able to make out of it but also the significance 
you can add to the country,” he says. “Our collective 
efforts need to make a difference to South Africa.” 

What do I need to be an 
entrepreneur?
A passion for what you are doing, motivation, hard 
work and self-reliance are just as important as 
financial know-how in ensuring business success. 
Although you can delegate certain functions to 
accountants and bookkeepers, successful business 
owners always understand their business’ financial 
control mechanisms.

The most common mistake is to assume that within 
two years your new entrepreneurial start-up will be 
running itself and your bank balance will continuously 
accumulate untold wealth while you languidly sun 
yourself on the beach sipping cocktails. As one 
successful businessman put it: “Running a business 
is like pushing a wheelbarrow. As soon as you stop 
pushing, the wheelbarrow stops moving.”

Network, network, network!
Becoming a successful entrepreneur depends largely 
on your ability to sell yourself and build connections 
with people that could help your business. The ability 
to network successfully is an important skill to develop. 

Dr Jonathan Marks
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Here a few steps to guide you in the right direction:

1. Even if you’re an introvert, networking doesn’t 
need to be daunting. Remember if you’re at 
a networking event, making one meaningful 
contact is more worthwhile than 20 superficial 
connections. 

2. Prepare. Think of some ice-breakers that will get 
the conversation started. Remember that people 
love to talk about themselves, so ask open-ended 
questions about their careers or their hobbies that 
keep the conversation flowing. 

3. Set yourself a time limit to be there. If you’re 
only expecting to be somewhere for an hour, the 
commitment is finite and far less intimidating. Set 
yourself a target: after you have collected your 
name tag, grab a drink and make conversation 
with one new person – after that you can leave. 

4. Ask for an introduction. If you’re attending an 
event and there is someone specific that you 
would like to meet, search for a shared connection 
on a social networking site such as LinkedIn. If 
this doesn’t work, you can always ask the event 
host to introduce you. It’s far better to start a 
conversation by being introduced, rather than 
approaching someone out of the blue. 

Getting started
When you decide the time is right for your start-up 
business consider these points:

Make sure that you identify the right business for you. 
The most commonly accepted maxim is that you do 
what you know (you’ve already been working in this 
industry and you package your skills independently); 
you do what others are already doing successfully 
(you identify successful businesses and copy their 
blueprint);  or you identify a gap in the market to 
solve a common problem.  The latter is undoubtedly 
the most risky but could also potentially be the most 
rewarding.

Critically important is that you know 
who your target market is.

There is a school of thought that business plans don’t 
always make sense for a start-up company. According 
to entrepreneur, author and Stanford University 
lecturer, Steve Blank, start-up businesses should 
validate themselves with a business model rather than 
a business plan. A business model describes how a 
company creates, delivers and captures value.

Critically important is that you know who your target 
market is. Why will they choose to buy from you rather 
than your competitors? How big is that target market? 

How will you market your business? Use social 
media, word of mouth marketing, internet marketing, 
newsletters, traditional advertising and try to think 
laterally about how to communicate your services.

If you don’t need to borrow money, don’t.

Invest in the services of a good accountant who can 
help you set up an efficient bookkeeping system.

The importance of networking cannot be 
underestimated. Build a network of suppliers, mentors 
and advisors as well as a support network of other 
business owners.

Creating value is essential to the success of 
any business. 

Entrepreneurs in action
Kevin and Ricky Frankental, both graduates, are the 
founders and owners of Lemon Decor. 

While this June marked the duo’s seventh year in 
business, it wasn’t always plain sailing. The business 
started out in Ricky’s study with a R20 000 investment 
and an idea to sell canvasses and customised artwork 
services to interior designers and architects. The two 
hit the ground running, selling themselves from day 
one and funding each job with the revenue earned 
from the previous job. 

Entrepreneurs have the same social 
responsibility as any company to give 
back to their communities. 
After six months, the two decided to make a 
significant investment in marketing the business and 
devised a PR plan. Flying to Cape Town and booking 
back-to-back meetings with the relevant print media 
representatives there was a real turning point. The 
brothers were able to talk to media about their unique 
offering (which remains unique in global markets 
today) and show them what their idea was all about.

“After that the business simply took off, everyone was 
talking about it,” Kevin recalls. “We have found that if 
your product is innovative, the media will want to talk 
about it – they’re always eager for relevant content. 
Building media relationships is a two way street, 
though. We’ve never forgotten the people who first 
helped us to get our business out there and now we 
support them with advertising budget.”

Today, Lemon Decor employs 40 people and services 
clients such as Nedbank, Barclay’s, Ericsson, Sun 
International, DiData and Procter & Gamble. Rapid 
advances in technology have made it so much easier 
to service global markets from South Africa and to 
date, Lemon Decor have completed projects all over 

the world, including Uganda, Botswana, Egypt, Kenya, 
Poland, Kuwait, Lebanon and Iraq, amongst a host 
of others. That said, the quality and service levels in 
South Africa have been a challenge to the business. 
“We are constantly testing suppliers to outsource our 
production work but have not yet been able to find 
any one that meets our standards, which has meant 
we have had to invest heavily to bring production in-
house. It’s a real battle to find like-minded suppliers 
who focus on quality – a challenge which could really 
affect one’s business model,” reports Kevin. 

Invest in building your sales and 
marketing team from the outset.
The greatest learning along the way for the Frankental 
brothers has been “focus, focus, focus.” They admit 
that allowing themselves to get distracted from their 
core business has often had costly consequences.

Their advice to budding entrepreneurs: Invest in 
building your sales and marketing team from the 
outset. “Our mistake was becoming too reliant on our 
specific skills set as the owners, which has made our 
business a difficult one to scale,” says Kevin.   

Ricky (L) & Kevin Frankental

Where to go for support?

UU Small Enterprise Development Agency      
(www.seda.org.za) offers Business Talk 
programmes designed to assist start-up 
businesses.

UU National Youth Development Agency        
(www.nyda.gov.za) provides entrepreneurial 
development and support

UU Small Enterprise Finance Agency              
(www.sefa.org.za) provides wholesale and 
direct lending to SMMEs. 

UU Shanduka Black Umbrellas                        
(www.blackumbrellas.org) supports black 
entrepreneurial businesses in their first three 
years of operation.

UU Raizcorp (www.raizcorp.com) provides 
business support programmes to guide 
entrepreneurs to profitability.

UU Business Partners Limited                         
(www.businesspartners.co.za) is a specialist 
risk finance company for formal small and 
medium enterprises which provides financing 
and specialist sectoral knowledge for viable 
small and medium businesses. 
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It’s a good idea to check out a company’s website in 
order to ascertain how formal the dress code is, and 
dress accordingly. Even if it’s a casual environment; 
when it comes to interviews rather err on the side of 
respectful attire which may mean a more formal look 
than would be required once you were hired.

Remember that what you wear once you are part 
of the working world should support what you want 
to achieve. Not all businesses will expect formal 
corporate attire, for instance, the dress code for an 
advertising company may be very different than that of 
a position in a bank. However, the general rule is that 
most corporate environments demand a smart dress 
code. Don’t be fooled by a smart-casual dress code 
(think that advertising agency again). It still demands 
a more smart than casual approach (70% smart and 
30% casual). 

Start accumulating a work wardrobe as soon as 
possible. You should never go into debt, rather buy a 
few basic pieces to start with and build your wardrobe 
up slowly. When you’re shopping on a budget (and you 
should be shopping on a budget!) have a list of the 
items you require. Don’t buy anything that you haven’t 
first tried on. Taking only four or five items to try on at 
a time will limit your success rate. Rather take in 25 to 
30 items which allows you a higher ‘hit rate’of items 
that look good on you. It’s also a good idea to take 
several sizes of each item so that you can select the 
best fit.

by Janine Carley-James 

First impressions are enormously important and are based primarily on 
appearance and posture. Right or wrong,  people make assumptions 
about how employable you are and even your current social-economic 
status based on your appearance, posture and attitude; which means 
what you wear to those critically important interviews really does matter.

Tips for guys

UU Ties should meet the buckle of your belt.

UU White socks are only for babies and tennis 
players.

UU Socks should match or blend with your 
trousers and not your shoes.

UU The current trend is towards a fitted and 
tapered trouser look.

UU Jackets should be slick and end slightly 
below the hip bone.

UU Shoes should be almond shaped and black 
leather. Lace-ups are more formal but 
buckles are perfectly acceptable.

UU When shopping for clothes check that each 
item fits you properly and flatters you – if 
it doesn’t tick both those boxes, ditch it.

UU Pay attention to hands and nails; make 
sure nails are clean and trimmed.

UU If you choose to wear aftershave it should 
never be overpowering – a subtle whiff is 
sufficient.

Capsule wardrobe

UU Two to three pairs of basic pants in black, 
grey, stone or navy.

UU Five to six slim fit or modern fit shirts.

UU Two to three jerseys. V-necks are more 
flattering with a collared shirt than round 
necks. By all means choose jerseys in a 
colour other than grey and black.

UU Invest in one pair of good black leather 
shoes.

UU One blazer. Men tend to have a longer 
body-to-leg ratio so make sure your jacket 
is not too long as a longer jacket will make 
your legs look shorter.

UU One good quality black and one brown belt. 
Even better find a reversible belt (leather 
wears the best).

UU A professional-looking watch.

Corporate dress advice 
for guys
A three-piece suit is not always appropriate corporate 
wear. For example, if the CEO sets the standard by 
wearing an open shirt you will look out of place in 
anything more formal. A smart pair of trousers, a 
good shirt and a blazer if necessary, will usually meet 
the expectations of most corporate environments. 
You will get more wear out of a wellcut blazer, that 
can be combined with different pants than you will 
out of suits. Remember to look at the care label 
inside trousers to ensure they are a washable fabric, 
otherwise you may be in for expensive dry cleaning 
bills. Ultimately you should be aiming to look smart and 
well groomed, in other words a great ambassador for 
the company. 

When it comes to interviews, rather opt for a more formal look.

Shoes should be almond shaped and black leather.

Jackets should end slightly below the hip bone.
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Dress appropriately for your age – just because you’re 
employed does not mean you have to dress like your 
grandfather. It’s perfectly acceptable to subtly express 
your individuality in the way you dress; this could be in 
the form of a watch, a tie or even your haircut.

A smart-casual dress code never means you can 
arrive at work in a t-shirt, your favourite faded jeans 
and crocs; no exceptions! Smart-casual means dark 
coloured jeans with a collared shirt or chinos with 
either short or long sleeved shirts. Similarly, casual 
Fridays are not about dressing for the weekend but 
rather dressing in a slightly more relaxed but still 
professional style. 

For the ladies
The general image most women should be trying to 
project in the workplace is more smart than casual. 
Think pencil skirts, formal blouses, tops with both short 
and long sleeves, jackets, smart knits, closed shoes, 
conservative make-up and a few pieces of statement 
jewellery and accessories. Dresses can be either 
sleeved or sleeveless with a small cover-up for arms. 
Open heeled sandals are perfectly acceptable for 
summer while closed shoes with a heel or boots are 
ideal for winter.

Summer dresses, skirts and tops as well as trousers 
in linen, canvas or dark denim are acceptable for a 
casual dress code/casual Friday only.  

The biggest mistake women make is to neglect 
their appearance when they’re not feeling good 
about themselves. Even if your body image could do 
with a boost, you should be dressing for the life you 
want and projecting confidence.

The workplace is not the right environment to wear 
revealing clothing. Dress appropriately for your body 
shape. You also don’t need to dress like a man to be 
successful in the corporate world. A smart woman 
will be authentic and confident in the skills she has 
to offer and not try and be someone else – it’s all 
about remaining true to who you are. 

Janine Carley-James is a 
personal stylist. Her Facebook 
page Restyle You contains 
regular seasonal fashion 
trend advice and the latest 
finds.  She can be contacted 
via Janine@restyleyou.
co.za for style advice. www.
RestyleYou.co.za

Tips for women

UU Avoid heavy make-up – the trick is not too 
much and not too little.

UU Avoid cleavage.

UU Avoid high fashion items.

UU Nail polish should be fairly neutral.

UU Use accessories wisely to dress up an 
outfit, give it a different look and express 
your individuality.

UU Don’t be influenced by label sizes – you can 
always cut them out.

UU Calculate the real cost of an item by dividing 
the initial cost by the number of times you 
wear something.

UU Only buy things that flatter you.

UU Don’t be seduced by sales – would you have 
bought the outfit at the full price?

UU Panic purchases are always a mistake – 
rather raid a friend’s wardrobe.

Capsule wardrobe

UU One or two basic skirts in black or grey.

UU One or two pairs of tailored trousers.

UU Three to five tops for every bottom half. 
People tend to see the top half so the 
bottom half can be fairly basic.

UU One jacket to go with pants or skirts.

UU One or two cardigans.

UU 1 – 2 closed shoes.

The eye is drawn to the top half of your outfit, so the bottom half 
can be fairly basic. Ideally you need three to five tops for every 
bottom half.

Not too much and not too little make-up. 

Always dress to project a confident image.

These are not appropriate nail colours for the workplace. Nail 
polish should be neutral.
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by Shelagh Foster

No matter what job you’ve landed, or what industry you hope to enter, 
there are certain things that you can do to earn respect and credibility; 
make you a valued contributor to the workplace; and ensure that you do 
more than simply survive your first year. Some of these practices may 
appear to be fairly basic; others might come as a surprise. 

1. Politeness and respect
Once upon a time, politeness and respect were the 
norm. These days it’s widely accepted that respect 
needs to be earned. In an ideal world that’s as it 
should be. But the workplace is a tough world with its 
own rules and ways and your task is to learn those 
rules if you’re planning on getting ahead. This doesn’t 
mean being untrue to yourself or your values, but it 
does mean learning to adapt to your new reality.

If you’re inclined to believe that you’ll only respect 
those who have earned it, you’ve already shot yourself 
in the foot which makes climbing the career ladder a 
little tricky.

You may be forced to work with people 
you believe don’t deserve your respect. 

Your immediate boss may be crude, sexist and lazy 
or your colleague may spend her day chatting to her 
boyfriend on the phone while you slog away trying to 
finish a shared task – you’ll still need to treat them 
with respect. Ultimately, if you want to survive in the 
workplace, if you want to excel and become a highly 

skilled, top-earning person, you will need to respect 
the fact that everyone in your work environment has 
something to teach you. Each one of those rude, 
sloppy, unpleasant people can be stepping stones to 
your success – and deserve your respect for that fact 
alone. It’s just a matter of looking at them differently 
and figuring out what you can learn from them – even 
if that thing is simply not to be like them.

Ask yourself, what particular skills does your sexist 
boss have? How can you learn from him? How can 
you make the most out of your time spent working 
with him?

There are three ways you can 
approach this:
1. Accept that this person is your superior and has 

skills and experience that will you help you grow. 
Picture them as cogs in the wheel and remember 
that this is a work environment; it is all about the 
job at hand, the job which you are being paid to 
do. Mentally separate your sensitive self from your 
career-orientated self. 

2. Accept that, no matter where you go or what job 
you do, there will always be people who offend 
your ideas of what is right and acceptable. It may 
well feel personal if they are rude or dismissive 
every time they speak to you, but it’s actually 
about them, not about you. The sooner you learn 
to manage your response to these people, the 
sooner you will start growing.

3. Accept that politeness is a productive behaviour 
that oils the wheels of business (and life) and 
that your mission is to be productive – for your 
own development and for the success of the 
organisation for which you work. This is your job.

So what does respect in the workplace actually entail? 
Always greet people politely. If you need help or 
advice, ask if they can make time to assist you. Thank 
them for their assistance/advice. Never gossip or 
complain about them behind their backs to your work 
colleagues. Set your own high standards of respectful 
behaviour, and stick to them – no matter what 
happens or how someone else behaves. One thing of 
which you can be certain is that your respectful ways 
will be noticed by the right people.
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2. Curiosity
To survive in the workplace you need to know a great 
deal. What are the in's and out's of your organisation; 
how does the business operate; who does what to 
make this happen; what are you expected to do to 
become part of this machine? To know all these 
things, you need to ask questions, do research, and be 
seen to want to know. 

Become informed about your industry. Familiarise 
yourself with the company website, start reading the 
business section of newspapers and news sites and 
take note of anything related to your industry. Become 
fascinated about your business environment; every 
little thing you learn will be of value to you now and in 
the future. If you want to grow, thrive, and expand your 
horizons, you’ll need to understand the bigger picture. 
So develop a thirst for knowledge.

3. Time management skills
Here are a few tips to set you on the right track:

UU Once you understand what your job entails, 
keep a record of what you need to achieve in 
a day/week/month.

UU Where possible, finish one task before moving 
on to another. Find out what is most urgent, and 
give this priority.

UU Assess what has to be done, and prioritise the 
tasks that have to be performed. Allocate times 
to those tasks. 

UU Where possible, allocate the first 30 minutes 
of your day to admin, e-mails and preparing 
yourself for the day ahead. This might mean 
arriving at work 15 minutes early. 

UU Give yourself breathing space – not to be 
used to take another tea break, but rather for 
catching up on anything outstanding. 

UU If you’re running out of time, request an 
extension – with a good reason why you need 
one – well before your deadline.

UU Don’t waste time. You are paid to be 
productive, so when the pressure is on forget 
about private phone calls, friendly chats with 
colleagues, or social media. 

UU Give yourself 15 minutes at the end of each 
day to prepare for the following day. Have 
everything in order so that you can hit the 
ground running the next morning. 

Remember that a job is about work and the greatest 
reward is in knowing that you are earning your salary, 
and getting noticed for all the right reasons.

4. Getting to know the 
organisational culture
Often explained as the way that ‘we do things’, 
organisational culture is important because it unites 
the people who work there through a collective 
behaviour. In simple terms, it is the ‘personality’ of the 
organisation. Not all businesses have a formalised 
organisational culture, but it’s a big help if they do as 
it will have clear guidelines on how to communicate, 
interact and work.

5. Taking responsibility and 
fixing mistakes
Messing up at work feels horrible, but it’s rarely the 
end of the world. The most important lessons to learn 
here are to:

1. Recognise your mistake as soon as possible;

2. Figure out if you can fix it yourself, or if you 
need help;

3. Own up, apologise, and ask for help if needed;

4. Don’t make that same mistake again.

Never, ever try to cover up a mistake. If something 
has gone wrong, it will come out somewhere along 

the line. Again, it’s important to focus on what you are 
actually being paid to do; on the expected result. If you 
are unable to achieve that expected result – either 
through lack of experience, carelessness, laziness, or 
making the honest error of doing it the wrong way – 
you are the one who needs to fix it. 

None of us learn from being perfect; 
we learn from how we manage 
our mistakes.

Most businesses allow for mistakes, acknowledging 
that they happen, accepting that we’re all human and 
expecting that most things can be fixed. But trying to 
cover your mistakes sends one simple message: you 
can’t be trusted. You don’t want that label attached to 
you; so suck it up, own up, fix it if you can, and spend 
some time figuring out what went wrong so that you 
never make the same mistake again. None of us learn 
from being perfect; we learn from how we manage 
our mistakes.

6. Productive interaction
Productive interaction means communicating with 
a purpose. Examples of non-productive interaction 
include:

UU Gossip. This serves no purpose other than to 
make you appear to be a trouble-maker.

UU Irrelevant chit-chat. That’s not to say you can’t 
discuss soccer scores or shoes, but save those 
conversations for tea and lunch breaks.

UU Destructive criticism. Pointing out other 
people’s failings to make yourself appear clever 
always backfires.

UU Complaining. If you have a problem, or 
something isn’t working for you, don’t whinge 
and moan about it. Address the problem with 
the right person in a productive way. Your 
purpose is to find a solution, not to tell anyone 
who will listen how unhappy you are.

UU Ignoring. Pretending not to hear or read an 
instruction is career suicide. Again, if you’re not 
happy with it, don’t understand it, or don’t have 
time to deal with it – say so immediately, in a 
productive manner. Never fail to respond when 
someone is trying to communicate with you. 

7. Finding a mentor
A mentor is your best friend in the workplace: 
someone who is either appointed to show you the 

ropes, or someone who you have decided to emulate. 
A mentor isn’t, however, a trainer. It is not their job to 
teach you your job, but rather to guide you through 
your growth in the working world. Larger companies 
often have a mentorship programme, a formal 
structure for incorporating newbies into the work 
environment and guiding you throughout your time at 
that organisation. Often, however, an appointed mentor 
is just doing his or her job and has no real interest in 
you; or perhaps no one has been appointed in this role 
and you are expected to find your own way. If this is 
the case, you need to find your own mentor. Look for 
someone who:

UU Excels at what they do;

UU  Is senior and/or more experienced than you;

UU  Is willing to share information;

UU  Is willing to take a personal interest in you and 
your development;

UU  Has time to spend mentoring you;

UU  Is the kind of career person you want to be.

Finding the right mentor could be your wisest career 
move yet.

[Adapted from Your First Year of Work – A Survival Guide, a 
practical handbook for anybody seeking or already in their first 
job.]  

To win one of two copies of Your First Year of 
Work, post a work-related question on the YFYoW 
Facebook page. All questions will be answered, but 
only the most interesting two letters will win!

www.facebook.com/
YourFirstYearOfWorkASurvivalGuide
www.shelaghfoster.co.za
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There’s an app for pretty much 
everything these days – from recipe, 
games and banking to shopping, job 
and daft games poking fun at JZ. 

Internationally there are more job apps available for 
grads than locally. However, there are a handful of 
useful apps. And the market will no doubt expand as 
smartphones continue to take off and connectivity 
costs drop.

Gumtree
Everyone’s favourite classifieds site also offers job ads. 
Registration is required. Users can search for ads in 
their area and respond online. Save searches and daily 
alerts or save and sync with the website once signed 
up. App available on: iOS, Android, Blackberry, 
Windows Phone

CareerJet
CareerJet is a job search engine that searches for 
and aggregates jobs posted online on jobs boards, 
recruitment sites and recruitment agency websites. 
Users get access to all of the jobs CareerJet has 
found through one easy-to-use app. Registration is not 
a prerequisite for using the app. Upload CVs, apply for 
jobs and set job alerts so you don’t miss out on that 
big opportunity. App available on: iOS, Android, 
Blackberry

JobsRSA
JobsRSA is an online recruitment portal that matches 
job seekers with employers and recruitment agents. 
Job seekers can search by region, keyword or 
category. Once signed up, the portal matches job 

seekers to vacancies. Set up email alerts, set your CV 
to ‘active’ or ‘dormant’, and upload photos and videos.
App available on: iOS, Android, Blackberry

Pnet
PNet is one of the oldest online recruitment sites. Job 
seekers can register their CVs for free and access 
thousands of job ads, which are posted daily by some 
9 000 recruiters registered with the site. Search 
against various criteria and set up alerts so that jobs 
are emailed directly to you. App available on: iOS, 
Android, Blackberry

Indeed Mobile
Indeed Mobile provides local job seekers with access 
to a global pool of jobs. It uses your GPS to find jobs 
near you. Seekers can upload their CV for free and 
search for jobs by job title, company or location. It 
also shows news jobs added since the last search, 
and allows users to personalise a message for each 
new job ad they respond to. Create a favourite job 
list, follow companies you like and keep track of jobs 
you’ve viewed and applied for. App available on: iOS, 
Android 

CareerJunction
Career Junction is an online recruitment portal. 
Although it doesn’t have an app, it does have a mobi 
site. Users sign up for free and can track jobs they 
have applied for, get information on salary trends, and 
activate daily alerts of new jobs in their sector. Site: 
http://m.careerjunction.co.za 

by Samantha Perry

AS WELL AS
MY CAREER

I WANT TO SHAPE
STRATEGY

Your goal is clear: 
to shape the strategy 

of your business.
The challenge? To get 

that promotion you wanted. 
So get the right solution. 

Study CIMA and show 
your abilities with the

CGMA® designation.

cimaglobal.com/BusinessBrains
Find out more at:
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Far from stereotypical bean counters, CAs have to work with one another, 
work in and across teams and with clients to extract information. 

Acquiring social skills is just as important as getting to 
grips with the technical aspects of the job. The good 
news is that there are still more jobs for accountants 
than the number of accountants being produced by 
the universities. Many firms also offer an advisory 
and corporate finance service so in addition to 
opportunities in auditing, there are also opportunities 
for graduates in these areas. 

Don’t take the first contract that is offered to you. 
This is the advice of Sean Kerr, Assurance Partner at 
Ernst & Young who is also responsible for the firm’s 
graduate recruitment. He says graduates should first 
experience the culture within a firm. “The culture must 
be suited to you.”

Culture is the only thing that separates one firm from 
another. “The only way for you to experience the 
culture is through internships, interacting with staff to 
give you a good sense of how a firm operates.” 

Graduate recruitment manager Carin Egdes says Ernst 
& Young gives trainees the opportunity to engage with 
everyone in the firm with the aim of building life-long 

relationships. In the accounting field, Ernst & Young 
takes about 300 CTA-qualified graduates a year. It 
also recruits about 100 to 150 graduates with various 
degrees across its advisory, tax and corporate finance 
businesses. “We look for people who are doing 
lots of things on campus or in their home or social 
environments,” says Kerr. “They don’t have to have 
amazing marks because while marks are important, 
they are not a real indicator of a candidate’s ability.”

The culture must be suited to you.

He advises students to get involved in clubs, societies, 
religious groups or sport and especially in running 
them, as the ability to lead clubs and societies gives 
students valuable skills. “Being able to lead your peers 
is much harder than being able to lead subordinates 
or even people who might be above you. Everyone 
can have the technical skills. It’s the people who 
can translate that into a social skill and interact with 
people that will be successful in our environment,” 
says Kerr.

Students should know what’s going on 
in business and have an interest in the 
markets and the economy.

Mid-sized firm Grant Thornton is tapping into its 
alumni to recruit graduates via word-of-mouth and 
networking, according to Gareth Low, the firm’s 
national talent manager. In spite of the prestige and 
status associated with the accounting profession, Low 
is aware of the wide range of degree options open 
to students and opportunities in the workplace. The 
firm is looking for team players who can operate in a 
high-pressure environment - dealing with complicated 
work and high expectations from clients - and 
meet deadlines. 

ACCOUNTING

Carin Egdes & Sean Kerr

2014 Grant Thornton South Africa. All rights reserved. Grant Thornton South Africa is a member firm of  Grant Thornton International Ltd (GTIL). GTIL and the member firms are not a 
worldwide partnership. Services are delivered by the member firms. GTIl and its member firms are not agents of, and do not obligate, one another and are not liable for one another’s 
acts or omissions. Please see www.gt.co.za for further details.

At Grant Thornton, we recruit people with a passion 
for business, who combine reason and instinct to 
give the kind of advice that makes a real difference 
to the organisations they work with. 

They know it’s about more than just the numbers, 
it’s about enjoying tough challenges, seeking out 
opportunities and adding real value to our clients 
by unlocking their potential for growth.

Apply online at www.gtcareers.co.za or visit us at 
www.gt.co.za

Reason says:
there’s strength 
in numbers.

Instinct says:
the right people 
count.

Reason says:
there’s strength 
in numbers.

Instinct says:
the right people 
count.

GradX_2014_final.indd   1 2014/05/28   12:50 PM
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There are numerous opportunities within Grant 
Thornton for graduates on the road to obtaining their 
CA qualification. The firm offers a Path to Partnership 
programme for those who aspire to become partners 
or directors of the firm within its auditing (forensic and 
internal), tax, corporate finance and strategic solutions 
departments. “Something we are really passionate 
about is preparing our trainees with the skills to 
create businesses and opportunities. We believe in 
entrepreneurship and giving our trainees those skills 
so that they can feel confident in terms of operating 
something for themselves.”

The opportunity to get international 
work experience.

Apart from having the required technical skills, 
Low says students should know what’s going on in 
business and have an interest in the markets and 
what’s happening in the economy. Every year, between 
180 and 200 graduates are accepted into Grant 
Thornton’s national training programme in its auditing 
and advisory services units. After completing their 
three-year training programme some of the newly 
qualified CAs remain with the firm, while others join 
its clients or start their own firms or consultancies. 
Another attractive option is Grant Thornton’s 
secondment programme which gives successful 
applicants the opportunity to get international work 
experience in the UK, US, Australia, Canada and the 
rest of Africa for up to 18 months.  

The public service also offers various opportunities. 
The South African Revenue Service (SARS) offers 
careers for chartered accountants, tax specialists, 

forensic auditors and economists. The Auditor-General 
offers careers for finance and commerce graduates. 
Both SARS and the Auditor-General run SAICA-
accredited CA training programmes.

How to select an 
accounting firm
You will be spending the next few years of your 
working life with the firm you choose to complete 
your training. Don’t accept an offer from the first firm 
you interact with or the first you receive an offer from. 
They may ultimately be your choice, but you need to 
carefully weigh up your options and decide what is 
right for you; the first to make an offer may not be the 
best decision for you.

You need to know what you want to achieve, not just 
out of your articles, but also long term, advises Richard 
Warren-Tangney, a former KPMG partner and currently 
an independent talent and social media consultant.

Research
He suggests graduates should do their research prior 
to accepting any offer. This should include checking 
companies out on social media and seeing if their 
social media activities resonate. Does the firm have a 
community outreach programme (do they think people, 
plant and profit) or are they purely about profit? 
Evaluate how the firm manages its social media. If 
you engage with them on social media what kind of 
response do you get or is it merely automated? Look 
for the human contact and two-way communication 
behind any firm’s social media activities.  

LinkedIn, says Warren-Tangney, will probably be 
graduates’ most useful social medium, followed by 
Twitter. “Talk to any friends who may have done vac 
work at the firm to get an idea of the kind of company 
it is, but most importantly, engage with more than one 
firm as this allows you to compare their offerings.” 
It’s perfectly acceptable to ask if you can meet the 
team or a current trainee at the firm as long as you 
ask in the right way, he says. “It’s all about how you 
phrase this request. Something like, ‘To help me better 
understand your organisation, would it be possible 
to have a conversation with somebody in their first 
year of articles at your firm either telephonically or via 
e-mail?’ won’t cause any offense and doesn’t come 
across as too demanding,” points out Warren-Tangney.

Exam support
Another good question to ask is the kind of exam 
and study support the firm provides. Is the firm really 
supportive or do they view trainees as cheap labour? 
Given the demands of the professional exams most 
firms give about two weeks for each. Ideally you want 

Gareth Low

My years 
with Mazars‘

‘

Get to know us better at www.mazars.co.za 

A U D I T  •  T A X  •  A D V I S O R Y

Mazars: your partner for the future

Through an integrated partnership that 
combines the skills of more than 13 800 
professionals in 72 countries, Mazars is a 
truly independent, international organisation  
and one of the largest audit, tax and advisory 
firms in South Africa. Come and meet us on 
your campus soon. Let’s talk about your 
future as a Mazarian.
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a firm that doesn’t just pay lip service to supporting 
you through your exams; they should want you to pass 
and ultimately become a CA(SA).

International affiliation
Do you fancy the idea of an international secondment 
at some stage? If so, you should be considering a firm 
with an international affiliation as a smaller, local firm 
may not be able to offer you this opportunity.

Culture fit
Culture fit is important – after all, you don’t want to 
be a square peg in a round hole. There are some 
firms which are more academic in their approach 
while others are all about your performance on the 
job and may well be very assertive. Engaging with 
existing trainees will help you better understand the 
culture and pressures prevalent in the firms you are 
considering. Remember, it’s about how you phrase this 
request that counts.

Post-training opportunities
What are the opportunities within the firm after you 
have completed your articles? CAs who want to go 
into banking will do well to consider one of the banks 
for their training. “Investec has a very well respected 
CA programme,” reveals Warren-Tangney. “CAs who 
want to get into banking would do almost anything for 
an opportunity to get into their programme.”

Small and medium firms
If you have an entrepreneurial bent and intend to one 
day open your own business then a small- or medium-
sized firm may be just the ticket as you will get to 
experience an audit from A to Z almost immediately. 
With larger firms you may only be auditing a particular 
division or subsidiary and may not get to see the whole 
picture. It comes down to what YOU are looking for 
longer term.

Grad @ work
Callum Watson, a senior audit associate at Grant 
Thornton, passed his final exam last year to qualify as 
a CA. In his honours year Grant Thornton called him in 
for an interview. 

“I loved the ethos from the moment I walked in,” says 
Watson. He was offered a contract the next day. 
He had decided even before the interview to target 
a middle-tier firm because his research indicated it 
would expose him to a wide range of industries and 
companies. Watson says one of his many highlights at 
the firm was being part of the due diligence team for 
a large retail acquisition. As an aspiring entrepreneur, 
it gave him the chance to do more than auditing and 
learn what makes a business successful. Watson now 
plans to venture into corporate finance and ultimately 
start his own business. When he finishes his three-
year training contract in January 2015, he hopes to be 
seconded to a Grant Thornton office in the US.

Don't be afraid to change course.

His advice to under-graduates is not to rush into 
signing up with a firm straight out of matric. “So much 
can change during your university years and signing 
a contract so young locks you in.” He says students 
should not be afraid to change course as there’s no 
point in pushing through with a qualification you know 
you’re never going to use. 

Useful websites 

UU www.ey.com/ZA
UU www.kpmg.com/ZA
UU www.cimaglobal.com
UU www.deloitte.com/za
UU www.investec.co.za
UU www.pwc.co.za
UU www.gt.co.za
UU www.bdo.co.za
UU www.sars.gov.za
UU www.agsa.co.za
UU www.saica.co.za Callum Watson
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The automotive industry employs hundreds of 
thousands of people, while manufactoring vehicle 
brands from Germany, Japan and America.

South Africa exports cars to as many as 70 countries 
around the world. Our automotive industry makes 
up about 11.8% of our manufacturing exports and 
contributes roughly 7.5% to our gross domestic 
product (GDP). Currently around 30 000 people are 
employed in the new vehicle manufacturing sector.

Given that producers want to more 
than double annual  production to 
1.2 million vehicles by 2020, there are 
significant opportunities.

In addition to the new vehicle manufacturing sector, 
there are also many associated sectors that present 
employment opportunities to graduates including 

an enormous retail sales network and components. 
South African companies are renowned for producing 
automotive components for use in the local market 
and also for export. Approximately 5 000 people 
are employed in the manufacturing, production and 
exports of catalytic converters alone. 

While the number of imported vehicles has grown 
substantially, South Africa is also home to a large 

AUTOMOTIVE

Career paths
Given the diverse nature of the industry it offers 
individuals a plethora of opportunities. And given 
that car producers want to more than double 
annual vehicle production to 1.2 million vehicles by 
2020, there are significant opportunities within the 
manufacturing sector.

These include:

UU the retail sales network, with prospects of 
being promoted to dealer principal; 

UU automative components, of which South 
African companies are renowned for 
producing for use in both the local market and 
also for export;

UU manufacturing; 
UU production; and 
UU exports of catalytic converters.

Working in a workshop is nothing to be sniffed at 
either. Technical people in the automotive industry 
are in short supply, with technicians being equated to 
IT specialists.

vehicle manufacturing industry, with companies 
investing billions in South Africa (Ford alone invested 
R3 billion last year). 

Toyota has a factory in Durban; Mercedes-Benz 
has one in East London; Uitenhage is home to 
Volkswagen, Ford (incorporating Mazda) has plants 
in Pretoria and Port Elizabeth; General Motors is also 
in Port Elizabeth; BMW produces cars in Rosslyn; 
as does Nissan, which manufactures the Sandero 
passenger vehicles for Alliance partner Renault. These 
factories do a truly outstanding job in the quality 
department, with many local car plants having won 
international quality accolades.

Training wheels
Head offices and marketing offices offer a number 
of graduate job opportunities. Mercedes-Benz, 
for example, runs a graduate programme open to 
individuals with degrees in engineering (mechanical, 
electrical, industrial or mechatronics), human 
resources, logistics, procurement and supply, and IT. 
The Mercedes-Benz CA (SA) Graduate Programme 
is open to graduates with a CTA (Certificate in the 
Theory of Accounting), a fourth-year Honours degree 
with subjects in taxation, financial accounting, auditing 
and management accounting, or they must be in their 
CTA/Honours year of study. 

The Toyota Graduate Recruitment Programme came 
into being when the company recognised the need 
for in-house grooming of engineers and is open 
to graduates with degrees in finance/accounting, 
electrical engineering, industrial engineering, 
mechanical engineering and mechatronics.

Renault SA’s graduate programme offers vibrant 
young South Africans the opportunity to grow and 
develop in a real-life working environment so that they 
can be prepared to take positions within Renault or 
elsewhere, says HR manager Candice Norton. 

Sasol’s Graduate Development Programme pays 
graduates a starting salary of R400 000 to  
R450 000 a year. The programme is open to 
graduates with degrees in engineering (chemical, 
mechanical, mining, electrical, electronic, civil, 
computer), science (chemistry, geology and 
metallurgy) and commerce (accounting, law, 
informatics, logistics and procurement and supply).

Grad @ work
Daniel Rifkind obtained his BA in Corporate 
Communications and Honours in Brand Management 
at the University of Johannesburg in 2007. He worked 
at Subaru and then at Citroën – both at head office 
level – before moving into the retail environment in 
order to grow his work experience. He currently works 
as a new vehicle salesman at Hatfield Volkswagen 
Bryanston. “While this is a fabulous sector in which to 
work, the barriers to entry depend on how you enter 
the motor industry,” he says, noting that it is easier via 
the retail route. 

It’s not what you know but who you 
know. It all comes down to networking.

The most important thing that Rifkind has learnt in 
his job is to measure customers’ expectations. “Don’t 
make promises you cannot keep,” he urges, while also 
stressing the value of networking. “The single most 
important piece of advice I could give to any graduate 
is to learn to network. As with any job, it’s not what 
you know but who you know. It all comes down to 
networking. My jobs have all been based on personal 
recommendations.”  

Useful websites 

UU www.bmw.co.za 

UU www.ford.co.za 

UU www.gmsa.com 

UU www.mercedes-benz.co.za 

UU www.nissan.co.za 

UU www.renault.co.za 

UU www.toyota.co.za 

UU www.vwsa.co.za
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The South African government is the largest single employer in the 
country. The types of jobs available in this sector are as many as they are 
varied, taking into account that there are over 40 national departments, 
each employing people in an array of jobs.

Equally, the types of degrees required for the civil 
service are just as diverse. Although the skills required 
vary depending on the field of work and specific job 
requirements, there are certain skills that all people 
who work in the civil service should possess. These 
include interpersonal skills, effective communication 
skills, accessibility, problem solving, an understanding 
of customer needs, delivery of good customer service, 
a strong work ethic and patriotism.

Opportunities for graduates
Graduates who have successfully completed 
qualifications in the fields specified by the relevant 
department may apply for government internship 
programmes. 

The Department of Agriculture, Forestry and 
Fisheries offers opportunities for graduates through 
its Experiential Training, Internship and the Young 
Professional Development Programme. 

The Department of Arts and Culture offers grad 
internships for a period of 12 months in the fields of 
arts, culture, heritage and language. Applications are 
usually available from June of every year.

The Department of Environmental Affairs offers 
internships in a range of disciplines. Applications are 
released annually, towards the last quarter of the year.

The Department of International Relations 
and Cooperation has a directory of employment 
opportunities in international organisations that South 

Africa partners with. Some of these organisations, 
such as the World Trade Organisation, offer graduate 
internship programmes.

CIVIL SERVICE

Image: Hühnerauge, via Wikimedia Commons

The Department of Justice and Constitutional 
Development offers internship positions that are 
advertised with other vacancies in each region.

The Department of Mineral Resources offers 
Internship and Experiential Programmes in 
all provinces for graduates with degrees from 
various fields. 

The National Treasury Department has a Grad 
Development Programme and a CA Academy.

Parliament’s Graduate Internship Programme is 
advertised annually.

The South African Revenue Service (SARS) has a 
Graduate Trainee Programme for 24 to 36 months, an 
accredited Chartered Accountant Training Programme, 
a Learnership Programme and a 12-to-18 month 
Internship Programme.

The Department of Social Development has an 
Internship Programme for graduates with degrees in 
various fields.

Statistics South Africa offers a 24-month Graduate 
Internship Programme.

The Department of Water Affairs Learning 
Academy offers a Graduate Trainee Mentoring 
Programme and a Non-Technical Internship 
Programme.

Grad requirements
Nomakwayi Tisani, MD of employment agency Holystic 
Approach, says recruiters look for initiative, analytical 

ability, attention to detail, ability to communicate at 
different levels, people skills, leadership qualities, team 
players, and quick learnability. 

Graduates need to be able to think for themselves, 
come up with ideas and to bring their own understand-
ing to situations. One of the most important things that 
is often not a consideration is value systems. “Intellect 
and skills to do the job are all very well, but they can 
never be a substitute for good, old-fashioned values – 
values that you bring into the organisation.” 

Grad @work
Tinyiko Mushwana is Assistant Director: Africa 
Multilateral Cooperation at the Department of Science 
and Technology (DST). Her role within the directorate 
is to facilitate and co-ordinate South Africa’s 
engagement within African Multilateral Institutions. 

A friend alerted her to the job advertisement. This is 
her second job in the civil service, the first being at the 
Department of Performance Monitoring and Evaluation 
– a ministry within the Presidency.

Armed with a Masters degree in Political and 
International Studies, Mushwana joined DST without 
a technical background in science, technology and 
innovation. “The biggest lesson I have learned is that 
when the objective is to promote South Africa’s and 
the continent’s development within any sector, be it 
engineering, science, or space, the ability to promote 
development is not necessarily based on the technical 
expertise required in those sectors, but rather the 
ability to be analytical, have a good understanding of 
domestic and regional developmental issues, write 
well, be an excellent communicator, think strategically, 
and understand the linkages and interplay of different 
realities within development.”

Graduates must think for themselves, 
come up with ideas and bring their 
own understanding to situations.

Her advice to graduates interested in joining the civil 
service: Ask yourself why you want to become a civil 
servant. What is the benefit for society and what is the 
benefit for you? Have very clear career objectives and  
decide what you would like to achieve. 

Nomakwayi Tisani

Useful websites
UU For a directory of all government websites  

www.gov.za
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Consulting houses, or professional services firms as they are also 
known, assist their clients to improve their business processes in a 
sustainable way. This allows them to provide a better service and turn a 
greater profit.

The large consulting firms house a range of qualifi-
cations to ensure that they are able to provide a fully 
integrated, holistic and sustainable service to clients. 
A number of degrees will prepare you for a career 
in this environment. A commerce degree is always a 
good place to start. Chartered Accountants (CAs) with 
backgrounds in finance or auditing are sought after in 
this industry. In addition, CA’s who have forensic expe-
rience are often used for work where clients require 
fraud prevention processes.

An engineering degree will stand you in good stead as 
many consulting firms deal with clients who specialise 
in manufacturing, thus requiring consultants with 
industrial engineering and process experience. A 
degree in logistics or supply chain management is also 
useful in this case. 

A BSc in computer science will see you working within 
a range of different functions, including background 
information security and IT control environments. 
A fast growth area in consulting is data and data 
governance, as well as management of information. 

The larger consulting firms house a 
range of qualifications. 

There is an increasing demand for consultants with 
postgraduate training. The Postgraduate Diploma 
in Management is useful to enhance thinking and 
problem-solving abilities. Postgraduate experience that 
creates specialisation in products, technologies and 
applications that clients are making use of, have also 
become highly sought after. 

CONSULTING
Small, medium or large?
If you’re interested in a career in consulting, it’s likely 
that you have heard of the so-called ‘Big 4’ in the 
industry: Deloitte, Ernst & Young, KPMG and PwC. 
But did you know that the industry works according to 
three categories and you may find a place in any area, 
depending on your passion and area of specialisation?

The first category comprises large firms that perform 
a strictly consulting function. Here you are looking at 
companies such as AT Kearney, Boston Consulting 
Group, Bain and Co and McKinsey. 

Well-developed problem solving skills 
go hand-in-hand with abilities such as 
logical reasoning, business acumen, 
quantitative and statistical skills as 
well as sound knowledge of computer 
software.

Secondly, there are full service operations, and this is 
where you will find the ‘Big 4’ companies, as well as 
other major market players such as Accenture. These 
firms offer one-stop services to their clients. A wide 
range of career options exist and you can expect to 
find everything from traditional financial services to 
IT consulting.  Of course there are a number of IT 
giants that also have a consulting division; think SAP, 
Microsoft and IBM. 

Finally, a smaller firm, specialising in boutique solutions 
may be more up your alley. In this case, companies 
such as Letsema, MAC Consulting and Barnstone, 
amongst others, specialise in specific industry sectors 
or cross-functional disciplines.

Is consulting for me?
There’s little doubt that consulting offers a highly 
rewarding, prestigious, fast-paced and exciting career. 
That said; it’s not for everyone. People who are more 
introverted and prefer not to work in teams or with 
others are not ideally suited to the profession. 

There is an increasing demand for 
consultants with postgraduate training.

Curiosity, coupled with a propensity to get to the root 
cause of problems and then solving them makes you 
a good candidate for consultancy. People that are 
persistent, unafraid to answer questions and have the 
ability to translate their thoughts into both the written 
word and action will thrive in this environment. Most of 
all, a positive attitude and high energy levels will serve 
you well.

Sandy Mohonathan, HR Director at Accenture, 
believes that there are a few core skills that make 
for successful consultants. “Well-developed problem 
solving skills go hand-in-hand with abilities such as 
logical reasoning, business acumen, quantitative 
and statistical skills as well as sound knowledge 
of computer software.” She places equal emphasis 
on softer skills such as team orientation, energy, 
leadership ability as well as a talent for building 
relationships, in addition to stressing the importance 
of writing skills.

Where to start
“A qualification forms the foundation of future success. 
Graduates need to combine this with market-relevant 
skills,” says Mohonathan. 

Graduate positions within the consulting sector 
range from internships to graduate and trainee 
programmes that focus on the development of entry-
level graduates. Professional Services firms such as 
Accenture, EY (Ernst & Young), Bain and Co, PwC, 
Deloitte, KPMG and McKinsey all provide consulting 
graduate programmes that train graduates in areas 
such as strategy, services, compliance and risk, 
technology, operations, finance and people or change 
management. These structured training programmes 
take place in both a classroom environment and on 
the job.  

Sandy Mohonathan

60          www.gradx.net www.gradx.net           61



Businesses in this sector work closely with various 
universities in order to identify potential talent by 
second year. Identified candidates are provided 
with support through to Honours level; this includes 
mentoring, financial support where applicable, and 
vacation work. After completing their Honours, 
the graduates commence graduate development 
programmes. They are required to pass various 
milestones in order to progress to the next level of the 
programme. Successful candidates are then placed in 
a permanent position. 

"A qualification forms the foundation 
of future success. Graduates need 
to combine this with market-relevant 
skills." 

Having been offered a permanent role, employees 
often spend between two and three years as 
analysts before they are considered for promotion 
to consultant. A first year analyst will most likely 
be focused on background research or ‘number 
crunching’ if the firm is quantitatively orientated. 
In their second year, analysts will take on more 
responsibility and have the chance to hone those all-
important problem solving skills as well as experience 
more contact with clients.

Grad @ work
Dustin Chaplin is a business analyst at Accenture. He 
applied online for Accenture’s Graduate Programme 
after attending a career day at the University of 
Pretoria, where he graduated. Completion of an online 
project and a successful telephonic interview secured 
him a place in the two-week programme. This was 
followed by a job offer. Chaplin is responsible for 

capturing, documenting and analysing client data, 
either through interviews with clients or by reviewing 
documentation. He prepares reports or findings 
summaries that support his team with initial insights 
that will be used to drive project initiatives. 

“Working is so different to university,” he says, 
citing his most important learning as effective time 
management. “If you don’t learn to do this, you’ll 
be buried under a mountain of work.” Never being 
afraid to ask questions is another thing he has learnt, 
crediting his colleagues for going out of their way to 
help him. 

Working is so different to university.

He urges graduates to remain open and willing to 
learn new things. “Don’t be a know-it-all and be 
prepared to work hard,” he advises. Chaplin believes 
that building good relationships with clients and 
colleagues is a key to career success. “It’s important to 
get to know people and build strong relationships.”

Taking initiative also tops his list. “When you’ve 
finished with tasks, ask for more. Don’t panic if you’re 
thrown in the deep end; keep calm and stay positive. 
Be a team player, no one likes a complainer.” 

Useful websites
UU Accenture: www.accenture.co.za

UU Bain and Co: www.bain.co.za

UU Boston Consulting Group: www.bcg.com

UU Deloitte: www.deloitte.com/za

UU Ernst & Young: www.ey.com

UU KPMG: www.kpmg.com

UU Letsema Consulting: www.letsema.co.za

UU McKinsey: www.mckinsey.com

UU MAC Consulting: www.macgroup.co.za Dustin Chaplin

future present
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It’s said that education is not merely a job, it’s a calling. Do you have 
what it takes?

Mention education and the first job that comes to 
mind is, of course, teaching. But the field is, in fact, 
far broader. In addition to pre-primary, primary and 
high school teaching, the tertiary education sector 
offers jobs for academics and lecturers. Or you could 
consider research as teaching helps to develop this 
valuable skill. 

The corporate sector also offers opportunities in 
education with many companies requiring employees 
with teaching skills. 

Xolani Majola of the Independent Schools Association 
of South Africa, for example, was previously employed 
by a major corporate that needed a teacher to facil-
itate a corporate social investment project focusing 
on education.”

There is a need for talented, skilled 
teachers in the areas of science and 
maths.

Training is another option for those who are 
passionate about helping others fulfil their potential. 
Marc Dey, an instructional designer at The Training 
Room Online, an online digital learning and 
development solutions provider, says this field is broad, 
offering a home for a variety of skills. “E-learning 
offers a multitude of jobs in different fields, from sales 
to design, film and development.”

A big demand
If, however, you are driven by the dream of educating 
children, private and government schools alike have 
a significant need for talented, skilled teachers, 
especially in the areas of science and maths. South 
Africa currently produces fewer teachers than we 
need. “Maths and science are specialised fields, 
which means that schools are always on the lookout 
for individuals with these scarce skills – especially 
in the Further Education and Training cluster, which 
covers grades 10 to 12,” says Dave Swart, high school 
principal at Riverside College. Teachers who specialise 
in English or Afrikaans are also in demand.

Passion, passion, passion
If you struggled with any subjects at school, you’ll 
be well aware of the dangers of lacklustre teaching. 
That’s why Majola is emphatic about the importance 
of being inspired to uplift children; to have patience, 
and to enjoy working with them. “People learn at 
different speeds, and this can be frustrating – yet you 
can never show your impatience,” he cautions. A love 
of knowledge is another must-have. “Teachers cannot 
be limited in their thinking. Children are always asking 
questions, and they expect you to be able to provide 
answers. This means that you will constantly be doing 
research and preparing lessons – and to do well at 
this, you must be driven by a hunger to learn.”

EDUCATION

A meticulous attention to detail will stand you in good 
stead and benefit your learners, as you need to be 
able to pick up on learning issues – and, often, the 
signs that a learner is not thriving can be very subtle. 

A good educator is hands-on, a good 
listener, dynamic and adaptable.
You need to be able to communicate pertinent 
points simply in order to make complex information 
accessible. “A good educator is hands-on, a good 
listener, dynamic and adaptable. That means not only 
being willing to hear what your learners have to say 
– and understanding the subtext that might point to 
issues – but being willing to share yourself with them. 
Children are looking for role models. Added to this, 
you must be a solid citizen who commands respect.”

The right qualifications
Most teachers complete a Bachelors degree in 
education, choosing to focus on high school, senior 
or junior primary school. A post-graduate degree, like 
an Honours in education, is necessary. You could 
also choose to go on to complete your Masters or 
doctorate. Alternatively, you can complete a Higher 
Diploma in Education. 

ISASA has stepped in to fill the skills 
gaps that some teachers may have. 
If you wish to focus on maths and science, the 
association has implemented a programme that 
will allow you to complete the relevant qualification 
through Unisa. You will also spend a year as an intern 
at ISASA, gaining practical experience while you study.

A second programme enables individuals with three 
year degrees to obtain their Post Graduate Certificate 
in Education or Advanced Certificate in Education. This 
ensures they have the requisite four-year qualification.
To be a trainer, a qualification in teaching will help 
gain you entrance to the industry. But it should be 
complemented by a qualification in the relevant field.

Jobs aplenty
Keep a lookout for jobs being advertised in the 
Government Gazette – there are at least 1 000 
vacancies posted here regularly. Other publications, 
like the Career Times, are also good sources for those 
seeking jobs in the field of education. 

One thing is certain: if you have the skills and the 
passion, your input will certainly be valued. What’s 
more, you have the opportunity to make a real 
contribution to the country’s future, and to shape those 
who will be taking South Africa forward.

Grad @ work
Ilze Steyn is a Grade R teacher at Riverside College. 
She’s currently completing her studies while she gains 
practical experience. 

As a Grade R teacher, Steyn’s job is to ensure that 
her learners are ready for primary school and the 
formal learning that will take place in Grade 1. “Maths, 
home language and life skills are our main focus,” she 
informs, adding that these subjects are incorporated 
into every activity she does with the children, whether 
they’re participating in a movement exercise or 
enjoying outside play. 

Being a teacher in the real world is 
very different to the theory you learn 
while at college.

“Your studies create an expectation of what your 
workplace will be like, but it’s actually very different. 
Working with children isn’t as easy as it seems when 
you are reading from a textbook, and you have to 
expect the unexpected. But there are lots of positives: 
every day is different, and it’s a constant learning 
curve. It can be a lot of fun, and it’s very fulfilling.” 

Useful websites 

UU www.isasa.org
UU www.education.gov.za
UU www.advtech.co.za 
UU www.educor.co.za 

Ilze Steyn
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As the country evolves and our economy becomes increasingly industri-
alised, a strong engineering fraternity and competent built environment 
industry will need to translate theory into practice.

The broad field of engineering touches on just about 
every sector of the economy where technology 
is applied: roads and transport, air and sea travel, 
computing, energy generation, clean industry, 
environmental management, property development, 
water and waste management, communication 
technologies and chemical process technologies.

Analytical, competent and ethical engineers form the 
backbone of our economy, and without them, we will 
never industrialise and be able to compete with larger 

and wealthier nations, nor will we attract sufficient 
foreign direct investment to prop up our economy. 

While the engineering sector has its share of 
challenges, it’s an area loaded with opportunities for 
graduates, particularly as the demand for engineers 
continues to increase. As emerging economies both 
South Africa and the region are seeing numerous 
new developments and projects, all of which need 
engineers to execute them. The kind of individuals 
who make good engineers are hungry for knowledge, 

ENGINEERING & THE BUILT ENVIRONMENT

No, this isn’t one of those ordinary jobs.
Every day, the innovative employees at Cummins Africa 

are developing ground-breaking ideas that change our 

beautiful continent for the better. Sometimes we’re 

under the hood of a truck lowering emissions — other 

times we’re delivering power generators to growing 

neighbourhoods in developing areas where children 

run, play and swim. 

We’re currently searching for innovative, high potential 

candidates interested in global career development. 

Our career opportunities in South Africa include:

n Engineering n Finance 

n Marketing n Sales

At Cummins, you’ll benefit professionally by connecting 

with our leadership network. You’ll benefit personally  

by participating in community-focused projects. Over 

30 affinity groups, numerous global awards, executive 

leadership involvement and our rich history all add up to 

one thing: a work environment where thinking beyond 

your desk is more than part of the job. It is the job.

This is how we do business. And we call it Working Right.

Think you’ve got what it takes to make a  

global impact? Please apply online today at  

careers.cummins.com/africa and discover  

how we build success in others and treat all  

people with respect.

Working Right. | careers.cummins.com/africa66          www.gradx.net



are creative problem solvers, and have the ability 
to adapt to changes in development platforms. 
Importantly, they need to be able to manage people 
and have leadership capabilities.  

We are an extremely hi-tech 
environment that requires very 
technically skilled individuals.

“Some of the challenges that we experience are 
related to finding the right talent for the organisation,” 
says Makhotso Mabote, Bursary and Graduate 
Recruitment Specialist at Denel Dynamics. “We are 
an extremely hi-tech environment that requires very 
technically skilled individuals.” 

Each year Denel offers about 20 opportunities 
for new graduates to participate in the company's 
12-month internship programme. Only top performers 
in their respective fields of study are considered. 
“On completion of the programme, the engineering 
graduates have solid training in a high-technology 
product development environment, and an excellent 
understanding of the work environment,” Mabote adds. 

Rheinmetall Denel Munition offers bursaries to 
engineering, chemistry, supply chain, and marketing 
students as well as any studies relating to the 
explosives and ammunition industry. The company 
also offers a 12-month internship programme to top 
performing engineering graduates.

The Cummins Africa Graduate programme is a 
12-month experience where graduates get to work 
within a particular function but across departments. 
The company hires in numerous disciplines including 
finance, sales and marketing, HR, engineering, 
manufacturing, supply chain and indirect purchasing. 
“We utilise a hire-to-develop strategy and therefore 
look for individuals who demonstrate a good fit with 
our organisation and are agile, passionate, decisive, 
driven to win and deeply caring,” says Ashie Singh, 
Talent and Development Lead at Cummins Africa. 

The built environment
The construction sector is vital to realising 
government's development ideology, with the state 
leading the pack in investment. The South African 
construction industry achieved growth of 2.8% last 
year – better than many expected.

The built environment has traditionally been a very 
male-dominated industry. The industry is working to 
both transform and empower itself with the result 
that a number of black women have joined the 
construction industry in the past decade. The industry, 
does, however, suffer from a skills shortage. 

Required degrees
The best degrees for this sector are either a 
BSc or BEng degree in electronic, mechanical, 
industrial, aeronautical, mechatronics or computer 
engineering. Many companies report a shortage of 
electronic engineers.

Makhotso Mabote

Ashie Singh
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Portia Lesailane of Basil Read Development believes 
that many graduates are still not fully equipped with 
the required skills. She says construction companies 
do address the lack of skills by enrolling their 
employees in training programmes. 

Basil Read has lent its weight and significant industry 
knowledge and experience to giving promising 
students the ability to gain real-world working 
knowledge within its structures through vacation 
programmes. University of Pretoria students like civil 
engineering first-year Annelie Dodd, and industrial 
engineering third-year Divan Ehlers, have both 
participated in Basil Read’s vacation programme. 

Hard work pays off.

“I chose this area of study because it is a good career 
choice, plus it consists of the critical application of 
common sense in problem solving and streamlining 
processes,” says Ehlers. The best advice he has ever 
received is that hard work pays off. “It only started 
making sense after learning from my own mistakes 
time and time again.”

Grad @ work
Russel Stuart Daries was awarded a bursary 
programme at Denel Dynamics. He studied electrical 
engineering, majoring in process control and 
instrumentation, digital signal processing and space 
technology, at the University of Cape Town. 

“I am currently in my fifth month as an engineer-in-
training at Denel Dynamics. I completed three vacation 
work training programmes with Denel Dynamics 
during my four-year degree,” says Daries. This made 
his transition from student to full-time employee 
much easier. He and his fellow interns of 2014 are 
currently working on designing and building micro-
UAV (Unmanned Aerial Vehicles) Surveillance System 
comprised of a swarming set of UAVs.

Do not memorise. It will limit your 
problem solving and thinking ability.

Daries sees himself as a professional engineer with a 
consultancy company that is active in many different 
business markets within the next 10 years. He says 
this is a demanding sector and advises graduates 
interested in working in the industry to question 
everything and accept nothing at face value. “Always 
aim to understand the approach or method. Do 
not memorise. It will limit your problem solving and 
thinking ability.” 

Useful websites
UU www.basilread.co.za/about/careers 

UU www.cummins.com/africa

UU www.deneldynamics.co.za

UU www.eskom.co.za

UU www.g5.co.za

UU www.hatch.ca

UU www.multichoice.co.za

UU www.rheinmetall-defence.de

UU www.ska.ac.za

UU www.vodacom.co.za
Russel Stuart Daries

SA versus the world

According to the Engineering Council of South 
Africa, the country has one engineer for every 
3 166 people. This is worrying when compared 
with Germany’s one engineer for every 200 people. 
In countries like Japan, the UK and the USA, this 
ratio stands at about one for every 310 people. And 
looking at another emerging economy, Brazil has 
one engineer for every 227 people.

Rheinmetall Denel Munition (Pty) Ltd (RDM) is jointly owned by Rheinmetall Waffe Munition GmbH (51%) of Germany 
and Denel (Pty) Ltd. South Africa. RDM specializes in the development, design and manufacture of large- and medium-
calibre ammunition families and is a world leader in the field of artillery, mortar and infantry systems as well as 
Plant Engineering. The head office is located in Somerset West (Western Cape) and has other manufacturing sites in 
Wellington (Western Cape), Boksburg (Gauteng) and Boskop (North West). 

Bursaries
RDM is now offering bursaries to Top performing young individuals who are 
passionate about Engineering and Science and are keen to enter into the 
highly sophisticated world of defence technology. 

The bursary award will cover: University Tuition, Books, Accommodation 
and Allowance.  Successful students will be offered bursaries to study in the 
field mentioned below and Practical Exposure during vocational holidays.

To qualify for the bursary individual MUST meet the following criteria:
• Study or intend to study towards below stated field of studies (excluding     
  post graduate studies )
• Has not received any other bursary for the same period for which they     
  are applying.
• Has not failed any subject and attained an average of 75% for the current  
  academic year.

Internships: Engineers in training
The company offers a 12 months internship program to Top Performing 
Engineering GRADUATES under the below mentioned Engineering Field 
with the aim of building and developing a pipeline of future diverse, talented, 
and motivated young  engineers within the organization. We seek to talk to 
Top Performing Engineering Students and Scientists who will be interested 
to be part of this exciting endeavour. After 12 months, interns displaying 
outstanding performance will be given the opportunity to join our team on a 
permanent basis.

GRADUATES may apply for INTERNSHIP provided the following criteria 
is met:
• Has graduated in one of the fields listed below 
• Has not failed any subjects and attained an average of 75% in his/her      
  final year
• Has completed not more than 1 year of formal work experience     
  since graduating.
• Is a South African citizen. 

Their chosen fields of study as per below focus areas:
B.Eng/Mechanical Engineering • B.Eng Chemical Engineering • B.Eng Electrical Engineering • B.Eng/M.Sc Industrial Engineering

To apply, please visit http://rdm.gradx.net

Applications close 22 August 2014

RDM ACADEMY: ENGINEERING BURSARIES 
& INTERNSHIP OPPORTUNITIES
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It doesn’t matter whether you can 
draw; nor is being a whiz with a 
needle and thread a prerequisite. 
Your passion for fashion will take 
you where you need to go.

For an overarching degree covering a wide range 
of subjects that relate to both retail and fashion, 
institutions such as fashion, design and retail 
institution LISOF and the University of Johannesburg 
offer a Bachelor of Arts degree in fashion. Students 
cover everything from important design fundamentals 
to the business side of the industry. 

Most degrees will entail workshops, internships 
and involvement in major industry events, which will 
expose you to the real world of fashion and its gurus. 
Marketing is a vital element of the fashion industry, 
so a degree or diploma in marketing is also beneficial. 
Most courses will allow you to pick the subjects that 
will focus your studies and career choices towards 
your specific areas of interest.

Have what it takes?
No matter what area of the fashion industry interests 
you the most, creativity lies in the heart of every 
fashion professional. After all, what sets fashionistas 
apart is the art of pushing the proverbial envelope by 
setting new trends, not following them. Being a team 
player is also an important part of the job.

A natural eye and a true passion for 
the business are key.

According to Kim Berell, stylist at The Fashion 
Office, there is only so much you can be taught. She 
maintains that a natural eye and a true passion for the 
business are key. In addition, following a brief is one 
of the most essential parts of the job, so you’ll need a 

keen eye for detail, not to mention boundless energy 
and your own car, as there is a great deal of running 
around to be done. 

Basic computer skills are also a must. Moreover, a 
cool head under pressure, and the ability to multitask 
and show initiative are crucial, as you’ll be juggling a 
number of different briefs at one time. (The Fashion 
Office specialises in personal shopping, image 
consulting, wardrobe planning as well as styling for 
magazines and the advertising industry.)

A cool head under pressure, and the 
ability to multitask and show initiative 
are crucial.

Fashion assistant at Cosmopolitan, Taryn Aziz adds 
that you have to have a love for the industry as a 
whole, follow international trends and always think a 
step ahead. “It’s a myth that working in fashion is all 
glitz and glamour,” she laughs. “Be prepared to work 
hard, but know that you’ll have the opportunity to be 
creative and have loads of fun at the same time.”

Get a foot in the door
Like any other career, experience in the fashion 
industry is highly sought after by potential employers. 
A great starting point is to apply for an internship – 
paid or unpaid – to develop those all-important skills. 
Online searches will help you find fashion brands, 
retailers and stylists looking for interns, as well as the 
criteria for applying. 

FASHION

These may include:

UU Optimising social media platforms;
UU Updating the company website; 
UU Assisting with PR, marketing campaigns, and 

fashion shoots; 
UU Trend forecasting; 
UU Styling window displays; 
UU Attending events; and, 
UU General day-to-day admin tasks. 

Internships such as these allow graduates to get a 
taste of what working in the field is really like and 
make useful contacts. Applying as a fashion intern at 
a fashion magazine is another way to go. Most of the 
major retail players such as Busby and Edcon offer 
internships to fashion graduates, exposing them to 
visual merchandising and buying. Another option is to 
start on the shop floor and work your way up.

Grad @work
Cosmopolitan fashion intern Landi Smith says her 
job is a mix of everything. She liaises with suppliers 
for photo shoots; sources clothing; is responsible for 
organising all stock that comes into the office; assists 
on shoots and does a bit of writing for the magazine’s 
online stories. 

“I’ve learnt that networking is your best friend and 
being professional is key.” She advocates for patience 
in this competitive industry. Her advice: Be prepared to 
work your little butt off, take initiative in the workspace 
and show them what you're made of! 

Useful websites
UU www.busbyleather.co.za

UU www.edcon.co.za

UU www.woolworths.co.za

UU www.cosmopolitan.co.za

UU www.elle.co.za

UU www.marieclaire.co.za

UU www.thefashionoffice.co.za

UU www.inscape.co.za

The glitz and glam
UU You’ll see the world. Many positions in the 

industry afford you the opportunity to travel;

UU You get to work in a fast-paced, dynamic 
environment where there is always 
something new to see and do;

UU You never have the same day twice. 
There is so much variety and multitasking in 
the work you do, you’ll never be bored;

UU You’re surrounded by beautiful things and 
beautiful people; 

UU You interact with celebrities (depending on 
which area of fashion you pursue); and

UU You’re invited to glitzy events such as 
fashion shows and launches.

The ugly truth
UU Jobs can be scarce despite the industry 

being large and with many different avenues 
to pursue;

UU It’s a demanding, deadline-driven, 
pressurised industry;

UU You have to work long hours. Fashion 
designers, photo shoots and demanding 
deadlines don’t keep 9-5 office hours;

UU It takes a while to build a successful 
portfolio. Like many industries, experience 
is your greatest advantage and you’ll need to 
build your profile before you can expect any 
recognition;

UU South African fashion designers do not 
have it easy. Local consumers don’t see 
the value in paying high prices for designer 
goods when they can get similar items for 
less from retail giants such as Topshop,  
Zara and Mr Price, for less. 
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We all know that money makes the world go round. However, this 
roundabout cannot happen without people. As such, the financial 
services sector offers some truly terrific opportunities to graduates.

The financial services sector is the centre of this 
country’s universe; it’s simply impossible to think of a 
sector with more significance in South Africa. 

It’s at the heart of the South African economy and 
touches the life of each and every citizen. It allows 
people to make daily economic transactions, save 
and preserve wealth to meet future aspirations and 
retirement needs, and insure against personal disaster.

At the level of the macroeconomy, the financial sector 
enables economic growth, job creation, the building 
of vital infrastructure and sustainable development for 
South Africa and its people.

The financial services sector is a massive contributor 
to GDP (the finance, real estate and businesses 
services sector is South Africa’s largest, contributing 
21.1%). Manufacturing trails behind in second 

FINANCIAL SERVICES 

place, at 15.4%. Furthermore, the financial sector in 
South Africa comprises over R6 trillion in assets and 
contributes at least 15% of corporate income tax.

The South African banking system is well developed 
and effectively regulated, comprising a central bank 
– the South African Reserve Bank – as well as a 
few large, financially strong banks and investment 
institutions, and a number of smaller banks. 

Investment and merchant banking remains the most 
competitive front in the industry, while the country's 
"big five" banks – Absa, FNB, Standard Bank, 
Nedbank and relative newcomer Capitec – dominate 
the retail market.

Furthermore, this sector enjoys an outstanding 
reputation on a global basis. This is partially due 
to the strict controls and strong legal framework. 
In fact, in 2012/13, the World Economic Forum’s 
Global Competitiveness Report ranked South Africa 
second in accountability of private institutions and 
third in financial market development. As such, it has 
caught the attention of the world’s leading banks, with 
international banks such as HSBC, Bank of China, 
Bank of Taiwan, Citibank, and Deutsche Bank AG 
setting up shop here.

The financial services sector is the 
centre of this country's universe.

But possibly what makes this sector especially 
fascinating is the scope of job opportunities for 
graduates. As Andrew Browne, managing director 
of Magwitch Securities (an independent financial 
services provider), notes, it’s almost possible to list all 
the potential jobs within this sector. “If one had to list 
all the jobs available within this sector, it would run 
to over 1 000 different career paths. The financial 
services sector is like the A, B, C of employment: 
auditor, accountant, actuary, bookkeeper, chartered 
accountant, derivatives trader, equity analyst, 
foreign exchange dealer/ trader, human resources, 
independent financial advisor, money broker, stock 
broker, to name just a few.”

Sean Archer from The University of Cape Town’s 
Economics Department concurs. “The sub-sectors that 
supply financial services as well as use them in the 
South African economy are wide-ranging. They include 
commercial or retail banks; central banking; insurance 
(long-term and short-term); pension funding; financial 
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Bloomberg, the global financial information and news leader, gives influential decision 
makers a critical edge by connecting them to a dynamic network of information, people 
and ideas. The Bloomberg Professional® service is at the core of our service, which 
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advice; inter-firm banking and insurance ('wholesale' 
financial services in international terminology); 
investment or asset management; consumer credit, 
finance and leasing; call centres and BPO (Business 
Process Outsourcing); government departments 
dispersing finance at national, provincial and local 
levels; tax collection (SARS); accountancy, auditing 
and book-keeping; and micro-finance,” he notes.

Skills needed
It is difficult to produce an all-embracing list of 
skills needed within this sector but a good business 
grounding is a great place to start. Earning potential 
is, of course, directly linked to the qualification.  
According to Browne, chartered accountants (CAs) 
and actuaries are the most sought after qualifications 
– and they earn healthy packages – but they also have 
the longest studying paths.

Personal ability
Irrespective of which specific career is selected 
within the financial services sphere, a decent grasp of 
numbers is essential. “Furthermore, the person should 
be willing to work hard and they should be able to 
adapt to change,” says Browne. 

Staff have to be able to adapt to 
constant changes in legislation and 
business structures. 
“This sector is continually changing in terms of 
requirements and staff have to be able to adapt 
to constant changes in legislation and business 

structures,” he warns. Other personal attributes 
essential to this sector include good communication 
skills, excellent interpersonal skills, a positive attitude, 
good negotiations skills, and the ability to analyse and 
solve problems.

Graduate programmes
A multitude of graduate programmes are on offer 
within the financial services sector, with virtually all of 
the leading companies fighting to attract talent.

Absa 
Absa, for instance, has a number of diversified 
graduate programmes on offer, including the 12 
to 18-month Pan Africa Graduate Development 
Programme. This programme spans almost 
every part of the bank’s business, from retail 
and business banking to human resources and 
financial management. 

Opportunities exist for graduates in every country 
in which Barclays Africa operates – South Africa, 
Zimbabwe, Tanzania, Mozambique, Egypt, Kenya, 
Uganda, Ghana, Botswana, Zambia, Mauritius and 
the Seychelles.

Barclays Africa looks for graduates who are eager to 
learn, ready to speak up, and focused clearly on what 
they want to achieve. 

FNB
FNB’s Graduate Programme Experience kicks off 
with a three-week introductory programme, where 
graduates are introduced to the world of work – 
specifically how a bank works and the general 
understanding of everyday workings such as the 

Andrew Browne

Sean Archer
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FNB Intranet, dress code, payslips and medical aid.  
During this period, graduates are able to network with 
managers and HR experts. Each graduate also gets 
the opportunity to meet the "Big Bosses". This is an 
alluring aspect of the FNB Graduate Programme, 
since it makes graduates so much more aware of 
how much these executives value and entrust their 
presence within business.

HSBC
HSBC offers an 18-month graduate programme 
focusing on global banking, global markets, investment 
banking and support services. Graduates are placed 
in a specific department for the duration of the 
programme. An informal mentorship programme is in 
place to support graduates.

Investec
Investec offers graduate recruitment opportunities in 
a number of specialist areas including private banking, 
capital markets, asset management, property and 
investment banking. It focuses primarily on students 
who have completed their postgraduate degrees 
in actuarial science, business science, commerce 
(auditing, economics, finance, investments, law and 
statistics), engineering and the built environment, 
property studies and mathematics. However, the 
bank employs a range of specialists in areas such 
as IT and business systems, finance and operations, 

legal, risk management, compliance, internal audit, 
HR, organisation development and marketing. The 
18-month programme varies in structure ranging from 
specific job roles through to business project roles.

In addition to its graduate development programme, 
Investec also selects a small pool of talented 
individuals to study an MBA at one of six leading 
international business schools with a work-back 
clause included in the contract. 

KPMG
KPMG offers graduate training opportunities in 
the fields of external and internal audits, taxation, 
technology advisory and consulting, transactions 
and restructuring, actuarial consulting, management 
consulting, forensic internship and forensic technology.

Old Mutual
Old Mutual’s graduate programme is targeted 
at final year and/or postgraduate students (SA 
citizens) across all faculties, particularly commerce, 
finance, business science, computer science/
information technology, marketing, human resources/
industrial psychology, accounting, investments, LLB, 
Engineering, BSc Maths and Stats, internal auditing 
and tax.

Nedbank
Nedbank’s Graduate Development Programme covers 
six streams and includes Banking (covering business 
banking, retail banking and group risk); a CA training 
programme; Quantis (quantitative risk and capital 
management); IT; and Wealth (insurance, wealth 
management and asset management). It includes 
a Coaching for Growth programme, which provides 
graduates with access to professional coaches.

Rand Merchant Bank
Rand Merchant Bank offers a 12-month graduate 
development programme in a variety of fields 
depending on what the bank requires at the time. 
Typical graduate programmes include FICC Middle 
Office, Quantitative Analyst, Equity Transactor, IT 
Developer, Investment Banker, Risk & Compliance, 
and Business Analyst. The structured programme 
integrates RMB methodology with mentors and 
coaches to guide each graduate.

Standard Bank
Standard Bank also offers a number of graduate 
programmes focusing on three different streams: 
Corporate and Investment Banking which offers 
graduates opportunities in five channels including 
investment banking, global markets, transactional 
products and services, risk and IT; Personal and 
Business Banking which offers three graduate 
programmes, namely front office, risk and channel; 

Nedbank Limited Reg No 1951/000009/06. We are a registered credit provider in terms of the National Credit Act (NCR Reg No NCRCP16).

Go to www.nedbank.co.za/stop-waiting to find out how and where you can share your vision 
with us through our Graduate Programme. Applications open from April 2014 to August 2014.
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At Nedbank Capital our all-encompassing approach to the full spectrum of investment banking, coupled with our solid experience 
and inherent knowledge of the markets in which we operate, makes us the obvious choice for anyone dealing in Africa and across the 
world. To join a worldclass investment bank, and if you are in your final year of study in either a commercial, engineering, accounting, 
mathematics or statistics degree, visit nedbankcapital.co.za.

nedbankcapital.co.za Nedbank Capital is a division of Nedbank Limited Reg No 1951/000009/06. Authorised financial services and registered credit provider (NCRCP16).
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and finally Enabling Functions which offers graduates 
opportunities through six different channels including 
a CA (SA) training programme, an integrated 
operational risk programme, group compliance, group 
IT and quantitative modelling. 

In addition Standard Bank offers internships for 
students in their final year of studies of either a 
relevant four-year degree or a postgraduate degree. 
Interns work on real projects during the programme 
in order to get an understanding of how the bank 
operates. A Winter School programme is open to 
students in their second or third year of study. 

A career in banking
Don’t discount banking as a career – and no, you don’t 
have to be a teller (although it’s not a bad place to 
start to get a good understanding of this business). 

The banks are especially big employers of graduates: 
the sector employs over 150 000 people in total and 
offers career paths in management, IT, accountancy, 
economics, research and communications, to name 
a few. 

South African banks are highly rated 
for soundness and financial sector 
development.

The worldwide growth in investment banking and 
specialised finance as well as asset management 
and private banking has changed the face of banking. 
Banking is a serious and complex business, and being 
a bank manager or branch manager has become a 
very skilled occupation, requiring the integration of a 
wide range of diverse management and administrative 
functions. So, if you want a secure future, you know 
what you’ve got to do: follow the money!

Grads @ Work
Sazi Mabaso is a Thuthuka bursary student and 
trainee accountant at RSM Betty & Dickson 
(Johannesburg), an audit, tax and advisory firm. 
Mabaso says he was attracted by the opportunities 
the financial services sector offers and its relevance 
to modern society, especially in light of escalating 
unemployment. “I wanted the reputation it bears, the 
prestige of a respected career path and to attain the 
amazing suffix of CA (SA),” he says.

But, the journey was not easy – although he hastens 
to add that it wasn’t impossibly hard either. “It has 
been worthwhile and remarkable. I pursued all my 
school studies at a government school. I matriculated 
with exceptional results that were the outcome of 

Useful websites
UU www.absa.co.za
UU www.bloomberg.com
UU www.capitecbank.co.za
UU  www.consolidated.co.za
UU www.fnb.co.za
UU www.investec.co.za
UU www.liberty.co.za
UU  www.magwitch.co.za
UU www.nedbank.co.za
UU www.oldmutual.co.za
UU www.standardbank.co.za
UU www.resbank.co.za
UU www.rmb.co.za
UU www.rsmbettyanddickson.co.za
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hard work, a lot of sacrifice, an incredible amount 
of discipline, immense faith and belief, drive and a 
positive attitude,” he reveals.

Mabaso’s decision to join a medium-sized audit 
firm was influenced by the fact that the firm offers 
exposure, recognition, confidence and reliance to an 
individual, as well as a platform to grow and develop.

The journey was not easy.

“Personally, I believe the profession is an enabler and 
the key to locked doors. This profession will give me a 
competitive advantage due to the exposure, character 
and knowledge I have gained in the process. I will be 
able to venture into entrepreneurship, serve on boards 
of listed, multi-billion and multi-national entities, be 
involved with academia, advisory and consulting. The 
avenues that the profession unlocks and creates are 
endless,” he adds.

Charlene Irwin is a certified financial planner at 
Consolidated Financial Planning. Irwin attended 
a career fair while completing her honours, which 
was where she learnt about the various graduate 
programmes available within the financial services 
sector. But finding the ideal position wasn’t easy. 
“I applied to countless companies and, after many 
interviews (some successful but many unsuccessful), 
I was offered a position in a graduate programme,” 
she says.

While participating in the graduate programme, 
Irwin discovered her passion for financial planning. “I 

started working in the financial planning industry at 
Consolidated Financial Planning in October 2012 as a 
paraplanner. This role allowed me to work closely with 
a financial planner and find my feet in the business. I 
also gained a great amount of knowledge and skills 
that I now utilise when dealing with my own clients,” 
she reveals.

As a financial planner, she has to piece together the 
various aspects of her client’s finances to ensure they 
are working together. “I also help my clients to achieve 
their lifestyle goals,” Irwin explains.

Your first job may not be what you 
expected, but you may gain other skills.

Since starting work she has learned the power of 
developing a good reputation and building strong 
networks to achieve success. “I’ve learned that it’s 
perfectly acceptable to ask for help. Never be afraid 
to ask questions. My advice to fellow graduates would 
be to take a deep breath. I remember so clearly the 
panic I experienced in my final year in terms of getting 
work. Secondly, don’t become despondent. Your first 
job may not be what you expected, but you may gain 
other skills and meet people who will enable you to 
get where you’re hoping to go,” she suggests. 

Siza Mabaso

We’re looking for candidates for our Corporate and Investment 

Banking, Personal and Business Banking, IT, CA(SA), Quantitative 

Analysis, Compliance, Real Estate, Risk and Financial Crime Control 

programmes. Apply today and experience more. Look out for us on 

your campus or visit www.standardbank.com/graduates

Graduate Recruitment Programme

Of course you would, right? But think about it. Would you really trust yourself to safeguard 
all of your money? To finance your first home? To trade the right currencies at the right time? 
If you can honestly say yes, without looking away, you might just be who we want.

WOULD YOU BANK ON YOU?

Authorised financial services and registered credit provider (NCRCP15). 
The Standard Bank of South Africa Limited (Reg. No. 1962/000738/06).  
Moving Forward is a trademark of The Standard Bank of South Africa Limited.
SBSA 3102 02/14. Moving ForwardTM

Charlene Irwin
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FNB believes in the power of ideas. We 
know that our people are central to our 
success. We offer you a career, not just 
a job.

There are no limits as to what you can achieve. 
We offer a wide range of employment options and 
business areas to choose from. You are the master 
of your own destiny. We share accountability with our 
employees and provide you with the best possible 
opportunities to learn and grow. 

By joining FNB, you will be part of an organisation that 
is changing the landscape of banking in South Africa. 
We are continuously breaking new ground with our 
innovative thinking. We challenge our employees to 
think differently and develop into the thought leaders 
of the future. We know that much of our success is 
founded upon our entrepreneurial culture and the 
belief that our people are our single most important 
resource. 

We look for people that share our values of pride, 
accountability, innovation, uBuntu and respect. We 
have one simple goal: to improve the lives of our 
customers through simple, effective banking solutions 
that meet their needs. We know that our employees 
are an integral part of achieving this goal. We want 
to find people that are just as passionate about 
delighting customers as we are.

Graduate recruitment
FNB employees are united by their passion for the 
work that they do. Our graduate programme exposes 
you to the wide variety of career options that FNB 
offers. We value the diversity of the people that we 
hire, and look for graduates with a range of degrees 
and backgrounds. 

We are committed to your career development, and 
that is why our graduates are hired as permanent 
employees.  We look for people that are self-starters, 
with a passion for innovation and who want to belong 
to an organisation that constantly challenges them. 

Genevieve Law completed her BSc in Electrical 
Engineering at UCT and then entered the FNB 
Graduate Programme. 

"I am in Logistics and Asset Management within 
Merchant Services, and also work in Project 
Implementations and Customer Servicing.

"I love my job - which involves mapping processes 
and re-engineering them - because it allows me to 
apply logical and analytical skills that I gained through 
my engineering studies. Being exposed to so many 
different areas means that boredom is never an issue.

"The FNB Graduate programme has helped ease 
me into the working world. Starting a career can be 
challenging, but this programme equips you with the 
relevant skills and networking to get a flying start."

COMPANY PROFILE

Industry sector: Banking

Number of positions: 125

Location: Johannesburg, Durban and Cape Town 
(majority are in Johannesburg)

Qualifications required: Commerce (Accounting, 
Finance, Economics, Law, Business Management, 
Information Systems, General), Science (Actuarial, 
Statistics, Mathematics, Computer, IT) Engineering 
(Industrial, Mechanical, IT, Electronic, Computer). 
This is not a complete list – other degrees will be 
considered according to business requirements

Minimum requirements: A university degree and 
strong academic record

Closing date: 31 August 2014

How to Apply: Online at www.facebook.com/
FNBSA/app_350484575011005

Genevieve Law
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The Fast Moving Consumer Goods (FMCG) sector is one of the 
largest industries globally, employing millions of people. The industry 
is essentially all about brands, those consumer goods that are on our 
everyday grocery lists, essential items that are frequently purchased.

One of the biggest benefits of the FMCG industry is 
that it’s fairly resilient to economic downturns as we 
all have a need to buy food, toiletries, and cleaning 
materials on a regular basis.

FMCG companies are constantly innovating with new 
ideas, new products and new ways to market their 
brands. Companies in this sector are behind some of 
the most recognisable brand names such as Unilever, 
Procter & Gamble, Johnson & Johnson, Nestle, Coca-
Cola, Danone, Clover, Rainbow Chicken and South 
African Breweries, to name but a few.

It’s an enormously dynamic sector and competition 
between the various brands is stiff which means 
FMCG companies are constantly under pressure to 
come up with new ideas for packaging, marketing, 
advertising and communicating their brands. The work 

environment is therefore fast-paced and innovative, 
often offering more rapid career progression than 
other industries. It’s a hugely rewarding environment 
where hard work and ambition takes you far.

Many FMCG companies are expanding 
into the rest of Africa which offers 
further opportunities for graduates 
interested in working in this sector.  

The type of people who do well in the FMCG sector 
are good at thinking outside the norms of conventional 
thinking. They are curious by nature, good at adapting 
to change and competitive. At the heart of this fast-
paced and dynamic sector is sales and marketing. But 
those aren’t the only opportunities for employment in 

FMCG

the FMCG sector as the industry employs graduates 
from a multitude of disciplines. So whatever you have 
studied, there could well be a job for you in FMCG.

Types of jobs on offer
Typical entry level graduate roles include finance 
analysts, sales representatives, assistant brand 
managers, assistant marketing managers, 
manufacturing supervisors, HR advisors, systems 
analysts, and R&D assistants. Social media is 
becoming increasingly important to FMCG companies 
with the result that these skills are also employed. 

Although no two FMCG businesses are exactly the 
same, most offer the following disciplines: sales; 
marketing; research and development; information 
services; finance; supply chain; and finally, human 
resources.

Graduate programmes
Most of the larger FMCG companies offer some kind 
of graduate development programme.

Unilever
Unilever is one of the world’s largest FMCG 
companies with a host of South Africa’s most loved 
brands including Omo, Axe and Dove in its portfolio. 
The company offers a highly respected graduate 
programme called the Unilever Future Leaders 
Programme which is an accelerated three-year 
development programme, offering excellent business 
exposure, mentoring and coaching, as well as the 

opportunity to go on an overseas assignments in order 
to gain exposure to different markets.  

A hands-on internship programme.

For students in their penultimate and final year of 
study, the company offers the UniIever Leaders 
Internship Programme. This is a hands-on internship 
programme that allows students to gain business 
exposure and development during their campus 
vacations. Unilever recruits graduates from a host 
of different disciplines namely engineering, finance, 
marketing and human resources, amongst others. 

Unilever’s culture is vibrant, fast-paced and people 
oriented. Individuals who are resilient, passionate 
about change and want to make an impact, do well.

SAB
SAB, one of the largest brewers in the world and a 
proudly South African company, offers a structured 18 
– 24 month graduate programme which is designed 
to address the acquisition of technical skills and 
experience for graduates as well as to familiarise 
them with SAB’s philosophies. Competition for 
positions in SAB’s graduate recruitment programme 
is fierce as the company selects no more than 
30 graduates a year. The type of graduates SAB 
accepts onto the programme include information 
technology, engineering, chemical engineering, 
industrial engineering, biochemistry, business science, 
marketing and supply chain. SAB also offers a CA 
Training Programme which is a three-year rotation 
programme exposing trainees to management and 
financial accounting, tax, treasury and internal audit, 
as well as credit and group finance functions across 
the group. 

Graduates are provided with 
experience across a range of 
disciplines.
The culture at SAB is one of high performance and 
graduates are provided with experience across a 
range of disciplines from corporate headquarters in 
Sandton to breweries, malting plants, a hot production 
plant, bottling plants, depots and franchise distribution 
outlets throughout the country. 

Rainbow Chicken 
Rainbow Chicken offers a graduate development 
programme which focuses on grooming and 
developing graduates for future technical and 
managerial responsibility in finance, agriculture, 
engineering, supply chain, marketing, IT and logistics 
areas. Qualifications include an undergraduate degree 
and applicants need to be computer literate and have 
excellent communication skills.
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Clover
JSE-listed food and beverage group Clover offers 
a Young Professional Development Programme in 
various disciplines, accepting between six and 18 
graduates on an annual basis. Those graduates 
who display a good fit with the company in terms of 
performance and culture may be offered permanent 
positions. The group looks for people with high energy 
levels, the ability to think on their feet, decisive, good 
team players who are able to manage and lead teams 
effectively. 

Danone     
Danone structures its graduate recruitment pro-
gramme to uniquely suit each graduate in order to 
best develop him or her for their particular role and 
individual personal development. Each graduate is 
assigned a mentor when they join the company. The 
company accepts graduates in marketing, sales, sup-
ply chain, industrial engineers, finance, quality, safety 
and production.

As a rapidly growing FMCG business, 
graduates need to be comfortable with 
change.

Individuals who do well at Danone are resilient, 
hard-working, vibrant, disciplined and good strategic 
thinkers.  As a rapidly growing FMCG business, 
graduates need to be comfortable with change. The 
corporate culture fosters learning and development 
in keeping with Danone’s focus on developing the 
business through the development of its people.

Grad @ work
Dushentha Perumal is a Junior Demand Planner 
with Danone. She has a BCom in Supply Chain 
Management and Management Studies from the 
University of KwaZulu-Natal.

“As a demand planner I have a portfolio of brands and 
products that I forecast for on a short term and long 
term basis. These forecasts help plan the production 
and deployment of products and provide a guide for 
the purchasing of raw materials. I am responsible 
for compiling and sending out reports that keep 
the business updated with the monthly tracking of 
volumes sold and daily customer service level trends. 

“Demand planning is very structured in its nature and I 
enjoy working within the confines of the rules that the 
job entails. Each day is different with new challenges.

“My advice to other graduates is that working in a 
corporate environment is intense and nothing really 
prepares you for that transition from university to 
the working world – but you need to embrace the 
changes. 

Don’t turn down opportunities that may 
not fit your description of an ideal job 
or position.

“I’ve also learned that sometimes you need to make 
a lateral move in order to make a progressive move 
later on. I initially started off as a graduate in the 
commercial department and later had an opportunity 
to work within the supply chain. These changes 
all happened within two years. Don’t turn down 
opportunities that may not fit your description of an 
ideal job or position.” 

Useful websites
UU www.batsa.co.za

UU www.clover.co.za

UU www.danone.co.za

UU www.distell.co.za

UU www.ij.co.za

UU www.nestle.co.za

UU www.pepsico.com

UU www.rainbowchickens.co.za

UU www.rb.com

UU www.sab.co.za

UU www.simba.co.za

UU www.tigerbrands.co.za

UU www.tongaat.com

UU www.unilever.co.za

Dushentha Perumal

Do you want to work for an international company?

Do you want to learn and grow every day?

Are you results driven and accountable?

Are you an energetic self-starter?

     world’s   1 selling yoghurt brand!

Send your CV to: mycareer@danone.com     www.danone.co.za

Danone Advert.indd   1 2014/06/17   8:36 PM
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A job at Unilever is a career Made by You, 
with development opportunities, benefits 
and a culture that embraces diversity. We 
invest in the future leaders of tomorrow.

At Unilever we meet everyday needs for nutrition, 
hygiene and personal care with brands that help 
people feel good, look good and get more out of life.
Our more than 400 brands touch the lives of over two 
billion people in 190 countries every day.

Whether you’re a graduate looking for on-the-
job training through our Unilever Future Leaders 
Programme (UFLP), or a student looking for a 
hands-on internship in a pioneering and fast-moving 
business, here at Unilever we’ve got what you’re 
looking for. You can choose to apply to any of our 
business areas: marketing, supply chain, customer 
development, research and development, finance and 
human resources.

We’re a competitive organisation dedicated to 
achieving success – but not at any cost. In November 
2010 we set out the Unilever Sustainable Living Plan, 
committing to a 10-year journey towards sustainable 
growth. We are also winners of the prestigious 2013 
Catalyst Award which honours exceptional business 
initiatives for women in the workplace.

“Achieving significant growth objectives while 
decoupling growth from environmental impact and 
increasing our positive social impact is a bold but 
challenging vision,” says Unilever CEO Paul Polman. 
“Not many companies have yet taken it on. But I 
believe it’s the only viable vision. This vision is one 
that builds on Unilever’s long-term heritage and 
achievement, while supporting a responsible future.”

If you decide to build your career at Unilever, you will 
be part of a legacy that will inspire future generations, 
a legacy where sustainable business practices and 
the environment co-exist in complete synergy, a 
brave new world... and it’s going to be Made by You! 

Siza Nkomonde is a Shoprite National Account 
Management Assistant in the Personal Care division 
at Unilever. She studied Politics and Philosophy at the 
University of Cape Town.

“My job involves maintaining good relationships with 
external customers and providing operational and 
analytic support to the key account manager. I’m also 
responsible for ensuring internally that the customer’s 
interests are upheld. 

“The most significant things I’ve learned since starting 
work have been about me: I had seriously under-
estimated my abilities and what I am capable of. I’ve 
grown enormously since I got here.

“Go to career fairs and learn as much as you can 
about the various companies out there so that you are 
making an informed decision when choosing which 
company to work for.”

COMPANY PROFILE

Industry sector: Fast moving consumer goods & 
Manufacturing

Location: Head Office in Durban. Factory 
related roles may be in Durban, Johannesburg or 
Pietermaritzburg. International stints throughout 
Africa and the world through the Unilever Future 
Leaders Programme

Qualifications required: Bachelors degree (60% 
average during three-year degree)

Closing date: August 2014

How to Apply: Go to www.unilever.co.za/careers-
jobs/graduates/ and follow the instructions to 
complete the online application form. Also find 
Updates on Facebook via "Unilever Careers South 
Africa" 

Do you have the heart, the 
smarts and the skills to work for 

a top global brewer? 

Find out more about  career 
opportunities in our beer and soft 

drink divisions.

Applications open: 18 April 2014, close: 15 August 2014
Apply at www.sabcareers.co.za

Siza Nkomonde
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At RCL Foods, we value talent and people are our 
most valuable resource.  The group is committed 
to cultivating and sustaining a diverse working 
environment and a workforce priding itself in igniting 
individual potential for the effectiveness of the 
organisation. RCL Foods is a proudly South African 
company which revels in the diversity of its employees, 
giving it a competitive edge. 

Our Management Trainee programme aims to provide 
support to the RCL Foods Group Talent Pipeline, 
which develops future young talent for Leadership 
roles within the business. The recruitment process 
includes interviews, psychometric assessment and 
Simulation exercises to our executive or management 
team. We believe that our holistic approach allows us 
to secure highly skilled and well-rounded individuals 
who demonstrate inspirational leadership – the ability 
to be strong ‘out-of-the-box’ leaders who can create 
solutions to the challenges that face the organisation.

The RCL Foods Management Trainee programme 
is 3 years long that positions you to be the driver of 
your career, with your development at the heart of the 
programme. From the moment you join you will be 
placed in a real job, one that will provide insight to the 
business, continue to test and develop your skills and 
make a meaningful contribution to our organisation 
and environment. Our graduates are not only 
supported by internal and external training courses, 
mentors and a structured developmental plan, but also 
gain practical experience by working on projects that 
specialists would ordinarily fulfil.

Come feed your ambition at RCL Foods – we will 
stretch and inspire you to realise the dreams and 
goals you have been determined to achieve. This will 

be a life-changing experience you will never forget. 
Your future starts here!

Thobile Simelane is a Management Trainee at RCL 
Foods. She has a Bcom (Accounting) degree and 
works in the Group's Internal Auditing Team.

"I am exposed to all the companies within the Group 
(Rainbow Chicken, Vector Logistics, Food Corp, TSB 
Sugar), the different departments and the multi-
faceted business operations at each corporation. It 
is an exciting time to join RCL foods, with a culture 
of doing things inspirationally, RCL Foods creates an 
environment of rapid growth, fast paced output and 
intense development.

"I would encourage resilient graduates with a hunger 
to learn to apply to this programme. Expect to stretch 
your ability and to be thrown out your comfort zone!"

YOUR FUTURE 
STARTS HERE

At RCL Foods you will get a taste of a challenging role with real 
business exposure. We will help you grow as we work together
as one to satisfy our  customer needs. Join our diversified food 
business and ignite your potential.

FEED
YOUR
AMBITION

Apply online : www.rclfoods.com/careers
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RCL Foods comprises of four principal 
operating subsidiaries being Foodcorp, 
Rainbow, TSB and Vector Logistics.

COMPANY PROFILE

Industry sector: FMCG & Logistics

Disciplines: Engineering, agriculture, finance, 
supply chain and logistics, marketing, human 
resources, IT, accounting, food technology, sales & 
marketing.

Minimum requirements: Bachelors degree in a 
relevant discipline or in final year of study; computer 
literacy (MS Office and Excel and Word); and 
excellent communication, leadership and analytical 
skills. Applications need to include a detailed CV, 
and matric and university transcripts

Closing date: 30 August 2014

How to Apply: Apply online at www.rclfoods.com/
careers

Thobile Simelane

YOUR FUTURE STARTS HERE
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A functioning and effective health care industry is key to keeping a 
country and its people productive and in optimum health.

The healthcare industry offers graduates with the 
relevant qualifications a range of career choices 
in both the pharmaceutical and medical fields. The 
pharmaceutical field, which is highly specialised, has a 
huge skills shortage. 

Good people and communication skills, listening skills 
and empathy are essential no matter which career 
in this sector you choose. Very good analytical skills, 
being able to work under pressure, and great attention 
to detail are also important.

Pharmaceutical industry
Once they have completed their four-year B.Pharm 
degree, graduates spend one year on an internship 
and another year in government-deployed community 
service.

Nkele Matsoso, a Director at PSM Personnel, advises 
students to “grab an internship if you receive the 
opportunity. Get as much experience as you can 
because most companies are looking for experienced 
graduates, and that experience is hard to come by.” 

She suggests approaching big pharmaceutical 
companies to apply for internships. Also look out for 
companies that go directly to the universities to recruit 
for interns.

Grad programmes
Companies offering graduate programmes in this 
sector include Aspen, Adcock Ingram, Discovery 
Health and Metropolitan Health. 

Adcock Ingram accepts graduates for training in all 
departments of the business including IT, finance and 
throughout its manufacturing facilities. Most of the 
programmes last for a maximum of 12 months and 
learnerships are advertised through the institutions 
that the potential graduates attend.  

Metropolitan Health considers finance, IT, internal 
auditing, HR and communications/marketing 
graduates for its year-long graduate internship 
programme. Graduates are recruited onto the 
programme via the company website and career 
portals for graduates.

HEALTHCARE

Netcare, the largest private hospital group in South 
Africa, offers a Pharmacy Internship programme as 
well as a Pharmacist Development programme for 
senior pharmacists and new managers.

Dispensing pharmacists
Community pharmacists are responsible for 
dispensing medication against a script. They are also 
the link to advising on generic alternatives.

Nicholas Matthews, Dispensary Manager at Norwood 
Dis-Chem, says the desire to help people led him to 
community pharmacy. Matthews reveals there is an 
element of psychology required in the job.

In addition to dispensing medication, pharmacists in 
a hospital or clinic environment are also responsible 
for making up IV’s, chemotherapy and other drugs. 
Specialist training is essential for this and ongoing 
training is gained on the job. 

Healthcare qualifications from South 
African institutions are highly regarded 
worldwide.

Graduates pursuing a career on the industrial side in 
a large pharmaceutical company are responsible for 
production and/or quality assurance of drugs in the 
manufacturing chains. They could also work in the 
regulatory affairs department of a company to ensure 
the registration of drugs. 

There are limited drug research and development 
opportunities in South Africa as the majority of the 
work is done in the USA and Europe. Healthcare 
qualifications from South African institutions are 
highly regarded worldwide and if you have completed 
a masters or doctorate after a BSc or BPharm – with 
the aim of going into R&D – consider looking abroad 
for work opportunities.

Although sales reps have traditionally 
not needed a science degree to work 
in the industry, it has now become a 
requirement.

BSc and BPharm students who have a penchant for 
sales can choose to work as a sales rep in the medical 
industry, with the opportunity to grow their careers 
in sales or marketing, potentially up to director level. 
Although sales reps have traditionally not needed a 
science degree to work in the industry, it has now 
become a requirement as they need to be able to 
answer very specialized questions. An MBCHB opens 
doors to working within a pharmaceutical company as 
a medical advisor, manager or product physician.

Grad @ work
Frans Lombard very smartly determined the kind of 
company he wanted to prepare him for his future 
career before he started doing the 400 hours of 
practical work required during his BPharm degree. 
With the goal of gaining as much experience as 
possible during that time, he approached Dis-Chem. 

Lombard was keen to work in a pharmacy that would 
expose him to the widest possible range of medication 
and generic options. Working in a retail pharmacy gave 
him the opportunity to learn the brand names, which is 
essential for a pharmaceutical career.

He is currently completing his year of community 
service at Tara Hospital in Johannesburg, where he is 
exposed to the psychiatric side of the pharmaceutical 
industry. He also manages the operations side of the 
dispensary. "The hours are long but you learn a lot.” 

Frans Lombard

Useful websites 

UU www.adcock.co.za 
UU www.ampath.co.za
UU www.aspenpharma.com
UU www.dischem.co.za 
UU www.discovery.co.za
UU www.etalyons.co.za 
UU www.lancet.co.za 
UU www.mhg.co.za 
UU www.netcare.co.za 
UU www.pfizer.co.za 
UU www.psmp.co.za
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Today’s ICT professionals need to be as savvy about business as they 
are about technology.

Ask any ICT professional for one word that defines the 
industry he or she works in, and there’s a good chance 
that the reply will be “change”. Just consider that many 
of the technology products and services you may rely 
on everyday did not exist only 10 years ago.

It’s an industry perfect for ambitious, 
adaptable people with analytical minds 
and a love for innovation.
A career in ICT is an opportunity to take part in a 
growing, dynamic sector that is reshaping our day-
to-day lives and changing the ways that businesses 
operate. It’s an industry perfect for ambitious, 
adaptable people with analytical minds and a love 
for innovation, offering diverse career paths with a 
range of employers because of the central role that 
technology plays in business today.

Major employers
Major employers in the ICT industry can be divided into 
three broad categories: the specialist ICT companies 
that make, sell, implement and manage IT systems 
for businesses (IBM, Accenture, Business Connexion, 
Microsoft, and many others); internet service providers 
and network operators (Cell C, Telkom, MTN, Internet 
Solutions, and Vodacom); and job opportunities within 
the IT departments at end-user organisations such as 
the large banks, government departments, retailers, 
utilities, manufacturers and mining companies. 

Between these employers, they offer a range of 
career possibilities, from technical roles such as 
software development or network administration to 
project management, marketing, sales, and business 
analyst positions. 

A graduate could become a specialist in one of 
the industry’s many technical fields, or a career in 
management could beckon for the right candidate.
XON, for instance, looks for technical candidates for 
its learnership and intern programmes, and offers a 
range of opportunities in supporting roles such as 
finance, project administration or human resources.

Qualifications in demand
The ICT sector is suffering from a serious skills gap, 
reports Richard Firth, chairman and CEO of MIP. 
According to a recent ICT skills survey there are an 
estimated 20 000 to 30 000 job opportunities in 
this sector but most companies surveyed said it was 
becoming increasingly difficult to fill those positions as 
a result of skills shortages. “For those individuals with 
the right IT skills and aptitude, the career opportunities 
are endless,” says Firth.

The industry offers careers for candidates with a broad 
set of qualifications. For technical roles, companies 
are eager to recruit grads and interns who have 
completed or who are working towards Bachelor of 
Science degrees in fields such as information systems, 
computer sciences and electrical engineering.

ICT

Richard Firth
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Wipro—a global IT, consulting and outsourcing 
company with headquarters in India—is one example 
of a company looking for graduates for internships. 
Wipro's internship programme in South Africa enrolled 
70 graduates in 2013, and this will be increased 
to 150 in 2014. Wipro particularly focuses on 
BSc students with specialisations in mathematics 
and science.

A relevant degree is just the start.

Bachelor of Commerce grads and students are also 
highly sought after, especially those who have taken 
courses in information systems. People who offer 
this blend of business savvy, financial acumen and 
technical understanding are in demand because of the 
strategic role that ICT plays in business today. 

A relevant degree is just the start—on-the-job learning 
and technical certifications with vendors such as SAP, 
Microsoft, Cisco, and Juniper are also critical because 
technology does not keep still. 

Data analysts, app developers and programming 
qualifications are also in big demand, points out 
Firth. In addition to the formal qualifications, most 
recruiters in the ICT sector emphasise the importance 
of personal qualities such as adaptability, the ability to 
think laterally and analytically, and a capacity for long 
hours and hard work.

Entrepreneurial spirit
Most large employers in the ICT industry work 
closely with universities to identify candidates for 
internships and graduate programmes. They also 
invite applications through their Web sites and 
through social media channels such as LinkedIn. From 
thousands of applicants, they will select a short list 
for interviews. 

The ICT industry today is not growing at the runaway 
pace of the late 1990s, but that doesn’t mean that 
there is a shortage of opportunities for qualified 
graduates. For example, South Africa’s network 
operators are all rushing to roll out high-speed fibre 
and mobile broadband networks, meaning that 
network engineers are in demand. 

Cloud computing is also experiencing rapid growth, 
creating demand for technical skills in areas such as 
virtualisation and storage. Information security is also 
a hot growth area. And business skills and ICT are 
increasingly overlapping in areas such as analytics, 
risk management and regulatory compliance.

Grad @ work
Reginah Maotoane is a support engineer at XON. Her 
role demands that she keeps learning new skills to 
keep up with the rapid pace of evolution in the ICT 
industry. For now she is stationed at Juniper Networks, 
an international company that develops network 
solutions, where she is responsible for supporting 
Juniper products on behalf of XON. This is a highly 
technical role that provides plenty of intellectual 
stimulation. Because these skills are in short supply 
in South Africa, she is confident that she will have 
the earning power to support the lifestyle to which 
she aspires. 

To succeed, you need to be passionate 
and determined.

“ICT is a great field that is full of challenges and 
opportunities,” says Maotoane. But to succeed, you 
need to be passionate and determined if you are to 
keep up with the speed at which technology changes, 
she adds. 

Useful websites 

UU www.accenture.com
UU www.bcx.co.za
UU www.dimensiondata.com
UU www.ibm.com
UU www.microsoft.com
UU www.mimecast.com
UU www.mtn.com
UU www.multichoice.co.za
UU www.telkom.co.za
UU www.t-systems.co.za
UU www.vodacom.com
UU www.wipro.com.
UU www.xon.co.za Reginah Maotoane

A fantastic internship opportunity is available to all candidates who have a
relevant degree. You will be helped every step of the way, starting with an aptitude 
test that will tell you and us if you’re heading in the right direction, through to a 
permanent job if you make the cut.

Are you ready for the challenge?

Software Developers and 
Problem Solvers wanted!

The course is short and the opportunity is long!

Remember, interns who succeed will be paid a salary for the duration 
of their training, and have the opportunity for permanent employment 

at the end of the internship. 

<?php>

If you are interested, solve this puzzle:

21613@23151811.co.za = fun@work.co.za 
which will lead you to 171225.13916.co.za

It’s as simple as that!

<?>

Terminal

98          www.gradx.net



The legal sector offers numerous employment options for graduates, 
who are absorbed either by the state, legal firms, or legal departments 
within corporate entities.

Within the state apparatus, law graduates can work for 
the prosecution, as court appointed defense attorneys, 
or for the judiciary. There are also opportunities to 
practice other aspects of the law in various state 
agencies such as the South African Revenue 
Service (Sars), the Hawks and the Commission for 
Conciliation, Mediation and Arbitration (CCMA). 
Within legal firms, graduates are exposed to various 
legal practice areas including litigation, corporate 
law, employment law and property/conveyancing, to 
name but a few. Many larger corporates have legal 
divisions offering further employment opportunities 
for graduates.

What you need to know 
about the legal industry
While law is a broad and dynamic discipline with many 
areas in which a graduate can specialise, it’s important 
to establish solid grounding and a broad base of 
knowledge and expertise for at least two to three 
years post qualification before you consider venturing 
into a particular area of specialisation, advises Norton 
Rose Fulbright’s Stephen Boikanyo, adding that he 
does not believe the South African market is at a 
stage where it is developed or sophisticated enough 
to cater for immediate specialisation. There are, of 
course, exceptions. 

“Once you have acquired the necessary skills set and 
technical expertise in terms of drafting, communication 
(both written and verbal) and negotiating skills, a 
combination of this skills set and technical expertise 
should enable you to have the agility and flexibility 
to move around in terms of specialisation and adapt 
to the ever changing market conditions,” he informs.
One of the greatest challenges facing the legal 
industry today, he says, is not necessarily the number 
of graduates coming through the system, but rather 
the quality of candidates. The job market is facing 

LEGAL

Types of jobs available in the 
legal sector

UU Candidate Attorneys

UU Legal Officers, Advisors and Counsel (Junior 
and Senior)

UU Associates (Junior and Senior)

UU Corporate and Commercial Legal Managers

UU Compliance Officers and Managers

UU Conveyancers

UU Notaries

UU Lecturers

UU Law Librarians (Junior and Senior)

UU Court Prosecuters

tremendous challenges to absorb the number of 
graduates and part of this challenge is borne out by 
the lack of readiness of graduates to cope with the 
demands and pressures of the workplace. 

There is stiff competition for talent.

His advice? Give some thought as to why you have 
studied law and what you want to get out of it. With an 
increasing number of international firms establishing a 
presence in the country with a view to providing their 
clients with a broader service offering across multiple 
jurisdictions, there is stiff competition for talent. This 
increased level of competition has led to firms making 
offers to students as early as their second year 
of studies. 

“Our recruitment processes start as early as two to 
three years prior to completion of study.  By third year 
it’s already too late to find a firm at which to do your 
articles (if you are looking at the major corporate 
firms). Naturally your marks count – both at school 
and first and second year university level. After all, in 
the absence of any work experience, we have very 
little to go by in making our decision other than your 
academic performance,” he says. 

Increased levels of competition has led 
to firms making offers to students as 
early as their second year of studies.

In a nutshell – if you want to make it into a good firm 
or even as corporate legal counsel, your marks count 
from day one, and messing around is not an option. 
Legal practice requires a long term outlook and if 
you’re looking for an easy road to big money, private 
practice may not be for you. You’ll need to put in some 

hard slog with a long term view in order to succeed if 
you really want to make it. Legal practice has evolved 
from what it traditionally used to be. Clients pay firms 
a lot of money and they expect to see added value. It’s 
a business and client service is an important element 
of this. 

Successful lawyers have the ability 
to predict market trends and adapt to 
them.

Identifying trends in the market will help your career 
too. For example, at present, there is an increased 
need for environmental and construction lawyers as 
infrastructure development takes place on the African 
continent. This should remain the case for at least the 
next 10 years. Successful lawyers have the ability to 
predict market trends and adapt to them, reinventing 
themselves and upskilling where necessary. It is here 
that a sound general knowledge of the law is key, and 
where your training at junior level really counts.

Personality traits
Xoliswa Nakani of Johannesburg law firm Nakani 
Watts Incorporated says recruiters are looking for 
individuals who are professional, mature, are able 
to take initiative and to hold their own. Excellent 
communication and organisational skills, good 
customer service and a strong work ethic are also 
essential; as is personal appearance. Nakani stresses 
the importance of graduates proving their worth to 
their companies. “We are looking for walking billboards 
for the company, people who are invested in the firm, 
who see themselves as assets; not people who are 
there for a nine-to-five, and certainly not people who 
are only coming to earn a salary.”

Stephen Boikanyo

Xoliswa Nakani
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US Attorney-At-Law
As interest in the African continent increases there is 
great demand for individuals with knowledge of local 
conditions who can tap into international investment 
– a combination of local knowledge and international 
experience and education.

BARBRI International offers a US Attorney-at-Law 
programme that enables qualification as a US Attor-
ney within five months. This qualification is increas-
ingly being seen as an entry level requirement for top 
positions in international legal services. Legal profes-
sionals and graduates of a South African law degree 
programme are eligible to qualify as a US Attor-
ney-at-Law via the New York or Californian State bar 
exams. The programme provides law graduates with a 
thorough knowledge of international and US law. 

Currently, BARBRI International runs the programme 
from the University of the Witwatersrand, as well as 
Stellenbosch University and also offer a distance 
learning option.

Graduate Programmes
Some law firms offer vacation and candidate attorney 
programmes. These programmes are highly sought 
after by graduates and soon-to-be graduates and the 
process to get accepted is very competitive.

Adams & Adams offers a Selection Bootcamp, 
A Summer and Winter Vacation Programme and a 
Graduate Programme for Candidate Attorneys.

Bowman Gilfillan offers two Vacation Programmes, 
one during the December/January holidays, and 
another during the June/July holidays. The firm also 
has a Candidate Attorney Programme and a Personal 
Development Programme for Candidate Attorneys.

Cliffe Dekker Hofmeyr have Vacation Work 
programmes in January and July, and they offer 
articles of clerkship for Candidate Attorneys.

Norton Rose Fulbright offers a Vacation Programme 
in June and in December/January, and a Candidate 
Attorney Programme.

Smith Tabata Buchanan Boyes (STBB) offer a 
Vacation Programme in June/July and in December, 
as well as a Candidate Attorney Programme.

Webber Wentzel offers Vacation Work in June/July 
and a Candidate Attorneys’ Programme.

Werksmans Attorneys offers a Student Vacation 
Programme in June/July as well as a Graduate 
Programme for Candidate Attorneys.

Grad @ work
Sarah Moerane is a Senior Associate at Werksmans 
Attorneys in Johannesburg. She participated in 
Werksman's two-week vacation programme and then 
successfully interviewed for a job at the firm. 

She's learned to be resilient and manage her time.
She advises graduates to start looking for placements 
to their articles in good time. “Many graduates find 
themselves without a job because they leave applying 
far too late.

“While you are at university you need to get involved 
in societies on campus. Employers are no longer 
looking for people who are A-students only, they 
want all-rounders who can demonstrate that they will 
be able to deal with the pressures that come with 
the profession.”  

Useful websites
UU www.adamsadams.com
UU www.barbri.com
UU www.bowman.co.za
UU www.cliffedekkerhofmeyr.com
UU www.nortonrosefulbright.co.za
UU www.stbb.co.za
UU www.webberwentzel.com
UU  www.werksmans.co.za
UU www.ccma.org.za
UU www.golegal.co.za
UU www.npa.gov.za
UU www.puffandpass.co.za Sarah Moerane
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Got a lot to say? The media industry might be the best space to make 
your voice heard. A broad and diverse sector, South Africa’s media 
industry covers every aspect of the communications spectrum, from 
publishing (including newspapers, magazines and custom publishing), 
broadcasting (including television and radio), advertising, public relations, 
sponsorship and even digital and social media.

MEDIA

There is no doubt that the digital revolution has hit 
South Africa and over time the Internet is predicted 
to take advertising spend away from other traditional 
segments such as TV. In fact, the massive growth of 
digital and social media is already changing the media 
landscape in South Africa.

A high rate of mobile penetration means that more 
people than ever before are able to access digital and 
social media via their cellphones which is opening 
up new opportunities to advertisers in this media 
space. However, radio continues to be a very popular 
medium in South Africa. Print, on the other hand, is 
battling with much debate on its role in the future. 
Sponsorship, particularly sport sponsorship, is seeing 
growth, in spite of tightening marketing budgets. Pay 
TV stations are also seeing growth.

The range of available jobs has grown 
as media platforms have proliferated.

All of these media channels offer graduate 
employment opportunities in a variety of functions. 
At a print publishing company like Times Media, for 

example, there are four main departments: editorial, 
management, marketing, and advertising and sales. 
The structure within a broadcasting company is a 
little different but again there is huge scope with jobs 
ranging from content producers to technical experts, 
admin, accounts and all the other support staff that 
go into any business. “Broadcasting requires a mix 
of creative people – the programme producers and 
presenters, the journalists and reporters – as well 
as technical experts who are able to put shows to 
air using available technology,” explains Khahliso 
Mochaba, Human Capital Manager at Primedia 
Broadcasting. “The range of available jobs has 
grown as media platforms have proliferated and our 
business now has a large focus on digital developers 
and creatives who ensure the brands live in the 
digital space.”

Technology has similarly affected the advertising 
industry, which now seeks people with special skills in 
the digital arena. This is in addition to the traditional 
roles on offer which include the creatives (copywriters, 
designers and art directors) who create the ads we 
see; the strategists, who identify the ‘big idea’ which 
forms the foundation of the campaign; and the client 
service team, who are the interface between the 
agency and its clients. Similarly, most agencies also 
employ financial and HR people. 

It’s critical to have an excellent general 
knowledge.

Although most colleges and universities offer degrees 
and other qualifications in communications, from a 
B.Journ (Bachelor of Journalism) to diplomas in public 
relations, be warned: these fields are more theoretical 
than practical in nature, and your future employer may, 
in fact, expect you to forget everything you’ve learnt! 
This doesn’t, however, mean that your degree has 
been a waste of time, as tertiary learning is becoming 
increasingly important in a field where skills are a 
precious commodity. Times Media, for example, prefers 
its staff members to complete broader degrees, 
maintaining that it’s critical to have an excellent 
general knowledge. The problem with theoretical 
learning is that it doesn’t necessarily prepare you 
for the challenges of working on live projects. That 
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said, the qualifications offered by colleges such as 
Vega School and the AAA School of Advertising will 
provide key insights into industry basics, while offering 
a platform for you to develop your skills and is an 
option some graduates choose prior to entering the 
advertising industry.

Critical characteristics
“The skills you require for each role vary according 
to your responsibilities,” comments Mochaba. She 
adds that people with a broad set of skills will have 
an advantage, as this assures versatility. In a company 
like Primedia Broadcasting, where there are many 
opportunities for internal movement, this is key. “We 
have had show producers on 702 Talk Radio who hail 
from corporate backgrounds and salespeople who 
started out in recruitment. They all had the right skills 
and were able to apply them in their new roles.”

Passion is vital.

Susan Russell, GM Marketing and Publisher of 
Lifestyle Supplements at the Sunday Times says that 
the most fundamental skill for someone considering 
this industry is an excellent command of the English 
language. Passion is also vital, because, she says 
“newsrooms are brutal. The reality is that the editors 
don’t have time to train you, so you are largely 
responsible for your own development.” This isn’t as 
challenging as it might seem; large organisations like 
the Times Media Group often have comprehensive 
training programmes in place, but you will be 
accountable for your own career.

It's your love for what you do that will 
keep you going.

Also important, Russell says, is that you are 
comfortable with the digital space. “The idea of the 
traditional newsroom no longer exists. You have to be 
digitally literate,” she insists. In advertising, creativity is 
obviously a key requirement – but, like Russell, Mary 
Palmos, Human Resources Manager at FCB, says that 
without passion, your career will founder. “As a junior, 
you will be expected to work extremely long hours, 
and the pay at first isn’t great. It’s your love for what 
you do that will keep you going.”

Hot prospects?
Transformation is a major issue for the advertising 
industry, which means that talented black graduates 
are in an enviable position. 

Opportunities do, however, depend on the area of 
the business that interests you. For example, most of 
today’s graduates fancy themselves as strategists, but 

aren’t keen for positions in client service – which is, 
nonetheless, a key role.

The staggering decline of many of South Africa’s 
previously successful newspapers and magazines 
has left many would-be journalists second-guessing 
their careers, especially as forums such as Twitter and 
Facebook have started to provide an alternative to 
traditional sources of news and entertainment. 

But, says Russell, there will always be a need for solid 
writers, no matter what turn the industry takes. “No 
matter what the genre, the strongest titles will always 
survive and thrive. What’s more, there’s always going 
to be a need for content, whether it takes the form of 
a newspaper, a blog or a Twitter post. If you’re able to 
create intelligent, credible copy, you’ll be able to find 
a job.”

Mochaba is similarly bullish about prospects within 
the broadcasting sector. “We believe that culture fit is 
critical, so we look for people who are entrepreneurial 
self-starters, people who are willing to listen, to learn 
and experiment, and who take accountability for their 
efforts. If these qualities are evident, we believe the 
skills can usually be taught. With this in mind, there are 
great opportunities open to graduates who are open-
minded and willing to prove themselves.”

Grad @ work
Asanda Munyu, 23, joined Associated Media as an 
editorial intern in 2013, after completing a degree 
in Journalism and Media Studies at the University of 
the Free State. “One of my high school teachers gave 
me the idea of writing for a living, and I really enjoyed 
the course. Writing and researching stories is very 
interesting.”

Working at a magazine has turned out to be very 
different to how she imagined it. “When you think of 
magazines, you imagine an incredibly glamorous world. 
The reality is that it’s a lot of hard work, especially 
around deadline time when we’re trying finalise the 
stories and get the magazine ready for production.”

She’s also learnt how the different departments of 
a publication work together to make the magazine 
happen. “In the past, I’d skip past the ads in the 
magazine, taking them for granted. Now I see how 
hard the sales team has to work to get those ads, 
and that they are integral to the success of the 
publication.”

Magazines are hard work, but it’s 
certainly not a boring career.

A typical day includes a range of activities, from 
inputting text (retyping syndicated text from 
international editions so that it can be used in the 
local publication) to conducting research for stories, 
brainstorming possible story ideas and generating 
copy for the magazine’s blog. 

“Magazines are hard work, but it’s certainly not a 
boring career,” she promises. 

Useful websites & contact numbers

UU www.acasa.co.za - 011 781 2772

UU www.assocmags.co.za - 021 464 6200

UU www.caxton.co.za - 011 889 0600

UU www.fcb.co.za - 011 566 6000

UU www.fleishmanhillard.co.za - 011 548 2000

UU www.media24.com

UU www.meropa.co.za - 011 506 7300

UU www.ogilvy.co.za - 011 709 6600

UU www.sabc.co.za

UU www.timesmedia.co.za - 011 280 3000

Khahliso Mochaba
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Mining is one of South Africa’s largest employers, employing in the 
region of half a million people and is the largest export sector, earning 
a significant proportion of the country’s foreign exchange. The South 
African economy was built on gold and diamond mining but the country 
is also a major producer of coal, platinum, iron ore, manganese and 
chrome as well as numerous other metals and minerals.

MINING

The sector has been a major contributor to the 
development of South Africa due to its investment 
in communities, infrastructure development and its 
ongoing efforts to transform the industry. 

The mining industry has experienced challenges, 
particularly in the area of human resources as is 
evident with the labour unrest at South African 
mines. The protracted platinum labour strike 
waged during 2014 is a case in point and has far 
reaching consequences not just for the stakeholders 
concerned, but also for the economy in general. 

The sector is also impacted by rising costs and 
shrinking profit margins. However, despite the 
challenges it faces, the mining industry plays – and 
will continue to play – a critical role in the modern 
economy.

The main players
The mining industry consists of a number of large 
international mining companies as well as some 
home-grown companies. Anglo American is one of the 
largest mining companies in the world, with operations 
spanning iron ore, copper, nickel, coal, diamonds, 
and is listed on the London and the Johannesburg 
Stock Exchanges. 

The company’s mining operations, extensive pipeline 
of growth projects and exploration activities span 
southern Africa, South America, Australia, North 
America, Asia and Europe.

AngloGold Ashanti is a global gold producer with 
21 operations on four continents.  Impala Platinum 
Holdings has interests in platinum, nickel, copper and 
cobalt. Gold Fields, headquartered in Johannesburg, 
has operations in South Africa and Australia and is 
one of the largest mining companies globally. 

De Beers is active in just about every sector of 
industrial diamond mining, trading and industrial 
manufacturing of diamonds. Most of its mines are 
found in South Africa, Namibia and Botswana. 

Exxaro Resources is a coal and heavy minerals mining 
company with operations in Africa, Asia, Europe and 
Australia. Australian mining and petroleum company, 
BHP Billiton, runs coal, aluminium, manganese and 
nickel operations in South Africa. African Rainbow 
Minerals mines and beneficiates iron ore, manganese 
ore and alloys, chrome ore and alloys, platinum group 
metals, copper, nickel and coal. 

A different mindset
These and other companies in this sector all offer 
numerous employment opportunities for graduates 
interested in pursuing a career in mining. Due to the 
challenging environment the industry is currently 
faced with, the need is for people with a different 
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mindset: individuals who are able to problem solve, 
think laterally, are hard working and tenacious. It’s not 
an industry for anybody with feelings of entitlement: 
rather the competition is stiff for the available jobs 
and you must be prepared to work hard and give it 
everything you've got.

Career options
Although the core business of mining is engineering 
with most mining companies focusing their efforts on 
engineering graduates, the industry also offers careers 
in business management, business analysis, law, HR 
and IT. 

Academic ability is a key criterion, but 
it is by no means the only one.

“We consider longer term potential in our graduate 
recruits, which means factoring in important 

characteristics like leadership attributes, community 
involvement and individuals who have made a 
difference,” explains Maryanne Trollope, senior HR 
manager at Anglo American. “Well-rounded individuals 
tend to make the best employees.”

Graduate programmes
Most companies in this sector offer graduate 
development programmes aimed primarily at, but not 
restricted to, engineering graduates.

Anglo American
The majority of Anglo American subsidiaries offer a 
structured two to three year graduate programme. The 
aim of the programme is to provide individuals with the 
required technical knowledge, work experience and 
leadership qualities required in the world of mining. 

Looking for attributes which make 
them stand out from their peers.

Anglo American’s BLAST (Building Leaders And 
Shaping Teams) programme is a highly sought-after 
customised programme targeted at exceptional 
people with outstanding academic achievements 
and proven leadership - attributes which make them 
stand out from their peers. Individuals selected for the 
programme are given three jobs in two continents over 
a period of five years, to equip them with international, 
cross-discipline and cross-commodity exposure.  

Bursary programmes
Many mining companies offer bursary programmes 
– primarily aimed at engineering students - but 
do employ graduates who have not been part of 
their bursary programme, particularly for those 
areas of the business in which bursaries are not 
offered such as HR, supply chain, health and safety, 
marketing, information management, survey and 
ventilation and occupational hygiene engineering.

LET YOUR CAREER 
DEFY GRAVITY

3 JOBS.
2 CONTINENTS.
5 YEARS.

BLAST PROGRAMME 2015
BLAST is the acronym for our exciting Building Leaders and Shaping Talent programme which is open to 
a select group of high achievers. If you meet the following criteria, you could be an eligible candidate.

Do you:

• Have an exceptionally strong academic record?
• Graduate at the end of 2014 with a four-year or post 

graduate degree in disciplines that are relevant to our 
business such as engineering, science, commerce, 
IT, risk management, sustainability and environmental 
studies and other mining related disciplines?

• Demonstrate strong leadership qualities?
• Possess drive, ambition and a passion for new   
 challenges?
• Actively participate in campus and community   
 life? 
• Want to work among the best people in the business?

BLAST is an intensive and highly 
personalised development programme which 
will give you the opportunity to work in three 
positions on two continents over a five-year 
period.

Have you got what it takes to be among the 
best and make a lasting difference to the 
partners and communities we serve?

Applications open:12 May 2014 
Close: 3 August 2014 
Please note late applications will 
unfortunately not be considered.

If you have what it takes, please apply online at: http://angloblast.gradx.net

Real Mining. Real People. Real Difference.
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BHP Billiton
BHP Billiton recruits graduates from more than 30 
degree disciplines including engineering, science, 
exploration and business. Its graduate programme, 
called the Foundations for Graduates Programme, 
aims to develop future leaders and technical experts 
and works to seamlessly transition graduates from 
university to the work environment. 

The programme includes the completion of a number 
of work-based, team and experiential activities to help 
graduates build their functional base, develop decision 
making, communication and stakeholder engagement 
skills, and learn what it takes to be an inclusive leader.  

African Rainbow Minerals
African Rainbow Minerals offers vac work oppor-
tunities as well as apprenticeships, internships and 
a graduate programme focusing on attracting and 
developing individuals to become future managers and 
technical experts within the company.

Grad @ work
Nombulelo Zikalala is a graduate of Anglo American’s 
BLAST graduate programme, which she joined 
immediately after she completed her Bachelor of 
Science at the University of Cape Town. She currently 
works as the Executive Assistant to Anglo American’s 
Executive Director, Khanyisile Kweyama.

“A typical day will start with a quick browse through 
the various news channels to see what’s been 
happening in the news generally and in the mining 
industry,” she says. She adds that the beauty of her 
dynamic job is that there is something different to 
do every day. “It also means that prioritising tasks is 
critical, or I could end up missing something important.  
It helps to make a list every morning of the most 
crucial deliverables that I should aim to get done by 

the end of the day. That said, with work popping up 
throughout the day, I have to be flexible as I rarely get 
to stick to my plan. 

“On the whole, I spend my time creating briefings for 
the Executive Director’s engagements and liaising 
with field experts within the business as well as 
working on government relations and stakeholder 
engagement activities.”

Enjoy what you do, you spend too 
much time at work not to.

She has learnt to focus on the bigger picture and 
not only her role. It’s helped her to see where she 
fits into the greater scheme of things and grab 
every opportunity to learn about other functions in 
the business. 

Her advice to other graduates? “Stay motivated and 
be confident. Your learning attitude in the work place 
will show that you’re enthusiastic and eager to learn, 
which makes up for what you may lack in experience. 
Most importantly – enjoy what you do, you spend too 
much time at work not to.” 

Useful websites
UU www.arm.co.za

UU www.angloamerican.co.za

UU www.anglogold.co.za

UU www.bhpbilliton.com

UU www.debeersgroup.com

UU www.exxaro.com

UU www.goldfields.co.za

UU www.orica.com

UU www.implats.co.za

UU www.rockwelldiamonds.com
Nombulelo Zikalala

At Orica, we’re committed to developing tomorrow’s 
technologies and solving today’s challenges for our 
customers. We have implemented a performance-
based culture driven by personal accountability for 
delivering results. We all work toward our vision of 
providing our customers with ‘Clever Resourceful 
Solutions’.

Within the company our culture is defined by four key 
principles that guide how we act and behave:

1. No accidents today 
2. Succeed through collaboration
3. Find valuable solutions
4. It’s our business

As a truly global company Orica is progressive and 
forward thinking with a focus on global expansion and 
continued market leadership. The Global Graduate 
Program is strategically aligned to this strategy, 
creating endless opportunities for your growth and 
development.

The Program

Satisfy your desire for diversity of work, travel and 
training on Orica’s Global Graduate Program: 

UU Three diverse rotations across different parts 
of the business - each rotation 12 months in 
duration and usually in different geographic 
locations; 

UU Opportunity for international rotations; 

UU Face-to-face graduate development workshops 
each year with a focus on preparing you for 
operating in a global environment; 

UU Structured networking opportunities with 
Orica’s senior leadership teams; 

UU An assigned Mentor for career guidance, 
support and advice; 

UU A nominated graduate Buddy in your first year 
for peer-to-peer support; 

UU Involvement in local community projects; 
UU A graduate peer community – one that lasts a 

lifetime.

Louise Steyn completed a BEng (Chemical 
Engineering) at Stellenbosch University, and is now 
based in Isando, Johannesburg.

"I felt very excited to be offered an opportunity to be 
part of a global company where I can learn from the 
best in the field. I am looking forward to learning as 
much as I can, improving my knowledge and skills and 
contributing where I can. In addition I am also looking 
forward to being part of an amazing group of people 
taking Orica Africa to its limits.

"I will be working on a project which will involve 
investigating an alternative filler material for the mastic 
and catalyst used in our resin capsules. The focus 
of the alternative filler material will be to improve the 
physical characteristics of our mastic and catalyst’s 
formulations while making it more cost effective." 

COMPANY PROFILE

Orica is the largest provider of commercial explosives and blasting systems to the mining 
and infrastructure markets, the global leader in the provision of ground support in mining 
and tunnelling, and the leading supplier of sodium cyanide for gold extraction.

Louise Steyn
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Non-Governmental Organisations (NGO's) and Not-for-Profit 
Organisations (NPO's) are as many as they are diverse and similarly, 
offer diverse working opportunities. 

If you are somebody who is fuelled and motivated by 
a cause, multi-skilled and has a significant degree 
of resilience in your make-up to meet a myriad of 
challenges, then this sector can offer enormous 
personal rewards as well as exposing you to a number 
of different job functions as your role is likely to be 
extremely varied. The downside is that there is a very 
good chance that you will be making certain salary 
sacrifices in order to work in the sector. 

As a sector that cuts across all other employment 
sectors, there are no specific degrees that are 
required to enter into this sector. For years the 
thinking was that general degrees such as a Bachelor, 
Honour or Master of Arts was the way to go to prepare 
for work in this sector. Recommended majors within 
this degree include subjects in the Humanities such 
as Political Science, International relations, Journalism 
or Communications, Languages (particularly French, 
as it is spoken in Francophone Africa, with Spanish 
and Portuguese being other favourites), Development 
Studies, Women’s Studies, Law, History, Sociology 
and Anthropology. 

NGOs look for people who are curious 
and want to learn.

In recent years the thinking has shifted towards 
focusing on more specialised expertise, with NGOs 
looking for graduates with specialised degrees 
such as Engineering, Geography, Environmental 
Science, Geology, Economics, Project Management, 
Administration, Health Sciences and Education – 
depending on what the mission of the NGO is, and 
what career path the graduate would like to pursue. 

“In our graduates we are looking for passion and 
commitment, professionalism and teachability, people 

who are curious and want to learn,” says Susannah 
Farr, CEO of Gold Peer Education in Cape Town. 
“They must be passionate about the course of the 
organisation, be hard workers and have a strong work 
ethic. Our aim is to expose our graduates to the field, 
to develop them and help them to build their CVs. We 
want to be able to take them into big meetings and 
let them observe, but also to be able to ask them to 
make tea.”

NGO

Skills required

Depending on the type of NGO and its objectives, 
the skills needed for this sector may vary, with more 
specialised skills required for specialised functions. 
The general skills required across the NGO 
sector include:

UU Budgeting

UU Communication skills (reading, writing, 
speaking and body language)

UU Computer skills

UU Efficiency

UU Ethics

UU Facilitating training/running workshops

UU Fundraising

UU Interpersonal skills

UU Networking

UU Organising training and events

UU Problem solving

UU Project management

UU Report writing

UU Team work

Research the NGO you are interested in working 
for and enquire about their graduate development 
and internship programmes. Many NGOs welcome 
volunteers, which is a great way to get your foot in the 
door and make yourself invaluable to the organisation. 
Southern African NGO Network (SANGONet) is an 
excellent online resource for opportunities, jobs and 
training workshops related to the NGO sector.

Graduate @ work
Lethiwe Nkosi began her career as a volunteer at 
Gold Peer Education in Cape Town. She was in a store 
talking to a friend when Susannah Farr, overheard her 
conversation. “Susannah heard me tell a friend about 
my passion to find work, in Cape Town, that would 
have value. She suggested that I check out Gold’s 
website and the work the organisation does.”

She volunteered at Gold, working with the Resource 
Mobilisation and Marketing team, where her main 

focus was assisting with creating publicity for a 
fundraising event the team was organising. After 
seven months of volunteering, she was offered 
an internship at Gold’s Resource Mobilisation and 
Marketing department.  “My job involves managing the 
relationship between Gold and its current individual 
donors, appealing to prospective individual donors, 
and marketing the Gold message using various 
media outlets.”

You need to believe in the vision of the 
organisation.

Nkosi, who has a Masters degree in African Studies, 
says it takes a measure of faith to work within the 
NGO sector. The biggest lesson she has learnt since 
she started working in this sector is the need to 
believe in the vision of the organisation in order to 
confront the uncertainty of receiving funds. “I have also 
learnt, and am still learning, to be better at structuring 
the way I use my time, especially in an environment 
where I am accountable to the funders.”

Her advice to graduates wanting to work in the NGO 
sector is that they need to have a willingness to 
learn. “This applies to the time when they have found 
employment and also when they are still searching for 
employment: they must not be led by familiarity.” 

Lethiwe Nkosi

Required degrees

Graduates can enter the NGO sector armed with 
any degree, ranging from the arts, commerce or 
science, to education, engineering or theology. 
The qualification requirements will depend on 
the type or course of the NGO (its missions and 
objectives) and the type of job the graduate is 
applying for within the organisation.

Useful websites
UU www.africanlegend.org.za 
UU www.edufootball.org
UU www.desmondtutuhivfoundation.org.za
UU www.giftofthegivers.org
UU www.goldpe.org.za
UU  www.haven.org.za.
UU  www.nelsonmandelachildrensfund.com
UU www.shiftingparadigms.org
UU www.genderjustice.org.za
UU www.ngopulse.org
UU  www.sosvillages.org.za
UU  www.actionaid.org/south-africa
UU  www.amnesty.org.za
UU www.msf.org.za
UU www.oxfam.org/en/development/south-africa
UU www.unicef.org/southafrica
UU www.un.org.za

UU www.wwf.org.za
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The petrochemical industry offers a wide range of career options for 
driven graduates with engineering, science or business qualifications. 

Graduates who enjoy the challenge of coming up 
with new ideas will find an array of career options in 
the industry's downstream (refining of crude oil, and 
marketing and selling of products) and upstream 
(exploration) sectors.

Global energy companies such as BP, Shell and 
Total offer numerous careers in the refining and 
distribution/marketing areas of the fuel industry.  
Sasol and PetroSA offer opportunities in the 
exploration field. Locally, BP and Shell co-own the 
Sapref refinery south of Durban, which processes 
crude oil. BP manufactures lubricants at an oil 
blending plant, also in Durban, and is focused on 
refining and marketing fuels and lubricants.

Energetic self-starters
Tammy Dehn, talent and assessment specialist for 
BP Southern Africa, says the company is looking 
for young, energetic self-starters who are willing 
to get their hands dirty to learn the basics of a 
high-performance business and can work across 
business units.

Every year the company offers an average of 25 
graduates opportunities across numerous disciplines 
with an emphasis on engineering, project management 
and sales across its businesses in South Africa 
and Mozambique. Dehn, who has a background in 

industrial psychology, says graduates with various 
degrees will find a home within BP. Opportunities 
are in engineering (mechanical, chemical, electrical, 
electro-mechanical, aeronautical); sales and 
marketing; project management; environmental 
management; finance; IT; human resources; 
organisational psychology; supply chain management; 
logistics; oil and gas; and even property management.

The company visits 14 different campuses each year. 
“There is a complete war for talent,” says Dehn. “When 

PETROCHEMICALS

Tammy Dehn

you go on to campus there are a myriad of other 
companies so it’s about finding a way to make your 
brand stand out.” Students are spoilt for choice, she 
says, but insists that the company will not merely make 
up the numbers but wants the right people; individuals 
who are strategic thinkers and will help to carry the 
business forward today as well as into the future.

As part of BP’s graduate development programme, 
trainees are given an ‘active-learning project’ in which 
they are presented with certain challenges within 
the business to solve and to make recommendations 
about. This may include opportunities to work outside 
the region if they need to acquire certain skills that the 
company requires in the global business. 

High performers who ‘put up their 
hand’ will succeed at BP.

Dehn advises that while graduates will be presented 
with many opportunities, it is important that they 
develop an ‘anchor skills set’, to know a part of 
the business well enough to be recognised for 
understanding it well. High performers who ‘put up 
their hand’ by coming up with new ideas and showing 
a willingness to learn will succeed at BP.

Individuals who are accepted on to the company’s 
two-year graduate development programme, the 
Downstream Challenge Programme, need to have 
a minimum of an Honours degree. Graduates work 
within multi-disciplinary teams and rotate between 
departments throughout the programme. There 
is a particular emphasis on performance, with 
graduates entering into a performance contract with 
the company. 

Grad @ work
Sandile Ngubane is a supply chain graduate in 
the lubricants business at BP Southern Africa. He 
graduated from the University of KwaZulu-Natal with 
a BCom (Honours) in Supply Chain Management. He 
applied to more than 20 companies which he found in 
the pages of GradX before accepting BP’s offer to join 
its Graduate Development Programme, one of three 
offers he considered. 

He applied to more than 20 companies 
which he found in the pages of GradX 
before accepting BP’s offer.

Ngubane spent 10 months as part of the continuous 
improvement team at the lubricants plant, followed by 
three months in logistics at BP’s warehouse in Durban. 
As a graduate, he gained an appreciation and respect 
for other people’s jobs when he donned an overall, 

did physical labour, packed boxes and even obtained 
a forklift driver’s licence. As part of the rotation of 
graduates, he will have spells in the procurement, 
planning, and sales and marketing departments.

“My biggest learning experience has been to be able 
to work in a manufacturing plant that is owned by 
BP and Shell in a joint venture, and being able to see 
the amount of collaboration and teamwork that can 
happen between two competing companies.” Ngubane 
has also been impressed by the focus on leadership 
and development during his training. His advice to 
graduates: “Get your CV's up to date and know which 
company you want to work for. Know what you want. 
Always be ready to tell people what value you can 
offer the company. Stay focused and don’t give up.” 

Sandile Ngubane

Useful websites
UU www.bp.com/en_za/south-africa.html
UU www.caltex.com/za
UU www.engen.co.za
UU www.petrosa.co.za
UU www.sasol.co.za
UU www.shell.com/zaf.html
UU www.sapia.co.za
UU www.total.co.za
UU www.sawea.org.za
UU www.chronosconsulting.com
UU www.eskom.co.za
UU www.dmr.gov.za
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Think about it. Heat. Light. Power. Mobility. 
Chemicals and materials to make the 
products that define modern life.  All are 
made possible by oil and gas. 

And as the demand for them all continues to grow, 
delivering that oil and gas sustainably and safely, 
as well as at a reasonable cost remains one of the 
biggest challenges in the world today. 

In our efforts to meet this challenge, which impacts 
every single person on the planet, we make some 
huge scientific breakthroughs and accomplish some 
genuinely astonishing engineering achievements. But 
for all of us, the most exciting thing about working with 
BP is discovering what we, as individuals, are capable 
of and what we can achieve together. It’s an incredible 
business to be part of. And an amazing time to be part 
of it.

Our Graduate Programme 
Downstream Challenge is BP’s early career 
development programme, and the aim of the 
programme is to build fully competent independent 
professionals within a discipline to support business 
delivery across the Southern Africa business. It is 
a competency-based programme which provides 
graduates with practical experience and formal 
learning while building discipline foundations. 

In South Africa and Mozambique, the programme 
typically runs over 24 months and consists of rotations 
depending on the business requirements. The 
actual time could be longer or shorter depending on 
individual circumstances and experience. 

We believe Downstream Challenge offers you a 
head start in the company with a fantastic set of 
opportunities such as structured training and other 
opportunities to develop competencies within your 
chosen discipline, as well as proactive support and 

coaching for your development from your Line 
Manager and chosen Mentor.

We want to recruit fresh honours graduates with less 
than 12 months of post qualification experience who 
have a good academic record and achievements, 
meet our EE targets and/or diversity and inclusion 
principles. Applicants need to be legally authorised to 
work in South Africa or Mozambique. You’ll find more 
information about the downstream businesses and 
our Graduate Programme on our website at www.
bp.com/grads/za or on www.facebook.com/
bpcareers. You can also follow us on Twitter:   
@BP_Careers.

COMPANY PROFILE

We are looking for 16 honours students from the 
following disciplines:
Finance, Financial Management, Economics, 
Accounting, Human Resource Management, 
Logistics Management/Transport Economics, 
Engineering (Chemical, Electrical, Mechanical, Electo-
Mechanical, Mechatronics), Property Management, 
Environmental/Risk Management, Business 
Management/Supply for Mozambique Nationals only

Applications open on 01 July 2014 and close 31 
August 2014.

Campus career fair dates:
UJ APK 21 July, Wits 31 July, Stellenbosch 4 
August, UCT 7 August, UKZN 11 August, Fort Hare 
18 August, Uni Venda 25 August

Campus presentation dates:
NMMU 24 July, CPUT CT 29 July, UWC 30 July, UFS 
14 August, TUT 20 August, NWU 21 August 

facebook.com/bpcareers

What will you discover?
At BP we offer the most exciting and challenging global opportunities for high performing
graduates in engineering, science and business.

Applications open on 01 July 2014 and close on 31 August 2014.
bp.com/grads/za

facebook.com/bpcareers

What will you discover?
At BP we offer the most exciting and challenging global opportunities for high performing
graduates in engineering, science and business.

Applications open on 01 July 2014 and close on 31 August 2014.
bp.com/grads/za

Thandekile Nkala - Chemical Engineering Graduate
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With a high demand for competent maths and science skills, the R&D 
sector really is on the leading-edge of technology.

Behind every successful technological advancement, 
company and initiative lie two very pretty letters 
flanking an ampersand: R&D. Centuries of R&D have 
led humankind to where it is today. Our success as a 
species is integral to our ability to think rationally and 
develop solutions to any problem we encounter.

As a country we are innovators on so many levels: 
from heart transplants to fuel-from-coal technologies. 
South Africa is a petri dish to some truly innovative 
R&D companies. Two that stand out include the 
Council for Scientific and Industrial Research (CSIR) 
and Sasol. Some of the country's best and brightest 
work on bleeding edge projects at these institutions. 

As a country we are innovators on so 
many levels.

“Sasol has numerous projects in the pipeline,” reveals 
Monica Luwes, manager of corporate graduate 
services at Sasol. The company is in the second phase 
of a project that will allow the facility to double the 
company’s production of hard wax in South Africa. 

Sasol also boasts the lowest sulphur-content diesel 
in the country that consumers could purchase for 
the first time last year. This development is a step 
forward in moving South Africa closer to cleaner 
fuel specifications.

Investing in education
Maths, science, engineering and technology are 
all highly relevant to Sasol’s core business. The 
organisation awards a number of bursaries and 
learnerships in these areas, and engages in several 
community development programmes to encourage 
further studies of these subjects. In fact, Sasol runs 
one of the largest bursary schemes in South Africa. 

RESEARCH & DEVELOPMENT

“The development of technical skills within Sasol is 
an integral part of our human resource strategy,” says 
Luwes. This is a combination of curriculum-based 
learning and on-the-job application.

In 2013, Sasol invested R54.7 million in its bursary 
programme. The company also offers a 36-month 
learnership programme for students who want to 
become qualified artisans. “Sasol currently has 629 
undergraduate and postgraduate bursars as well as 
238 learners in external technical skills partnerships.” 
says Luwes. Depending on the annual needs of the 
business, Sasol's intake of graduates from its own 
bursary programme can be anything from 50 to 120.

Scarce skills are in demand
While the value of R&D should not be underestimated, 
the money trail suggests something different with 
reduced spending on R&D and a shortage of suitably 
qualified graduates. Pinda Sifunda, acting senior 
manager at the CSIR Human Capital Development, 
says the limited pool of appropriately qualified science, 
engineering and technology graduates leads to 
competition for this scarce resource. 

There is a demand for suitably 
qualified graduates in R&D. 

“The pool of individuals pursuing maths and science 
at school level is small and therefore the supply to 
universities is also shrinking, resulting in a very small 
number of graduates,” she says. All engineering 
qualifications, particularly electrical engineering, are 
sought after, as are high-level R&D PhD qualifications.

CSIR graduate programmes
The CSIR offers internships and studentship 
programmes. Internship programmes require a three-
year and/or Honours qualification and are appointed 
for 12 months. Studentships are offered to individuals 
with Honours and Masters qualifications in science, 
engineering or technology as two- and three-year 
contracts respectively, to pursue Masters and 
PhD qualifications.

Graduate @work
Veli Sibiya is a section engineer at Sasol. He 
entered the corporate through its bursary scheme 
after completing his BSc and Honours degrees in 
Mechanical Engineering. His talent has paid off for 
the company: after joining Sasol he quickly climbed 
the ranks from artisan, foreman, chief foreman, project 
engineer and then section engineer – a position he 
currently holds. Sibiya did all the groundwork so he 
could qualify to write the Government Certificate of 
Competency, a prerequisite for section engineers 
in mines. 

Don’t shift your goal post.

“I love the fact that mechanical engineering has 
evolved into a computer-intensive field, and uses 
sophisticated analysis software.”

His advice to other graduates? “Don’t shift your goal 
post. If you lay down a foundation to success, believe 
in it.” 

CSIR
The CSIR plays a critical role in supporting 
innovation in South Africa to improve our national 
competitiveness in the global economy. It houses 
specialist facilities of strategic importance 
for African science including information and 
communication technologies, laser technology and 
space-related technology.

Veli Sibiya

Useful websites
UU www.arc.agric.za
UU www.csir.co.za
UU www.denel.co.za
UU www.freemarketfoundation.com
UU www.hsrc.ac.za
UU www.nrf.ac.za
UU www.sasol.com
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The retail industry may not be afforded as many public holidays as the 
corporate sector, but to those who work in it, retail offers financial, social 
and career rewards.

RETAIL

The South African retail sector has been one of the 
best performing property asset classes for a number 
of years now – only this past year being overtaken 
by industrial development. New regional and super-
regional shopping centres, distribution houses and 
the introduction of more international brands are the 
litmus test to the health of the industry. 

Online shopping has become increasingly competitive 
with both general and specialist e-retailers coming 
up against traditional shop owners vying for the same 
pool of consumers. Consumers themselves have 
become more picky, and less sympathetic to poor 
customer service.

Graduates come out of university with 
profession-specific qualifications but 
sometimes lack generic skills and 
attributes.

But despite this industry offering innovation, vibrancy 
and cut-throat competitiveness, it is often a last 
resort career for new graduates, according to Ronnie 
Mulaudzi, Learning and Development Programme 
Manager at one of the country's biggest retail chains, 
Massmart. “Retail is usually the last industry that 
graduates consider for a career,” he says. “We often 
compete with the financial services, manufacturing 
and consulting sectors for a small pot of talent.” He 
adds that the industry suffers from a lack of work-
ready graduates. Graduates come out of university 
with profession-specific qualifications but sometimes 
lack generic skills and attributes that will enable them 
to adapt to the work environment in the retail sector.

A growth industry
With retail being a growth industry, both in terms of 
physical premises as well as in career opportunities, 
many organisations in the sector do offer bursary and 
learnership programmes. 

Massmart offers between 40 and 60 spaces 
to graduates on an annual basis. The corporate 
established the Massmart Corporate University in 
2007 comprising the year-long Massmart Graduate 
Development Programme (MGDP). By partnering 
with the Gordon Institute of Business Science (GIBS) 
and the UCS Retail Academy, graduates leave with a 
Foundation Management Development certificate - an 
NQF level 6 qualification. 

“There are a variety of jobs in retail,” says Mulaudzi. 
These include buying, planning, supply chain, business 
systems and process, store operations, marketing 
– including digital marketing - finance, logistics 
and distribution.

Phenomenal opportunities for career 
advancement.

Over and above the more direct, customer-
facing careers, employees in this sector also 
enjoy a backstage pass of sorts. Lebogang Isaac 
Kgongwwana is a property intern in the property 
management division at Emira Property Fund and 
holds a National Diploma in Real Estate.

Siddeeq Omar, a candidate valuer with an Honours 
in BSc Property Studies, will be able to work in every 
property class that requires valuation. 

A career in retail may not be what many graduates 
foresee themselves doing on the commencement 
of their business degrees, but for those who find 

South Africa’s largest retail centres

UU The 174 487m2 Sandton shopping district, 
comprising Sandton City, Nelson Mandela 
Square, Legacy Corner and Michaelangelo 
Towers Mall

UU The 89 000m2 Victoria & Albert Waterfront 
shopping district, comprising Victoria Wharf 
Shopping Centre, Clock Towers Retail 
Centre and Alfred Mall

UU The Gateway Theatre of Shopping with a 
gross lettable area of 154 840m2 located 
north of Durban
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themselves in it, the sector offers dynamism, grey 
hairs and phenomenal opportunities for career 
advancement.

“The retail sector will always have growth potential in 
so far as career opportunities are concerned,” says 
Mulaudzi. “Every year retailers have plans to open 
new stores, warehouses and distribution centres, thus 
creating various opportunities.”

Grad @ Work
The marrying of marketing and supply chain 
management is what makes Nirosh Singh tick. The 
26-year-old Business Development Manager at 
Massmart explains how these two seemingly separate 
disciplines go hand-in-hand in a retail environment. 

“Supply chain management is essentially the 
chain of activities that involve the production and 

movement of goods from the point of origin to the 
point of consumption,” he says. “Marketing is how we 
communicate to the end user of these goods, thereby 
influencing their purchase decisions.” 

Understand the principle and how 
it works, and you will be able to do 
anything.

After graduating from the University of KZN with 
a BCom degree majoring in Marketing and Supply 
Chain Management, Singh set out applying for various 
graduate programmes at different companies. It was 
Massmart that saw his zeal for retail and snapped 
him up.

He successfully completed the programme and was 
appointed business development manager at Makro 
in January 2014. “As a young professional with a very 
promising career ahead I have the ‘I can do it’ attitude 
and I am open to every opportunity and experience so 
that I grow as an individual. I believe that knowledge is 
power and that we pay for our lack of knowledge.”

Advice he received when he set out was that 
everything works on a basic principle – understand 
the principle and how it works, and you will be able to 
do anything. 

He has clearly internalised the lesson. “In five 
years' time I want to be in a senior role within the 
Makro Division,” he says. “During this time, I will be 
completing my honours and masters. A decade from 
now I want to be in a national position, being groomed 
for other suitable roles within the Massmart group.” 

Useful websites
UU www.broll.co.za

UU www.edcon.co.za

UU www.foschini.co.za

UU www.massmart.co.za

UU www.mrpricegroup.com

UU www.pepcor.co.za

UU www.picknpay.co.za

UU www.shopriteholdings.co.za

UU www.spar.co.za

UU www.woolworths.co.za
Nirosh Singh

Suitable degrees for retail

UU BCom Business Science

UU  BCom Accounting

UU BCom Marketing

UU BCom Finance

UU BCom Statistics

UU BSc Business Science

UU Information Technology 

UU Engineering

UU Architecture

UU Interior Design (Store Design)

The Massmart Graduate Development 
Programme
The Massmart Graduate Development Programme 
(MGDP) is one of the many programmes offered 
by the Massmart Corporate University (MCU) and 
is aimed at ensuring that young talented graduates 
are provided with the right foundational knowledge 
and practical experience to become authentic future 
career retailers. The MGDP runs for one year and 
consists of a theory and practical component. The 
Gordon Institute of Business Science (GIBS) and UCS 
Retail Academy help us deliver an accredited world-
class graduate programme. 

The MGDP is not only focused on educating 
graduates about the realities of the retail industry 
and the Massmart business, we also appreciate that 
graduates are new to the world of work and need 
assistance to transition successfully. As a result, 
the MGDP offers additional courses which assist 
graduates to hone other critical skills important for 
their long term success. These include presentation 
skills, business writing, public speaking, leadership 
and many others. Graduates are also required to work 
on various action-learning projects throughout the 
programme where they identify and tackle various 
real-life business challenges.

GDP Career streams
Massmart  operates under four divisions represented 
by the following brands: Game, DionWired, Builders 

Warehouse, Builders Trade Depot, Builders Express, 
Builders Superstore, Makro, Fruitspot, Cambridgefood, 
Cash & Carry, Jumbo, Shield and Browns & Weirs. The 
MGDP offers career streams in: Merchandise (Buying 
and Planning), Supply Chain, Store Operations, 
Marketing and Business Systems and Process.

Who are we looking for?
It is extremely important for us that our graduate 
trainees have a keen interest in retail, are willing to 
roll up their sleeves and get their hands dirty, display 
high levels of energy, good interpersonal skills, and 
entrepreneurial flair; and are willing to build a long-
term career in retail.

COMPANY PROFILE

Degrees required:

Final year BCom or equivalent, with the following 
majors: Business Science, Accounting (General), 
Financial Management, Supply Chain, Business 
Management/Entrepreneurship, Marketing, 
Economics, Statistics/Mathematics and Information 
Systems. A minimum grade point average of 60% will 
be considered. 

The application process:

Apply on-line by the 31st August 2014: 
www.massmart.co.za. The Massmart Graduate 
Development Programme runs in Durban and 
Johannesburg.

Massmart is a South African-based, globally competitive, regional manage-
ment group, invested in a portfolio of differentiated, complementary, fo-
cused wholesale and retail formats. 

Ronnie Mulaudzi, Learning & Development Programme Manager
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The tourism industry is exciting and 
challenging, a constantly evolving 
and growing sector of the country. 
The diversity of the sector dictates a 
high demand for a variety of different 
career avenues that graduates 
can pursue. 

Tourist arrivals into South Africa are increasing 
annually, which bodes well for the continued good 
growth of the sector. Since the first democratic 
elections in 1994, South Africa has become one of 
the most desired holiday destinations in the world.

Tourism continues to make a significant contribution to 
jobs and the country’s GDP. The sector is responsible 
for more than 600 000 direct jobs. Growth within 
the sector means there is a continued demand for 
skilled labour in everything from the airline industry to 

accommodation establishments, car rental companies, 
excursions, restaurants, entertainment areas, game 
parks, lodges and many more. 

Both the tourism and hospitality industries require 
professionals from many disciplines, including 
economics, finance, marketing, sales and logistics 
graduates, to name just a few. Experience in this 
sector, however, counts for a great deal. Knowledge 
of tourism-related products like BSP and Quicktrav (in 
the case of finance students) would stand a graduate 
in good stead when looking to enter the industry.

Grad programmes 
South African Airways runs an 18-month graduate 
programme for qualifying students. It offers careers 
in three primary areas – operational, commercial, 
and support functions. Within the local hospitality 
sector, most groups try to develop their own talent, 
so expect to be put through the ranks. Tsogo Sun 
Group, for example, a hotel, gaming and entertainment 
company, runs its own training Academy which 
provides accredited learnerships and ongoing learning 
and development opportunities. The group offers a 
graduate development programme run in conjunction 
with Gordon Institute of Business (GIBS) which is 
underpinned by coaching and mentoring. 

City Lodge Group offers graduates opportunities in 
finance, IT, HR, hospitality management and sales 
and marketing. The group runs three-year training 
programmes. Here too, employees are expected to 
advance internally through a succession pool. 

Tourism and hospitality is a demanding but ultimately 
rewarding career option. 

TOURISM

Useful websites
UU www.southafrica.net

UU www.flysaa.com/za/en/SAA_Careers/
RelatedLinks/graduate

UU www.tsogosun.com 

UU www.citylodge.co.za

UU www.avis.co.za 

UU www.tourvest.co.za 

UU www.bidvest.co.za/div_info_bidvest_travel_
aviation. 
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Additional companies you may want to consider while job-hunting:

Construction 
UU Murray & Roberts www.murrob.com 
UU WBHO Construction www.wbho.co.za 
UU Edwin Construction www.edwin.co.za 
UU Trencon Construction www.trencon.co.za 

Electronics 
UU LG Electronics www.lg.com/za
UU Philips www.philips.com 
UU HP www.hp.com 
UU Siemens www.siemens.com 
UU Dell www.dell.com 
UU Defy www.defy.co.za 
UU Bosch www.bosch.co.za 
UU Sony www.sony.co.za 

Engineering
UU Afrox www.afrox.com 
UU Bell Equipment www.bellequipment.com 
UU Bateman www.bateman.co.za 
UU TWP www.twp.co.za 

Law 
UU Bowman Gilfillan www.bowman.co.za 
UU Webber Wentzel www.webberwentzel.com 
UU Werksmans www.werksmans.co.za 
UU Adams & Adams www.adamsadams.com 
UU Eversheds www.eversheds.co.za 

Media and publishing
UU Times Media Group www.timesmedia.co.za 
UU Media24 www.media24.com 

UU SABC www.sabc.co.za 
UU Independent Newspapers www.Iol.co.za
UU Naspers www.naspers.com
UU Paarl Media www.paarlmedia.co.za
UU Primedia www.primedia.co.za

Medical 
UU Medi-Clinic Corporation www.mediclinic.co.za 
UU Dis-Chem www.dischem.co.za
UU Life Healthcare www.lifehealthcare.co.za
UU Netcare www.netcare.co.za
UU ER24 www.er24.co.za

Property
UU Growthpoint Properties    

www.growthpoint.co.za
UU Sycom Property Fund www.sycom.co.za
UU SAPOA www.sapoa.org.za

Public service
UU Department of Correctional Services  

www.dcs.gov.za
UU Department of Defence www.dod.mil.za
UU Department of Basic Education   

www.education.gov.za
UU Department of Environmental Affairs   

www.environment.gov.za
UU Department of Health www.doh.gov.za
UU Department of International Relations and 

Cooperation www.dfa.gov.za
UU Department of Mineral Resources  

www.dmr.gov.za
UU Department of Communications   

www.doc.gov.za
UU Department of Labour www.labour.gov.za
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KICK START YOUR 
CAREER WITH 
BLACKBERRY®10 
APPS
Get any of the BlackBerry® 10 
range of smartphones available, 
download any of the career apps and 
go from the classroom to boardroom 
in no time. Search for the ultimate 
job using Careers 24, LinkedIn, 
News 24, Jobs RSA and more. 
You can also create the perfect 
CV, prep for job interviews, 
expand your network and keep 
up to date with the latest business 
and industry news, giving your job 
search the added edge it needs.

Check them out.

Go to appworld.blackberry.com 
and start downloading now!

© 2014 BlackBerry. All rights reserved.  BlackBerry®, BBM™ and related trademarks, names and logos are the property of BlackBerry Limited and are registered and/or used in the U.S. and countries around the world.
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STransport & logistics

UU Maersk Line www.maerskline.com
UU Steinhoff International    

www.steinhoffinternational.com

Utilities
UU Eskom www.eskom.co.za
UU Telkom www.telkom.co.za
UU South African Post Office www.sapo.co.za

Professional organisations
UU Advertising Media Association of South 

Africa www.amasa.org.za
UU Botanical Society of South Africa  

www.botanicalsociety. org.za
UU Computer Society of South Africa  

www.cssa.org.za
UU Engineering Council of South Africa  

www.ecsa.co.za
UU Geological Society of South Africa  

www.gssa.org.za

UU National Association of Child Care Workers 
www.naccw.org.za

UU Occupational Therapy Association of South 
Africa www.otasa.org.za

UU Psychological Society of South Africa  
www.psyssa.com

UU Public Relations Institute of Southern 
Africa www.prisa.co.za

UU South African Association for Food Science 
and Technology www.saafost.org.za

UU South African Chefs Association   
www.saca.co.za

UU South African Marketing Research 
Association www.samra.co.za

Online resources for 
personal development

UU Life Hacker www.lifehacker.com
UU Learning for Life Resource Centre  

www.holland codes.com
UU Marc and Angel www.marcandangel.com
UU Zen Habits www.zenhabits.net
UU Illuminated Mind www.illuminatedmind.net



www.sanral.co.za
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33
73

#deadmanwalking

End the trend
Texting and walking seems harmless enough, but if you’re not looking where you’re walking it’s easy to take 
a step in the wrong direction - and into danger.

Your friends will still be online, your status update will wait for you and that clever tweet isn’t worth dying for.

Don’t text and walk - it may write you off.
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